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And  the  manufacturer  with  the  new 
and  meritorious  article  can  place  it  on  the 
same  plane  of  success— by  following  the  same 
methods  which  brought  merchandising  suc¬ 
cess  to  these  others. 

For  they  use  the  New  England  daily  newspapers  to  reach  the 
1,454,942  N  ew  England  families.  This  great  mass  of  people 
have  been  taught  by  continuous  newspaper  publicity  to  “buy  by 
the  brand.”  They  welcome  the  new  article  if  it  has  merit,  whether 
it  is  a  necessity  or  a  luxury.  The  field  is  good  for  both  classes  as 
the  standards  of  living  are  very 


high,  made  so  by  New  England’s 
unexampled  prosperity. 

What  the  New  England  daily  press 
has  so  largely  developed  for  those 
already  “in”— can  be  repeated  for  the 
manufacturer  on  the  “outside  look¬ 
ing  in”— if  he  uses  these 
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SOUND  ADVERTISING  POUCY  FOR  GOVERNMENT 
URGED  AT  INDIANAPOLIS  CONFERENCE 

War-Time  Meeting  of  Executive  Board  of  A.  A.  C.  W.  and  Presidents  of  Forty  Ad  Clubs 
Sounds  Warning  Against  Wasteful  and  Unbusinesslike  Methods  of  Advertising  Bond 
Issues— Confidence  Expressed  that  Wiser  Policies  May  Be  Adopted  in  Future 
— Ad  Men  Are  Whole-Heartedly  Supporting  Government  in  Crisis 


STRIKING  POINTS  IN  MR.  HOUSTON’S  ADDRESS 
AT  INDIANAPOLIS  CONFERENCE 

IN  WashinKton  la.st  Wedne.sday  I  wa.s  told  V)y  the  Treasury  Department 
that  every  one  agreed  that  the  advertising  had  been  of  incalculable  and 
ab.solutely  essential  service.  It  has  given  the  spur  to  action  in  floating 
the  loan. 

The  National  Adverti.sing  Board  .stated  in  the  beginning  that  advertising 
space  was  a  commodity,  and  that  it  should  be  bought  as  such,  just  as  blankets 
or  guns  are  bought.  And  that  is  the  view  of  the  Board  to-day. 

The  advertising  that  has  been  put  behind  the  great  Liberty  Loans  has 
been  paid  advertising.  But  the  Government  has  not  paid  for  it.  It  has  been 
paid  for  by  patriotic  business  men  and  organizations. 

The.se  voluntary  contributions  of  space  resulted  in  an  amazing  amount 
of  waste.  They  made  it  impos.sible  to  carry  forward  the  controlled,  efficient, 
.'•nd  economical  campaign  which  we  had  formulated  and  stood  ready  to  carry, 
out. 

On  the  second  loan  over  $5,000,000  were  spent  for  paid  advertising  by 
bu.siness  men.  An  equal  result  could  have  been  secured  by  the  Government 
by  an  expenditure  of  $2,000,000  in  wisely  coordinated  and  wisely  distributed 
advertising. 

Some  day  our  advertising  and  selling  will  be  done  by  those  who  are  best 
trained  to  do  it,  just  as  our  army  and  navy  are  directed  by  those  who  are 
best  able  to  direct  them.  And  then  we  shalf  not  have  a  $3,000,000  loss  by 
waste,  as  has  been  the  case  in  the  second  Liberty  Loan. 


Sp'cial  to  Thk  Riiitoii  anii  Pi  Bl.isiiKn. 
iNDiANAPOi.is,  November  14. 
HAT  adverti.sing  has  done,  can 
do,  and  will  do  for  the  nation  and 
for  bu.siness  during  the  war  form¬ 
ed  the  topic  that  occupied  the  attention 
of  the  executive  board  of  the  A.s.soeiated 
Advertising  Clubs  of  the  World,  and 
more  than  forty  advertising  club  presi¬ 
dents  froim  all  over  the  country,  at  the 
war-time  advertising  conference  at  In¬ 
dianapolis,  Monday  and  Tuesday,  No¬ 
vember  12  and  13.  It  was  regarded  as 
a  highly  important  gathering,  for  it  call¬ 
ed  together  ma.sters  in  the  field  of  ad¬ 
vertising  for  consideration  of  highly  im¬ 
portant  problems  affecting  the  national 
welfare. 

The  tremendous  amount  of  work  done  • 
by  the  members  of  the  advertising  pro¬ 
fession  all  over  the  land  in  the  cam¬ 
paign  for  the  sale  of  the  second  Liberty 
bond  Is.sue,  all  done  with  a  spirit  of  na¬ 
tive  patriotism  and  intense  loyalty,  was 
fre.sh  in  the  minds  of  the  men  who  at¬ 
tended  the  conference.  They  understood 
the  trials  and  the  difficulties  that  they 
had  encountered  in  carrying  out  the 
work  of  that  campaign,  and  from  it  they 
had  learned  much  that  was  of  interest. 
Advertising  men  realized  before  the  sale 
of  the  bonds  was  started  that  the  Gov¬ 
ernment  had  made  a  serious  mi.stake  in* 
refusing  to  appropriate  money  with 
which  to  pay  the  expen.se  of  a  carefully 
planned,  fully  coordinated  campaign  of 
adverti.sing  along  proper  and  economi¬ 
cal  lines,  and  the  results  proved  the  wis¬ 
dom  of  the  plans  they  had  made  and 
which  the  Government  had  rejected. 
But  the  fact  that  their  plan  had  not 
been  accepted  by  the  Government  did 
not  turn  the  advertising  men  a  hair’s 
breadth  from  the  path  of  patriotic  duty 
which  they  had  mapped  out  for  them¬ 
selves,  and  to  which  they  devoted  their 
utmo.st  efforts.  As  everybody  knows, 
they  put  into  the  Liberty  bond  cam- 
l>aign  all  of  their  strength,  all  of  their 
knowledge  of  advertising,  all  of  their 
cleverne.ss  and  cunning  and  skill,  with 
the  result  that  nearly  10,000,000  differ¬ 
ent  persons  in  the  United  States  bought 
Liberty  bonds — a  powerful  testimonial 
to  the  power  of  advertising,  even  though 
it  was  not  conducted  in  the  best  man¬ 
ner. 

With  these  facts  fresh  in  their  minds 
these  men  went  to  Indianapolis  to  work 
out  plans  for  the  future  in  advertising, 
plans  that  sooner  or  later  will  be  made 


imperative  by  the  developments  and  ne¬ 
cessities  of  the  war. 

OREKTINO  TO  THE  PRESIDENT. 

That  the  advertising  men  of  the  na¬ 
tion  stand  firmly  behind  the  Pre.sldent 
and  behind  the  Government  in  this  war 
was  .shown  again  by  the  sending  of  a 
telegram  to  President '  Wilson,  on  mo¬ 
tion  of  Herbert  S.  Houston,  of  New 
York.  The  telegram  was  as  follows: 

‘'With  enthu.siasm  and  patriotic  de¬ 
termination  the  Associated  Advertising 
(Mubs,  represented  here  in  executive 
session,  pledge  their  united  support  be¬ 
hind  you  in  the  courageous  position  you 
took  in  your  Buffalo  speech  yesterday. 
We  want  no  peace  with  Germany  in 
control  from  Hamburg  to  Bagdad,  but 
a  just  and  permanent  peace,  after 
America  and  her  allies  have  won  the 
fight  for  democracy.  We  have  enlisted 
for  the  war  to  use  the  great  power  of 
advertising  which  you  vigorously  com¬ 
mended  at  our  Philadelphia  convention, 
without  cost  for  our  .services,  in  every 
possible  way  to  .strengthen  and  support 
the  Union.” 

The  telegram  was  signed  by  William 
C.  D’Arcy,  president;  Herbert  S.  Hous¬ 
ton,  chairman  of  the  National  Adver¬ 
tisers’  Advi.sory  Board,  and  P.  S.  Florea, 
secretary,  of  the  Associated  Advertising 
Clubs. 


The  ojiening  ses.sion  was  given  over  to 
the  Vigilance  Committee  of  the  Asso¬ 
ciated  Advertising  "clubs  of  the  World, 
and  one  of  the  sugge.stlons  made  there 
that  seemed  to  take  hold  of  tho.se  pres¬ 
ent  was  that  a  .speakers’  bureau  should 
l)c  e.stabli.shed  by  the  A.ssociated  Adver¬ 
ti.sing  (’lubs  of  America  and  that  speak¬ 
ers  .should  lie  sent  out  to  the  172  avail¬ 
able  cities  in  the  United  States  in  which 
there  are  advertising  clubs,  but  which  do 
not  maintain  a  vigilance  committee  to 
protect  the  public  against  fal.se  and 
fraudulent  advertising. 

Addres.ses  that  were  made  by  Merle 
Sidener,  of  Indianapoll.s,  chairman  of 
the  Vigilance  Committee;  George  M. 
Hu.s.ser,  secretary,  and  Will  P.  Green, 
a.ssistant  secretary  of  the  committee, 
called  forth  the  sugge.stion  from  several 
members  of  the  conference  for  the  cs- 
tabli.shment  of  a  speakers’  bureau. 

Mr.  Sidener  read  to  the  conference  a 
number  of  expressions  by  leading  news¬ 
papers  to  the  effect  that  throuch  the 
effort.s  of  the  Vigilance  Committee  ad¬ 
verti.sing  conditions  in  their  cities  had 
been  cleaned  up  and  placed  on  a  better 
basis.  One  paper  said  that  it  now  en- 
.toyed  the  distirction  of  having  the  peo¬ 
ple  believe  everything  it  reads  in  the 
adverti.sing  columns  of  th-at  paper.  Oth¬ 
ers  spoke  of  the  elimination  of  question¬ 


able  advertising  tl  rough  the  work  of  the 
committee. 

“Now  and  then,  however,”  said  Mr. 
Sidener,  “when  we  a.sk  a  p.ijrf^r  to  cut 
out  a  certain  line  of  advertising  be¬ 
cause  it  is  fal.se  and  an  impo.sition  on 
the  public  we  are  met  witn  the  question, 
’Siippo.se  we  cut  out  this  advertising, 
wil:  you  gi  arantec  to  get  us  oth  w  ad¬ 
verti.sing  to  take  Its  place,  so  we  will  not 
lose  money?’  Why,  of  cour.-ie,  we  will 
not  do  anything  of  the  kind.  Whoever 
heard  of  any  one  guaranteeing  a  burglar 
a  good  job  merely  because  he  was  ar¬ 
rested  for  his  crime’’” 

AFRAID  TO  WORK  IN  THE  OPEN. 

In  many  places,”  Mr.  Sidener  5iaid, 
“advertising  clubs  are  afraid  to  create  a 
vigilance  committee.  They  are  afraid 
they  will  offend  some  one.  In  some 
places  they  have  a  vigilance  committee 
in  secret.  The  names  of  the  members 
arc  not  known  to  the  public.  I  say  they 
■should  come  out  in  the  open  and  let  the 
people  know  that  the  .adverti.sing  clubs 
are  in  earnest  in  their  efforts  to  pro¬ 
tect  the  public  against  Untruthful  ad¬ 
verti.sing.” 

The  Vigilance  Committee  is  not  op- 
po.sed  to  comparative  price  advertising, 
he  .said,  provided  the  comparisons  are 
made  hone.stly  and  accurately.  But  com¬ 
parative  price  advertising  offers  too 
great  an  Incentive  to  .some  advertisers 
to  exaggerate.  He  said  that  if  more 
adverti.sers  would  always  tell  the  truth 
in  making  com  pari  .sons,  no  harm  would 
be  done. 

Mr.  Hu.s.ser  said  that  out  of  more 
than  1,600  cases  in  which  complaints 
agidnnt  untnithful  adverti.sing  had  Iv-en 
investigated  hy  vigilance  committees, 
better  business  bureau.s  and  other  like 
agencies  under  the  .supervl.sion  of  the 
A.ssociated  Advertising  Clubs  of  the 
World,  only  tw’enty-two  cases  had  been 
prosecuted.  This  was  due  to  the  fact 
that  once  the  false  .statements  are  called 
to  the  attention  of  the  advertiser  and 
the  situation  explained  to  him  he  is 
nearly  always  anxious  to  make  amends 
aijd  to  prevent  a  repetition. 

As  a  result  of  the  “truth  in  adver¬ 
ti.sing”  campaign,  Mr.  Husser  said,  va¬ 
rious  kinds  of  advertising  had  been 
practically  eliminated  from  the  columns 
of  new.spapera.  He  mentioned  puzzle 
contest  advertising,  financial,  medical, 
certain  kinds  of  real  estate,  and  other 
lines  of  advertising;  as  being  thus  affect- 
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BUT  HE’S  LEARNING  TO  SING  IT 


Oartosy  TTie  Cliicago  Tribune. 


JOHX  T.  McC''l.’T<''HE<)N  draws  a  cartoon  every  day  for  the  Chicago  Tribune, 
a.s  at  lea.st  six  hundred  and  fifty  thousand  persons  know  who  read  “The 
World’s  Greate.st  Newspaper.”  He  sums  up  the  world  news  of  the  day  in 
a  pen  and  ink,  done  in  his  own  inimitable  .style,  and  chooses  his  own  subjects. 

I.a.st  Sunday  morning  Chicago  waited  breathlessly  for  news  from  Russia 
and  Italy  upon  which,  perhar>s,  hung  the  fate  of  two  nations.  Thou.sands  of 
readers  exi>ected  an  epoch-making  cartoon,  and  when  the  paper  appeared  some 
•were  surprised.  Rut  tho.se  who  had  .seen  a  small  item  in  the  Tribune  of  two 
days  before  read  between  the  lines  and  .silently  congratulated  the  artist  over 
their  breakfa.st  coffee. 

For  news  that  overshadowed  all  else  in  the  McCutcheon  household  had 
l)een  flashed  to  friends  on  Thursday  that  there  was  an  heir — an  eight-and-one- 
half-pound  boy — born  to  Mrs.  McCutcheon  at  the  St.  Ruke’s  Hospital.  Rle.ssings 
poured  down  on  the  head  of  the  son  of  the  famous  cartoonist  ind  his  wife,  who 
was  Miss  Evelyn  Shaw  before  her  marriage.  The  wedding  of  Mr.  and  Mrs. 
McCutcheon  was  one  of  the  social  events  of  la.st  sea.son,  and  was  followed  by 
a  romantic  honeymoon  on  “Trea-sure  Island”  in  the  Bahamas,  which  Mr. 
McCutcheon  had  bought  a  .short  time  before  as  a  gift  to  his  bride. 


ed.  In  a  number  of  cities,  he  said,  news¬ 
papers  have  set  standards  for  determin¬ 
ing  whether  financial,  medical,  and  sim¬ 
ilar  advertising  is  good  or  bad.  Only 
when  it  meets  the  requirements  of  these 
.standards  is  it  acx^pted  by  these  papers. 

William  P.  Green,  assistant  secretary, 
al.so  spoke  along  the  same  lines. 

THE  CXJNFE31ENCE  BANQUET. 

An  important  feature  of  the  war-time 
conference  of  the  executive  committee 
of  the  A.  A.  C.  W.  and  the  presidents  of 
advertising  clubs  throughout  the  coun¬ 
try,  was  the  banquet  that  was  held  at 
the  CTaypool  Hotel  on  Monday  night. 
Nearly  two  hundred  persons  attended 
the  Ijanquet.  Charles  J.  Orbison,  of  this 
city,  general  counsel  of  the  Association, 
was  toastmaster.  William  Fortune,  pres¬ 
ident  of  the  Chamber  of  Commerce, 
made  an  address  of  welcome. 

It  was  a  patriotic  affair  throughout, 
the  entire  list  of  addresses  being  devoted 
to  problems  that  have  arisen  in  adver¬ 
tising  during  the  war. 

William  C.  D'Arcy,  of  St.  Louis,  presi¬ 
dent  of  the  .\s.sociation,  was  assigned  the 
subject,  “What  Advertl.sing  is  Doing  for 
Ru.siness  in  War  Time,”  but  he  changed 
the  subject  himself,  and  made  it  “What 
Will  Advertising  Do  for  Business  in  War 
Time?” 

Mr.  D’Arcy  said  he  submitted  the 
que.stion  to  a  number  of  prominent  pub¬ 
lishers  throughout  the  country,  and  he 
read  their  answers  to  his  inquiry.  They 
were  as  follows; 

F.  W.  put)lli<h<>T  of  tlie  San  Fran- 

riaw)  Ctoll  and  P(«t— IXevM’  before  In  the  his¬ 
tory  of  OUT  country  haa  It  been  »o  necessary 
for  money  »o  circulate  quickly  and  plentlfuIlT. 
The  billions  alreaily  siibecrilied  for  Uberty 
loan  must  be  followed  by  other  billions,  which 
cannot  posslldy  be  subscribed  iinbm  the  bll- 
lloiw  already  sitbscritsKl  are  returned  to  Ameri- 
can  cltlaene  through  active  btisiness  channe’s. 
Anythlnjt  tliat  stops  business  will  stop  the  cir¬ 
culation  «f  money,  and  if  money  stops  circulnt- 
Ine  tliere  will  be  financial  disaster  In  Just  the 
ratio  that  peneral  circulation  of  ntoney  la  cnr- 
tal'esl.  InstcUd  of  curtailing  business,  every 
effort  should  be  made  to  quicken  and  erpand  a  l 
branches  of  manufacturing,  wholesaling,  and 
retailing. 

I.oriS  WIbEV,  iMisIness  manager  of  the  New 
■York  Times — .advertising  will  maintain  confl- 
denee  In  the  stability  of  the  nation  and  its  bnsl- 
neas.  sustain  the  steady  sales  of  standard  mer¬ 
chandise,  direct  "to  substantial  but  lower  prlce<l 
goods  those  w1)ose  incomes  are  nsluced,  guide 
those*  wlKvie  Incomes  are  "Inereaaing  in  the 
wise  piircliase  of  unaccustomed  things,  de-veiop 
tlie  artistic  senne  b>  stimulating  the  sale  of 
luauries. 

JAMES  KEKleEV,  publisher  of  the  Uhlcago 
Herald — What  it  always  d(M-s,  make  It  and 
keep  It  going. 

A  I».V.\<;EIlf>rS  FOIJCY’. 

WIIildAM  BOY  It,  ot  tlie  Curtis  Publishing 
tVmipany — Ttie  greatiwt  aclilevement  that  ad¬ 
vertising  can  accomplish  during  the  war  Is  to 
staldliae  ami  greatly  Increase  the  volume  of 
buslneas  throughout  the  cewintry,  as  the  be,st 
possible  liasis  to  meet  the  imperative  Covern- 
ment  P-qiilrcment  for  Income.  It  is  a  self- 
evident  proposition  that  the  Covemment  cannot 
raise  ad<s]uate  Income  nnlesa  buslneas  is  at 
Ita  peak.  Our  piTlodlcals  are  earnestly  coun¬ 
selling  the  public  not  to  curtail  piirchaacs  ex¬ 
cept  in  directions  which  would  Interfere  with 
governmental  activities.  Is-eanse  this  would  mean 
the  slowing  down  of  business  and  consequent 
loBs  of  iiovcmment  revenue  poosibllltles.  .Ad¬ 
vertising  Is  the  greatest  single  force  to  over¬ 
come  this  ultra-conservatism  and  keep  money 
in  circulation  and  business  active.  Well-In¬ 
tentioned,  but  economically  unsound,  economic 
Influences  are  at  work  to  discourage  advertis¬ 
ing.  Both  local  and  national  associated  ad¬ 
vertising  clidw  should  get  behind  a  counter 
eilneationai  moveuK’nt  to  show  the  radical  ur- 
wlsdsim  of  this  tendency.  This  is  the  greatest 
oiqtortiiiiity  the  asaoclated  clubs  have  ever  had, 
not  for  the  sake  of  advertising,  but  for  the 
sake  of  Its  effect  upon  sound  busiwss  and  Gov¬ 
ernment  staid  llty. 

A.  C.  G.  n.\.MMEt«FAHK.  pul.llslier  of  Uol- 
Ih-r's  We-ekly — Advertising  will  do  for  business 
during  the  war  exacfly  what  It  does  during 
other  times,  and,  furtheimore,  will  function 
as  a  staldlizer  to  help  steady  the  boat. 


E.  K.  G.AYi/OItn.  Kiowa.  Kan. — .Advertising 
during  the  war  will  snst.iln  the  normal  volume 
and  channels  of  trade  ami  enable  business  to 
earn  generous  inconie  to  share  with  the  Gov¬ 
ernment  and  help  win  tlie  war.  .Advertising 
will  maintain  the  public  demand  for  quality 
tirand.s  and  prevent  substitub-s  from  supplement¬ 
ing  them. 

MOKE  CAREFUL  USE  OF  SPACE. 

Mr.  D’Arcy  declared  that  more  at¬ 
tention  will  be  given  to  retail  adver¬ 
tising.  There  is  now  a  large  waste  of 
space  through  the  use  of  too  large  ad¬ 
vertising  space.  Smaller  advertisment.s 
will  come  into  u.se.  No  matter  how  large 
the  space  used  by  an  advertl.ser,  unles.s 
he  puts  something  in  it  that  is  worth 
while  it  will  amount  to  nothing.  The 
advertiser,  he  .said,  is  going  to  learn 
that  smaller  space,  properly  used,  will 
accompli.sh  as  much.  He  called  atten¬ 
tion  to  the  fact  that  there  is  no  such 
large  copy  in  national  campaigns  in 
magazines  as  there  is  in  local  cam- 
[laigns. 

“We  are  going  to  put  more  in  our 
space,”  he  said.  “We  are  going  to  an¬ 
alyze  our  adverti.slng  as  never  before. 


“Adverti.sing  is  the  front  door,  the 
back  door,  the  side  door  of  your  busi¬ 
ness  and  your  ca.sh  register,  and  ad¬ 
vertising  cajinot  be  done  by  the  small 
fellow.  It  must  be  managed  by  the 
lie.st  obtainable  man.  The  time  is  com¬ 
ing  when  the  advertising  manager  will 
be  a  vice-president  of  a  concern.  Effi¬ 
ciency  will  mean  some  different  after 
the  war  from  what  it  has  meant  in 
the  past.” 

WHAT  CANADA  HAS  DONE. 

There  was  a  demonstration  when 
MTlliam  G.  Rook,  of  Toronto,  Canada, 
arose  to  speak.  He  is  with  the  Cana¬ 
dian  Home  Journal,  and  is  vice-pres¬ 
ident  for  Canada  of  the  Associated 
Advertising  Clubs  of  the  World.  Mr. 
Rook  made  a  patriotic  speech. 

“I  respect  that  flag  as  much  as  I 
respect  my  own  flag.”  he  said,  point¬ 
ing  to  the  Stars  and  Stripes.  “With¬ 
out  it  the  allies  could  not  win  the  war. 
That  flag  is  the  one  thing  that  will 
lie  planted  In  Berlin.” 

Mr.  Rook  said  the  Canadian  govern¬ 
ment  has  conducted  twenty-nine  dis¬ 
tinct  advertising  campaigns  since  the 


beginning  of  the  war,  and  all  of  it 
has  been  paid  for  by  the  Government 
The  Canadian  public  is  the  largest  ad¬ 
vertiser  in  Canada,  he  said.  The  Gov¬ 
ernment  believes  that  it  pays  to  ad- 
verti.se.  He  referred  to  this  fact  to 
show  the  difference  between  Canada 
and  the  United  States  on  this  sub¬ 
ject,  for  the  United  States  Government 
did  not  pay  for  advertising  its  Liber¬ 
ty  Loan  bond  sale  campaigns. 

“What  advertising  has  sold  during 
the  war,”  he  said,  “it  will  sell  double 
after  the  war.” 

Herbert  S.  Houston,  of  New  York, 
chairman  of  the  National  Advertising 
Advisory  Board,  made  the  prlndipal 
address.  His  subject  was  “What  Ad¬ 
vertising  is  Doing  for  the  Government 
in  War  Time.” 

Mr.  Houston’s  address  in  part  fol¬ 
lows; 

ADVERTISING  HAS  ENLISTED  FOR  THE  WAR. 

“.Advertising  is  undertaking  with 
power  and  courage  and  persistency  to 
help  win  the  war.  It  has  been  calling 
and  will  continue  to  call  the  country 
to  the  battle-line  of  democracy.  And 
the  great  thing  about  advertising  is 
that  it  can  speak  in  one  strong  voice 
and  deliver  one  common  message  to 
the  nation  at  one  time.  This  un¬ 
matched  power  of  advertising,  as  a 
means  of  human  appeal,  has  never 
had  greater  confirmation  than  during 
the  two  Liberty  Loan.s.  When  we  of¬ 
fered  our  services  to  Secretary  McAdoo, 
making  it  clear  that  the  professional 
service  of  our  members  and  of  the 
members  of  all  the  Clubs,  whose  rep¬ 
resentative  and  servant  we  were,  would 
be  without  cost  to  the  Government,  we 
stated  it  as  our  judgment  that  news 
and  editorial  publicity  could  not  sell 
the  bonds.  And  I  am  going  to  quote 
the  words  we  'put  in  our  printed  plan 
which  expressed  our  judgment  on  this 
point,  for  I  am  sure  you  will  agree 
that  our  judgment  has  been  establl.shed 
to  be  sound  by  the  experience  in  both 
Loans.  In  this  connection  let  me 
state  the  judgment  of  the  Board,  ba.sed 
on  wide  experience  and  close  inves¬ 
tigation,  that  editorial  and  news  pub¬ 
licity,  however  great  its  volume,  will 
not  be  sufficient,  unsupported  by  ad¬ 
vertising,  to  place  the  whole  Loan. 
This  judgment  is  ba.sed  not  on  our  own 
experience,  but  it  is  a  clear  and  ir- 
re.sistible  conclusion,  drawn  from  the 
experiences  of  all  the  great  World  Ex¬ 
positions,  from  the  experience  of  Mr. 
Hoover  and  the  Commls.sion  for  the  Re¬ 
lief  of  Belgium,  from  the  experiences 
of  England  and  France  in  placing  their 
war  loans  and  from  countle.ss  experi¬ 
ences  of  railroad  companies  and  busi¬ 
ness  and  manufacturing  concerns.  Pub¬ 
licity  gives  Information  but  advertising 
spurs  to  action. 

“The  Treasury  Department  agrees 
and  every  banker  and  business  man  in 
the  country,  who  has  been  in  touch 
with  the  selling  of  the  bonds,  agrees 
that  the  view  that  we  thus  outlined 
has  been  demonstrated  to  be  correct. 

PERFOR.MED  ES8ENTUL  SERVICE. 

“In  Washington  last  Wednesday  I  was 
told  by  the  Treasury  Department  that 
every  one  agreed  that  the  advertising 
had  been  of  incalculable  and  absolutely 
essential  service-.  It  has  given  the  spur 
to  action  which  was  essential  to  floating 
the  Loan.  And  as  convincing  proof  of 
our  point  as  to  the  necessity  of  adver¬ 
tising,  the  number  of  subscribers  to  the 
Ixian  have  been  in  almost  exact  ratio 
to  the  power  and  amount  of  the  adver¬ 
tising.  For  example,  in  Rochester  dur¬ 
ing  the  first  Loan,  60,000  individual  buy- 

(Continued  on  page  22.) 
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FOREMOST  LAWYERS  IN  COUNTRY  PICK  JURY  TO 
TRY  NEWS  PRINT  MANUEACTURERS 

Judge  Mayer  Sets  November  26  As  Date  for  Trial— Counsel  on  Both  Sides  See  Possibility 
of  Case  Closing  Immediately  with  Plea  of  Non  Contendere  and  Fining 
of  Indicted  Men — Clash  When  Mr.  Stanchfield  Tells  Panel 
Newspapers  Are  Conducting  Prosecution. 


A  JURY  has  been  selected  for  the 
trial  of  the  newsprint  manufac¬ 
turers  who  have  been  indicted  on 
a  charge  of  violating  the  Sherman  Anti- 
Trust  law.  After  the  jury  had  been 
•sworn,  before  Federal  Judge  Julius  M. 
Mayer,  last  Thursday,  the  case  was  ad¬ 
journed  to  November  26. 

The  jurors  are:  Frank  W.  Jenkins,  117 
Park  Avenue;  Herman  Doctor,  1471 
Vyse  Avenue;  William  H.  Slattery,  460 
Fast  141st  Street;  George  A.  Taylor,  56 
Pine  Street;  Frederick  A.  von  Bernuth, 
jr.,  136  West  71st  Street;  Harry  C.  Ja¬ 
cobs,  287  Edgecombe  Avenue;  Max 
P'rankel,  275  Central  Park  West;  Ru¬ 
dolph  H.  Fisher,  3440  Broadway;  Eu¬ 
gene  Stratton,  94  Brandt  Street;  Mau¬ 
rice  C.  Wyman,  104  Bolton  Road,  In- 
wood;  James  J.  Burns,  220  West  104th 
Street;  Joseph  Troxell,  213  East  207th 
Street. 

In  all  twenty  talesmen  were  examined 
Ijefpre  the  jury  box  was  filled.  Three 
os  were  allowed  to  each  side,  and 
each  side  exhausted  its  quota.  Two  men 
were  excused  by  the  Court.  One  was 
Leopold  Bleir,  a  manufacturer  of  pie 
plates  made  of  pulp.  It  was  brought  out 
by  the  examining  counsel  that  he  had 
dealings  with  the  Diamond  Parser  Com¬ 
pany  and  the  International  Paper  Com¬ 
pany.  The  other  was  Harry  A.  Stadler, 
a  sale.sman  of  automobile  accessories, 
who  said  he  had  dealings  with  what  is 
commonly  referred  to  as  the  Accessories 
Trust  and  might  be  biased  against  any 
aggregation  of  manufacturers  who  were 
accused  of  being  in  a  combination  to  re¬ 
strain  trade. 

JUROR  OPPOSED  TO  SHERMAN  LAW. 

One  man,  P'rank  W.  Jenkins,  juror 
No.  1.  volunteered  the  Information  that 
he  was  opposed  to  the  principle  of  the 
Sherman  law,  but  admitted  that  he 
could  render  a  verdict  in  accordance 
with  the  facta  Close  questioning  by  the 
Court  and  counsel  on  both  sides  failed 
to  show  that  he  was  not  qualified,  and 
he  retained  his  place  as  foreman  of  the 
jury. 

Seldom,  according  to  comments  made 
by  counsel,  has  a  jury  so  far  above  the 
average  of  intelligence  been  secured  for 
such  an  important  trial.  One  of  the 
lawyers  for  the  manufacturers  said, 
after  the  adjournment: 

“Well,  any  man,  no  matter  what  the 
result  may  be,  ought  to  be  satisfied  with 
the  judgment  of  such  a  magnificent  body 
of  Jurors.  I  have  rarely,  if  ever,  seen  a 
jury  in  whose  intelligence  and  rectitude 
I  have  had  so  much  confidence.” 

There  was  a  great  deal  of  speculation, 
both  in  and  out  of  the  court  room,  as  to 
whether  or  not  the  case  would  ever 
come  to  actual  trial.  It  was  openly 
stated  by  several  lawyers  connected,  with 
the  case,  that  the  manufacturers  would 
enter  a  plea  of  non  contendere,  thus  es¬ 
caping  a  prison  sentence,  and  pay  their 
fines.  On  the  other  hand,  counsel  for 
the  Government  understands  that  sev¬ 
eral  of  the  manufacturers  have  express¬ 
ed  their  determination  to  fight  it  out  to 


the  end,  whatever  the  consequences  may 
be. 

GOVERNMENT  RE:ADY  FOR  FIGHT. 

The  attorneys  for  the  Government  say 
they  are  firm  for  pushing  the  case  and 
ending  once  and  for  all  the  possibility 
of  the  manufacturers  being  able  to  get 
together  again  to  control  either  the  trade 
or  the  prices  of  print  paper. 

Opposed  to  the  plan  of  risking  a  de¬ 
cisive  battle  are  several  of  the  lawyers 
for  the  manufacturers.  They  were  of 
the  opinion,  before  the  work  of  selecting 
the  jury  was  begun,  that  it  would  be 
best  to  make  a  plea  that  would  bring 
the  lea.st  possible  penalty  to  their  clients. 
At  lea.st  one  of  them  was  confident  that 
when  the  case  was  called  for  trial  no 
witne.sses  would  be  examined. 

Judge  Mayer’s  court  room  has  rarely, 
if  ever,  held  such  a  large  number  of 
prominent  lawyers  engaged  on  one  case. 
For  the  manufacturers  appeared  former 
Judge  John  Barton  Payne,  of  Chicago; 
John  B.  Stanchfield,  former  Senator 
James  A.  O’Gorman,  George  Gordon 
Battle,  Henry  A.  Wise,  Abel  I.  Smith, 
John  Quinn,  and  Gilbert  H.  Montague, 
all  prominent  leaders  of  the  New  York 
bar. 

Opposed  to  them,  and  for  the  Govern¬ 
ment,  were  Herbert  C.  Smyth,  Mark 
Hyman,  and  Claude  Thompson. 

Mr.  Stanchfield  led  the  legal  forces  of 
the  manufacturer.s,  and  Mr.  Smyth  wa-s 
at  the  head  of  the  Government  lawyers. 

SMYTH  PUTS  THE  CASE. 

.Addre.s.sing  the  talesman  first  in  the 
jury  box,  Mr.  Smyth  said; 

"I  want  to  make  clear  to  your  minds 
what  you  may  be  called  upon  to  decide 
in  this  case. 

“The  News  Print  Manufacturers'  As¬ 
sociation  controls  eighty-five  per  cent 
of  all  the  paper  manufactured  in  the 
United  States  and  Canada  used  in  pro¬ 
ducing  newspapers.  Actually  the  mem¬ 
bers  of  this  Association  manufacture 
fifty-five  per  cent,  and  they  are  equip¬ 
ped  to  manufacture  sixty-five  per  cent 
of  the  entire  production  of  the  paper 
upon  which  newspapers  are  printed. 

“It  is  charged  by  the  United  States 
Government  that  the  members  of  the 
News  Print  Manufacturers'  Association 
entered  into  a  combination  to  control 
many  things  that  are  used  in  the  manu¬ 
facture  of  news  print  paper,  and  that 
being  their  object  in  doing  so  was  to 
control  the  price  at  which  it  was  to  be 
.sold  to  the  publishers  of  newspapers 
all  over  the  country. 

DIVIDED  THE  CXIUNTRY. 

“It  is  charged  further,  and  by  the 
United  States  Government,  that  they 
divided  the  United  States  geographical¬ 
ly  into  territories,  allotting  a  certain 
section  of  the  country  to  each  member, 
and  that  they  agreed  that  each  was  to 
confine  his  business  efforts  to  his  own 
territory  and  not  interfere  in  it  with 
the  concern  to  which  it  has  been  allot¬ 
ted.  They  also  agreed,  according  to 
the  charge  upon  which  the  indictments 
are  ba.sed,  that  the  paper  they  manu¬ 


factured  should  be  of  uniform  quality, 
much  to  the  detriment  of  the  publish¬ 
ers  of  newspapers,  since  the  latter  were 
thus  obliged  to  purchase  paper  of  an 
inferior  grade  at  the  price  they  would 
pay  for  better  paper  if  the  combination 
did  not  exist. 

“These  manufacturers  also  agreed,  ac¬ 
cording  to  the  charge,  to  send  out  to  the 
publishers,  simultaneously,  exaggerated 
information  concerning  the  cost  of  ma¬ 
terial  used  in  the  manufacture  of  news 
print  paper,  with  the  object  of  prepar¬ 
ing  them  for  the  higher  prices  that  the 
manufacturers  determined  should  be 
charged. 

“Proprietors  of  newspapers  had  been 
accustomed  to  pay  a  certain  price  for 
paper  delivered  on  the  sidewalk  in  front 
of  their  plants.  It  is  charged  that  these 
defendants  combined  to  compel  the 
newspaper  publishers  to  pay  an  even 
higher  price  at  the  mill,  thus  subject¬ 
ing  them  to  various  burdensome  anl 
unfair  additional  charges  bt'fore  the  pa¬ 
per  reached  their  plants. 

“Recurring  to  the  division  of  territory 
among  the  manufacturers,  to  which  I 
have  referred,  it  is  charged  that  when 
as  in  .some  instances,  it  occurred  that 
one  member  encroached  upon  the  ter- 
ritoi-y  of  the  other,  that  is,  did  biisine.ss 
in  it,  or  attempted  to  do  bu.siness  in  It, 
he  was  hauled  up  and  disciplined  by  the 
Association. 

CONTROLLED  NEW  MILI.R. 

“When  a  new  paper  mill  was  started, 
it  is  charged  in  the  indictment,  these 
manufacturers,  rather  than  allow  it  to 
come  in  and  compote  with  them,  ob¬ 
tained  control  of  the  mill  itself  or  gave 
it  enough  business  to  keep  it  bu.sy,  and 
thus  prevented  it  from  entering  the 
open  market  to  dispose  of  its  wares. 

“In  brief,  if  the  charge  of  the  Gov¬ 
ernment  is  true,  and  I  believe  it  is, 
these  manufacturers  accumulated  pow¬ 
er  enough  to  dictate  abssolutely  the  price 
of  print  paper,  got  the  newspaper  pub¬ 
lishers  by  the  throat  and  compelled 
them  to  pay  an  increased  cost  out  of 
proportion  to  the  cost  of  manufacture. 
This  lirought  al)OUt  a  hardship  for  all 
newspapers,  and  was  ruinous  to  some 
the  smaller  ones  being  unable,  under 
the  heavy  charges,  to  conduct  theii 
publications  at  a  profit. 

“All  the.se  things  that  I  have  related 
to  you  are  violations  of  the  Sherman 
I.,aw  which  is  intended  to  prevent  a  mo¬ 
nopoly  of  trade.” 

ONLY  ONE  (XASH. 

With  such  an  array  of  legal  talent 
present  and  ready  to  fight,  everybody  in 
the  crowded  court  room  and  about  the 
overflowing  counsel  table,  expected 
some  bitter  battles  during  the  selection 
of  the  jurors.  Only  one  occurred,  and 
that  so  brief  that  it  could  hardly  be 
called  even  a  skirmish. 

Mr.  Stanchfield  was  examining  Dan¬ 
iel  W.  Shower,  a  talesman  who  was  la¬ 
ter  challenged  by  the  Government  who 
had  followed  Juror  No.  1  in  his  state¬ 
ment  that  he  disagreed  with  the  policy 


of  the  Sherman  Law.  Mr.  Stanchfield 
hitherto  had  conducted  his  examina¬ 
tions  in  a  tone  so  low  that  at  one  fime 
a  member  of  the  Government  staff  re¬ 
marked  jocularly  that  he  objected  to 
confidential  communications  between 
counsel  an^  talesmen.  Raising  hi.? 
voice  so  that  it  reached  clearly  to  ev¬ 
ery  corner  of  the  room,  Mr.  Stanch¬ 
field  said: 

“Would  this  objection  to  the  policy 
of  the  Sherman  Law  affect  your  ver¬ 
dict?” 

“It  would  not,”  replied  Mr.  Shower, 
“but  I  should  require  that  the  con¬ 
spiracy  be  clearly  proven.” 

ASSAILS  NEWSPAPERS. 

"Bear  in  mind  one  thing,”  said  Mr. 
Stanchfield.  “This  is  a  prosecution  of 
the  paper  manufacturers  by  the  news¬ 
papers,  and  not  by  the  Government.” 

All  four  of  the  Government  lawyers 
rose  in  an  Instant  and  as  one  man. 

“That  is  not  true,”  said  Mr.  Smyth. 
“This  is  not  a  prosecution  by  the  news¬ 
papers,  nor  by  the  owners  nor  the  pub¬ 
lishers  of  newspapers.  It  is  by  the 
Government.  These  men  have  been  in¬ 
dicted  on  a  charge  made  by  the  Govern¬ 
ment,  and  the  Government  aJone  is 
conducting  the  pro.secution.  Mr. 
Stanchfield  must  not  make  it  appear 
that  the  newspapers  have  anything  to 
do  with  it.” 

“The  newspapers  are  prosecuting  the 
case,”  insisted  Mr.  Stanchfield,  glaring 
at  Mr.  Smyth,  “even  though  they  are 
doing  so  Indirectly  and  through  the 
Government.  It  is  for  their  case  .”  ' 

It  seemed  for  a  moment  as  though 
something  more  would  be  said,  but  the 
matter  re.stod  ther?.  Mr.  Shower,  how¬ 
ever,  will  not  have  a  voice  in  the  de¬ 
cision  after  the  trial. 

SIX  DEPENDENTS  PRESENT. 

Of  the  seven  men  indicted  only  Alex¬ 
ander  Smith  was  absent.  Mr.  Smith, 
who  was  represented  by  counsel,  is  in 
Euroiie.  Judge  .Mayer  explained  to  the 
jurors  that  under  the  law,  trial  for  a 
mi.sdcmeanor  could  be  conducted  with¬ 
out  the  personal  presence  of  a  defend¬ 
ant.  Mr.  Smith  was  the  leading  banker 
in  the  United  States  for  the  flotation 
and  sale  of  securities  of  corporations 
engaged  in  the  manufacture  and  .sale 
of  news  print  paper.  He  was  aUso  in¬ 
terested  financially  in  several  paper 
mills. 

Of  the  others.  Geo.  H.  Aleade  is  presi¬ 
dent  and  directing  and  managing  officer 
of  the  Spanish  River  Pulp  and  Paper 
Mill.s,  Ltd.,  the  Lake  Superior  Paper 
Company,  Ltd.,  and  was  also  president 
of  the  G.  H.  Meade  Company. 

Philip  T.  Dodge  is  president  and  di¬ 
recting  and  managing  officer  of  the  In¬ 
ternational  Paper  Company. 

Edward  W.  Backus  is  president  and 
directing  and  managing  officer  of  the 
.Minnesota  and  Ontario  P6wer  Company, 
and  of  the  Fort  Frances  Pulp  and  Pa¬ 
per  Company. 

George  Chahoon,  jr.,  is  president  and 
(Concluded  on  page  23.) 
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D’ARCY/  SAYS  ADEQUATE  AD  CAMPAIGN 

WILL  DOUBLE  NUMBER  OF  BOND  BUYERS 


HOPE  ONE  CENT  PAPER 
WILL  NEVER  RETURN 


RAISE  CAPITALIZATION 
AND  RETAIN  OLD  NAME 


President  of  A.  A.  C.  W.  Hopes  Convincing  Case  in  Behalf  of  Paid 
Advertising  May  Yet  Be  Presented  to  Secretary  McAdoo — 
Thinks  20,000,000  People  May  Be  Persuaded  to  Invest 
Their  Money  in  Nation's  Securities. 


By  William  C.  D’Arct, 
rrenidrnt  Antociated  AdccrtUing  Clubt  of  the 
World. 

E  have  not  yet  succeeded  in  pre¬ 
senting  a  convincing  case  as  to 
IJbcrty-Bond  advertising  to  Sec¬ 
retary  McAdoo.  In  fact,  we  would  not 
be  true  to  our  convictions  if  we  did  not 
express  again  our  disappointment  in  not 
convincing  Washington  that  coordinated 
advertising — as  a  merchandising  mind 
would  find  it — would  be  a  hundred-fold 
better  for  Uncle  Sam — than  a  lot  of  pa- 
tiiotically-oontiibuted  space — all  more 
or  le.ss  aimlessly  tied  up  tp  the  bond. 

FOR  A  BARRAGE  FIRE  OF  ADVERTISING. 

The  l.ssue  went  over;  that  is  very 
true.  Mr.  McAdoo  has  reason  to  be 
pleased — we  are  equally  glad.  But  a 
barrage  Are  of  advertising,  a  series  of 
forceful  copy,  telling  every  individual — 
man,  woman,  and  child  old  enough  to 
read — what  a  Government  bond  is,  how 
the  Government  pays  interest,  why  it  is 
Just  as  good  as  cash  in  the  pocket,  and 
explain  the  countless  other  fine  points 
of  this  particular  bond,  as  one  would  ex¬ 
plain  the  value  of  a  certain  piece  of 
merchandise — such  advertising  would  do 
just  this:  It  would  not  only  sell  any 
and  every  issue,  large  or  small,  at  less 
expended  community  time  and  money, 
but  each  advcrtl.sement  signed  by  Sec¬ 
retary  McAdoo,  Treasurer  of  the  United 
States,  and  in  Government  paid-for 
space,  would  actually  sell  two  bonds 
against  the  one  actually  sold,  and  sim- 
1)1  y  because  more  people  would  have  been 
systematically  reached  and  more  people 
would  buy.  Patriotism  has  been  the 
liasis  of  nine-tenths  of  the  selling  rea- 
.son,  and  while  a  potential  factor,  pa¬ 
triotism  alone  as  explained  by  a  thou¬ 
sand  different  tongues,  will  not  reach — 
nor  capitalize  the  full  credit  pos^blli- 
ties — of  the  average  man  or  woman. 

MUST  CRYSTALLIZE  CRtDIT  POWER. 

Love  of  country  will  move  many  to 
subscribe — but  the  amount  of  the  aver¬ 
age  subscription  does  not  represent  the 
individual  credit  power  to  buy.  To  sell 
anything  one  must  stimulate,  crystallize 
credit  power — and  on  Liberty  Bonds, 
nothing  would  be  simpler.  This  is  not 
a  bond-buying  nation,  and  some  educa¬ 
tional  work  is  necessary  to  put  the  pub¬ 
lic  minds  relative  to  these  matters  in 
the  same  frame  that  the  French  mind 
is  in  toward  bonds,  and  it  takes  educa¬ 
tional  work  of  a  systematical  kind  to 
convince  the  wage-earner  of  this  coun¬ 
try,  not  only  as  to  what  a  bond  is  to 
him  individually,  but  as  to  what  his 
credit  possibilities  are.  Show  him  how 
much  he  can  buy,  using  figures,  then 
subscribing  for  a  bond  Immediately 
passes  out  of  the  guessing  and  con¬ 
tributing  class  of  a  transaction — ^and 
you  have  a  simple,  understandable  bus- 
ine.s8  sale  of  a  bond — so  much  merchan¬ 
dise. 

TO  DOUBLE  NUMBER  OF  BOND-BUYERS. 

Advertising  of  a  bond,  based  upon  the 
foregoing  rather  rough  analysis,  will  re¬ 
sult  In  twenty  million  buyers,  rather 
than  ten  million  subscribera  And  best 
of  all,  the  buyer  of  a  bond  would  be 
absolutely  sold  on  his  bond.  He  would 
cherish  it  for  its  Intrinsic  value,  for  its 
Investment  stability;  his  pride  in  his 
own  judgment  would  be  Intensified  by 
a  spark  of  patriotism. 


A  systematic  campaign  would  not  only 
make  more  bond-buyers,  but  It  would 
literally  make  every  bond-owner  recog¬ 
nize  his  corporate  interest  in  the  stock 
of  bis  Government,  and  he  would  not 
seek  to  exchange  it  for  cash,  but  would 
be  delighted  and  stretch  his  credit  at  any 
opportunity  to  add  another  bond.  The 
Government  would  profit  in  this  extend¬ 
ed  distribution  of  its  paper,  have  a  larger 
cash  resource  at  its  command,  and  as  a 
Government  and  as  a  business  organi¬ 
zation,  it  would  be  more  definitely  un¬ 
derstood  on  all  national  matters  than  it 
has  been  heretofore. 

Advertising  has  built  the  commerce 
of  the  world;  why  can’t  It  build  a  busi¬ 
ness  Government?  Our  Government  is 
for  business  with  both  feet  on  the 
ground — it  helps  business;  why  can’t  it 
perform  to  the  public  like  business  per¬ 
forms  to  the  same  public,  and  profit 
equally  ? 


AD  MEN  AID  IN  CONSERVATION 

Work  With  Food  Administratio  i  to  In¬ 
ject  Patriotism  Into  Business. 

Special  to  Thb  Editor  and  Pubusheb. 

Washington,  November  15. — Big  ad¬ 
vertising  men  of  the  country  are  volun¬ 
teering  their  services  to  aid  in  food  con¬ 
servation  as  a  measure  which  will  help 
win  the  war. 

A  number  of  the  principal  advertising 
agencies  have  sent  representatives  here 
to  get  information  from  the  food  admini¬ 
stration  for  suggestions  to  clients  who 
advertise  food,  to  make  their  publicity 
conform  to  the  Government’s  desires. 

"Already  the  ethical  aspect  of  adver¬ 
tising  has  bec-ome  generally  recognized. 
Now  the  time  has  come  when  advertis¬ 
ing  must  be  patriotic  a.s  well  as  ethical. 
This  is  an  important  development,  and 
one  which  deserves  attention  of  both 
advertisers  and  advertising  experts.’’ 

This  was  the  statement  of  Mrs.  Evelyn 
Middleton,  of  Mallory,  Mitchell,  and 
Faust,  who  was  sent  here  by  her  firm 
to  consult  both  with  the  Food  Ad¬ 
ministration  and  with  the  Commercial 
Economy  Board  of  the  Council  of  Na¬ 
tional  Defence  on  patriotism  in  adver¬ 
tising.  Many  of  the  clients  of  the  firm 
she  represents  are  distributors  of  food 
products. 

Ways  in  which  advertisers  may  help 
food  conservation  were  outlined  by  Miss 
Sarah  Field  Splint,  now  in  charge  of 
Food  Conservation,  in  a  recent  address 
before  the  American  Specialty  Manufac¬ 
turers’  Association  at  Atlantic  City. 
Miss  Splint’s  advice,  in  part,  follows: 

"Your  infiuence  by  your  publicity  and 
advertising  the  food  habits  of  millions 
of  Americans.  You  occupy  the  envi¬ 
able  position  of  having  it  in  your  power 
to  give  your  nation  a  large  part  of  the 
help  it  needs.  Therefore,  the  Food  Ad¬ 
ministration  says:  ‘As  loyal  Americans 
we  ask  you  to  charge  yourselves  with 
the  responsibiiity  of  increasing  our  ex¬ 
ports  of  four  foods  urgently  needed  by 
our  own  .soldiers  and  by  our  allies.  They 
are  wheat,  meat,  sugar,  and  fats.  We 
ask  you  to  educate  the  public  either  to 
eliminate  entirely  those  articles  from 
their  diet  or  greatly  to  reduce  their  use. 
We  believe  that  so  far  as  the  individual 
consumer  is  concerned,  this  can  work  no 
hardship,  for  by  conservation  the  Food 
Administration  means  substitution,  not 
a  limited  or  inadequate  diet.’  ’’ 


In  Answer  to  Communication  from  W. 

L.  Taylor,  Manager  of  the  York  (Pa.j 

Dispatch  Publisniug  Co.,  Pennsylvan¬ 
ia  Publishers  Declare  increase  in  Price 

Was  Wise  Move. 

W.  L.  'Taylor,  manager  of  the  Dis¬ 
patch  I'ubiisniug  Co.,  oi  xoi'K,  Pa.,  pub- 
iisuers  of  the  lorK  Dispatch  and  XorK 
Daily,  recently  sent  the  following  letter 
to  a  nuinoer  of  pubUshers  of  Pennsyl¬ 
vania  daily  newspapers: 

"VVill  you  kinuly  note  fur  me  on  the 
bottom  of  this  sheet  those  papers  in 
your  own  and  neighboring  cities  which 
are  on  the  two-cent  basis,  and  those 
which-  are  on  the  one-cent  basis?  Also, 
if  you  think  it  possible  that  any  papers 
which  have  increased  to  two  cents  con¬ 
template  a  reduction  at  any  time  in  the 
near  future.” 

Here  are  some  of  the  replies  which 
need  no  comment: 

"All  papers  (three  named)  went  to 
two  cents  December  1,  1916.  There  will 
be  no  reduction  in  the  price  unless 
there  would  be  a  decided  cut  in  news 
print  the  coming  year.  We  are  now 
paying  fS.lU  f.  o.  b.  mill  at  Ottawa,  onu 
Canadian  freight  rate  21c.’‘ 

"All  on  two-cent  basis.  I  hope  a  re¬ 
duction  to  one  cent  will  never  return. 

Sure  none  of  the  -  pafiers  have  any 

desire  to  return  to  one  cent.  Why?” 

" -  is  only  paper  in  this  section 

that  we  know  of  that  has  gone  to  two 
cents  per  copy.  The  result  has  been  so 
gratifying  that  we  have  no  idea  of  a 
reduction.” 

"We  are  in  hopes  the  one-cent  papers 
will  see  the  error  of  their  ways  and  in¬ 
crease  their  price.  The  -  contem¬ 

plates  no  ch.-uige.” 

“Not  one  of  these  papers  (four 
named)  contemplates  reducing  the  price 
to  one  cent  1  doubt  if  they  will  ever 
go  back  to  one  cent  again.” 

“We  do  not  believe  any  of  our  local 
papers  contemplate  a  reduction  for  some 
time  to  come  on  account  of  the  uncer¬ 
tainty  in  the  white  paper  market.” 

“While  every  one  of  th-3  papers  have 
lost  in  circulation  by  going  to  two  cents, 
yet  there  is  not  one  who  contemplates, 
nor  one  who  talks,  nor  one  who  would 
be  willing  to  go  to  one  cent  again.” 

Not  one  publisher  who  answered  Mr. 
Taylor’s  communication  expressed  the 
hope  that  the  newspapers  would  return 
to  the  two-cent  basis. 


WANTED  HIS  NAME  IN  THE  PAPER 

Canadian  Alderman  Sues  Newspaper  for 
Omitting  His  Name  Day  by  Day. 
Special  to  Tub  Editor  and  Pibushkr. 

Toronto,  November  12. — A  lib^  action, 
with  a  distinct  element  of  burlesque 
about  it,  was  decided  in  the  Supreme 
Court  at  London,  Ont.,  last  week. 

Ex-Alderman  William  Wilson  com¬ 
plained  that  the  London  Free  Press 
had  lieen  consistently  and  persistently 
leaving  his  name  out  of  its  news  col¬ 
umns  and  claimed  damages  from  the 
paper  on  that  account.  It  appears  that, 
while  Mr.  Wilson  was  a  member  of  the 
City  Council,  he  had  had  a  difference 
with  the  Free  Press,  and  the  municipal 
reporter  on  that  paper  was  'instructed 
to  omit  the  plaintiff’s  name  from  his 
('Ity  Hall  reports.  Accordingly,  Mr. 
Wilson  was  always  referred  to  as  "an 
.\lderman,”  “another  Alderman,”  or  “the 
.same  Alderman.” 

The  case  was  tried  by  jury,  and  a  ver¬ 
dict  in  favor  of  the  defendant  newspaper 
was  returned. 


How  much  good  advice  did  you  ever 
take — and  act  upon? 


Western  Newspaper  Union  Sells  Assets 
to  Western  Newspaper  Association, 
Recently  Incorporated  in  Maine  with 
a  Total  Capitalization  of  $7,500,()()0~ 
To  Use  Original  Name  Later. 

To  permit  the  Western  Newspaper 
Union  to  increase  its  capitalization,  and 
at  the  same  time  retain  its  present  name, 
a  new  organization,  known  as  the  West¬ 
ern  Newspaper  Association,  has  been  In¬ 
corporated  in  Maine,  and  has  purchased 
all  of  the  assets  of  the  Western  News¬ 
paper  Union. 

The  Western  Newspaper  Union  is  in¬ 
corporated  in  Maine.  Its  capitalization 
is  $6,500,000,  with  $750,000  preferred 
stock  and  $5,750,000  common.  The  pur¬ 
chase  of  the  plate  department  of  the 
American  Press  Association  necessitated 
an  increase  in  the  capitalization  of  the 
Western  Newspaper  Union.  The  laws  of 
Maine  do  not  permit  two  incorporations 
with  the  same  name.  So  a  new  organi¬ 
zation,  known  as  the  Western  Newspa¬ 
per  Association,  with  a  total  capitaliza¬ 
tion  of  $7,500,000,  has  been  incorporated. 
Of  this  capitalization,  $3,000,000  is  pre¬ 
ferred  stock  and  $4,500,000  common. 

The  Western  Newspaper  Union  has 
sold  its  assets  to  the  Western  Newspaper 
Association. 

As  soon  as  this  transaction  is  com¬ 
pleted  the  Western  Newspaper  Associa¬ 
tion  will  again  use  the  former  name. 
Western  Newspaper  Union. 


SERVICE  FOR  WEEKLY  PRESS 

Committee  on  Public  Information  Offers 
News  in  Shape  for  WeekUes. 

To  give  the  country  publisher  a 
Government  news  service  of  a  type  to 
meet  his  needs,  the  Committee  on  Pub¬ 
lic  Information,  Washington,  has  estab¬ 
lished  a  war  news  and  feature  service 
for  the  weekly  newspapers  of  the  coun¬ 
try.  The  idea  is  not  to  add  another 
publicity  service  to  the  many  now  be¬ 
ing  issued,  but  to  give  the  weekly  news- 
paiier  publisher  a  news  service  writ¬ 
ten  to  suit  the  small  space  he  has  avail¬ 
able  for  this  class  of  matter. 

The  service  consists  of  from  two  to 
three  columns  each  week.  Mailing  dates 
have  been  arranged  so  it  will  reach 
every  paper  in  every  section  of  the 
country  in  time  to  be  handled  as  early 
copy. 

The  news  service  is  in  charge  of  Ray 
McClung,  for  many  years  a  country 
weekly  publisher  of  Pomeroy,  Wash. 
Mr.  McClung’s  paper,  the  East  Wash¬ 
ingtonian,  is  one  of  the  best-known 
weeklies  in  the  Far  West. 


NEW  POSITION  FOR  M.  P.  WALSH 


Opens  Offices  in  Jacksonville,  Fla.,  as 
Writer  and  Investigator. 

M.  P.  Walsh,  advertising  manager  of 
the  Florida  Farms  and  Homes,  Inc.,  of 
Palatka,  Fla.,  has  resigned  to  engage 
in  work  as  a  special  writer  and  inves¬ 
tigator  of  Florida  Investments  and  op¬ 
portunities.  He  will  make  his  head¬ 
quarters  in  Jacksonville. 

Mr.  Walsh  was  editor  of  the  New 
Florida,  a  monthly  publication  devot¬ 
ed  to  the  development  of  the  agricul¬ 
tural  Interests  of  the  State,  particu¬ 
larly  the  live-stock  Industry.  He  went 
to  Florida  a  few  years  ago  from  New 
York,  where  he  was  engaged  in  news¬ 
paper  work,  and  for  several  years  was 
editor  of  the  real  estate  department  of 
the  New  York  Herald. 
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NEWSPAPER  MAKERS  AT  WORK 


SCOTT  C.  BONE. 


THIRTY-SIX  years  devoted  to  any  effort — even  to  such  a  tantalizing  one 
as  making  newspapers — afford  the  measure  of  a  man’s  possibilities.  The 
test  demonstrate.s,  first,  that  he  has  found  his  work.'  It  demonstrates, 
second,  whether  it  ever  mattered  much  whether  or  not  that  particular  man 
should  ever  have  found  his  work. 

Scott  C.  Bone,  editor-in-chief  of  the  Seattle  Post-Intelligencer — one  of  the 
nation’s  great  newspapers — has  stuck  to  his  task  of  writing  and  editing  and 
directing  newspapers  while  three  dczen  calendars  have  run  their  courses.  He 
has  thus  made  it  plain  that  he  has  not  been  miscast  in  the  human  drama. 
And  the  high  usefulness  of  his  life  makes  it  plain  that  it  would  have,  indeed, 
mattered  much  if  he  had  missed  his  calling. 

He  has  been  editor  of  the  “P-I”  for  six  years.  So  he  spent  thirty  years 
getting  ready  for  the  big  Seattle  connection.  In  i.hat  preparatory  period  he 
had  grown  to  full  stature  as  a  newspaper  executive,  editor,  and  writer. 

In  the  early  eighties  he  entered  the  great  game.  He  lived  in  Shelbyville, 
Ind.,  and  became  a  correspondent  for  the  Indianapolis  Journal  and  for  the 
Chicago  Times.  Later  he  went  to  the  Indianapolis  Sentinel  as  a  reporter,  then 
to  the  News  as  political  writer. 

In  1888  he  joined  the  Washington  Post  as  telegraph  editor,  two  years  later 
becoming  managing  editor,  which  position  he  held  for  seventeen  year.s.  In  1906 
he  established  the  Washington  Herald,  and  remained  as  editor  of  that  news¬ 
paper  for  five  years. 

In  the  course  of  his  long  term  of  service  in  Washington  Mr.  Bone  became 
familiar  with  the  aims  and  policies  of  all  public  men  who  came  into  the  nation’s 
limelight.  He  came  to  understand  men  as  only  newspaper  men  ever  understand 
them.  This  may  be  a  cryptic  saying — but  newspaper  makers  know  what  it 
means  For  public  men,  subject  to  the  "close-up”  analysis  of  keen-witted  news¬ 
paper  men,  are  stripped  of  their  camouflage  of  pretence.  They  are  weighed  and 
measured. 

Mr.  Bone  writes,  aa  he  thinks,  without  evasion  of  either  facts  or  conclu¬ 
sions.  His  creed  is:  Fairness,  independerice,  thoroughness.  If  he  commends, 
he  does  it  with  all  the  power  of  his  pen.  If  he  criticises,  he  is  unsparing — 
yet  always  holding  to  the  anchor  of  fairnesa  The  “P-l”  reflects  Scott  C. 
Bone’s  Ideals  of  newspaper  making.  Tho.se  ideals  are  big  and  sound.  And 
the  “P-I”  is  big  and  sound. 


PICTURE  GREAT  BRITAIN 
AS  A  NATION  MOBILIZED 

Editorial  Conference  of  the  New  York 

Business  Publishers  Association,  Inc., 

Listens  to  Striking  Facts  Presented  by 

Representatives  of  the  British  Minis¬ 
try  of  Munitions. 

A  nation  with  every  resource  mobil¬ 
ized,  with  labor  and  ca|>ital  walking  arm 
in  arm  on-  the  high  road  to  victory,  was 
the  picture  of  Great  Britain  graphically 
sketched  by  representatives  of  the  Brit- 
i.sh  Ministry  of  Munitions  befeye  the 
Kditorlal  Conference  of  the  New  York 
I’.usiness  Publishers  Aasociation,  Inc., 
at  a  luncheon  Tuesday  noon  at  the  Au¬ 
tomobile  Club  of  America. 

Striking  facts  were  presented  by  one 
speaker  after  another.  The  members 
of  the  conference  were  noticeably  im¬ 
pressed.  Each  British  visitor  brought 
with  him  the  message  that  Great  Britain 
was  a  united  country,  made  up  of  deter¬ 
mined  people  who  recognized  that  noth¬ 
ing  must  hinder  the  forward  march  to 
national  triumph. 

Sir  Stephenson  Kent,  Director-fJener- 
al  of  the  Labor  Supply  Department,  was 
the  first  speaker.  He  declared  that  in¬ 
dustrial  peace  at  home  is  vital  to  the 
succe.ssful  prosecution  of  the  war.  He 
.said  that  labor  was  the  very  basis  of 
war. 

MUST  NOT  EXPLOIT  WAR. 

“We  have  acted  upon  the  sound  un¬ 
derstanding  that  the  hour  of  tne  na¬ 
tion’s  need  is  not  the  opportunity  for 
either  capital  or  labor  to  make  money,” 
he  said.  “We  quickly  appreciated  the 
importance  of  the  organization  of  in¬ 
dustry.  We  first  limited  the  profits  to 
be  made  in  manufacturing  munitions. 
We  then  fixed  the  wages  of  those  en¬ 
gaged  in  munitions  work.  We  made 
strikes  and  lockouts  illegal.  We  insi.sted 
upon  compulsory  arbitration.  We  set 
our  faces  with  one  object:  'To  win  the 
war. 

“My  country  insists  that  v/ar  mater¬ 
ials  may  be  used  only  for  war  purposes. 
The  same  is  true  of  labor.  Labor  must 
l)e  placed  where  it  can  serve  best.  Tht, 
man  who  employs  a  mechanic  in  one 
piace  when  he  can  better  serve  his 
country  by  working  in  another,  is  dis¬ 
loyal.  We  have  insisted  that  no  man, 
employer  or  employee,  shall  do  any¬ 
thing  which  might  be  regarded  as  det¬ 
rimental  to  the  successful  prosecution 
of  the  war." 

•  Sir  Stephenson  Kent  spoke  with  an 
admirable  frankness.  He  presented  one 
striking  fact  after  another,  and  seemed 
to  manifest  a  surprise  that  his  American 
brothers  should  marvel  at  what  Eng¬ 
land  had  done.  He  said  that  before  the 
war  he  was  a  business  man — he  was  one 
of  Great  Britain’s  most  important  coal 
operators — and  that  then  he  shunned 
public  life.  The  war  had  compelled 
him  to  serve  his  country,  happily  so. 
He  .said  that  he  could  not  refrain  from 
commenting  that  it  is  unfortunate  that 
business  men  must  wait  until  war-time 
to  take  a  genuine  interest  in  their  Gov¬ 
ernment.  He  added  that  one  of  the 
fruits  of  the  war  would  be  the  business 
man’s  revived  interest  in  Government. 

Sir  Stephenson  had  a  happy  way  of 
•speaking  frequently  about  “my  coun¬ 
try.”  It  bespoke  a  patrioti.sm,  a  love 
of  country,  in  fact,  that  spelled  triumph. 

MILLION  WOMEN  IN  MUNITIONS  WORK. 

G.  H.  Baillie,  Chief  Technical  Dilution 
Officer  of  the  Labor  Supply  Department, 
was  the  next  speaker.  He  told  how 
necessary  labor  adjustments  were  made 
by  the  dilution  of  skilled  labor  and  by 
the  substitution  of  women  for  men.  He 
said  that  to-day  in  England  there  were 
more  than  a  million  women  engaged  in 
the  manufacture  of  munitions.  He  add¬ 


ed  that  the  women  were  far  more  able 
than  the  available  supply  of  unskilled 
men. 

Mr.  Baillie  is  a  celebrated  electrical 
engineer. 

G.  H.  Garrod,  Deputy  Assistant  Sec¬ 
retary  of  the  Labor  Regulation  Depart¬ 
ment,  the  third  speaker,  told  how  in¬ 
dustrial  disputes  of  all  kinds  had  been 
eliminated.  Mr.  Garrod,  previous  to  the 
war,  was  a  professor  at  Oxford. 

Capt.  Cyril  Asquith,  son  of  the  former 
Premier,  Director  of  Artificers  Alloca¬ 
tion  of  the  T^abor  Supply  Department, 
the  last  speaker,  told  how  Great  Britain 
had  mobilized  its  .supply  of  .skilled  me¬ 
chanics  and  how  every  workmen  was 


placed  where  he  could  best  serve. 

Following  the  four  talks,  members  of 
the  conference  were  iiermitted  to  a.sk 
questions  of  the  visitors. 

David  Breecroft.  of  The  Automobile, 
presided. 


The  slowest  process  may  be  the  sur¬ 
est — but  not  always  the  best  Rain 
drops  will  pierce  marble,  in  time;  but 
sculptors  do  not  adopt  that  process. 


Half  of  the  people  of  the  world  have 
talked  or  written  about  “How  to  suc¬ 
ceed.”  Yet  probably  nobody  has  ever 
really  told  the  unvarnished  truth  about 
it,  based  on  personal  experience. 


APPRAISE  ESTATE  OF 
LATE  JOHN  R.  McLEAN 


Proprietor  of  Washington  Post  and  Cin¬ 
cinnati  Inquirer  Left  Property  Valued 
at  $3,896,631.57 — Deceased  Held  Sub¬ 
stantial  Interest  in  Cincinnati  Com¬ 
mercial  Tribune. 

Special  to  Tim  Editor  and  Pcbusheh. 
Washinoton,  November  15. — The 

estate  of  the  late  John  R.  McLean,  pro¬ 
prietor  of  the  Washington  Post  and  the 
Cincinnati  Inquirer,  as  appraised  in  the 
Probate  Division  of  the  District  Su¬ 
preme  Court,  amounted  to  $3,896,631.57. 
The  value  was  placed  on  the  property 
by  the  court  appraisers,  R.  E.  Peterson 
and  T.  1j.  Cogsdell. 

One  of  the  items  of  the  appraisement 
was  250  $1,000  bonds  of  the  Commercial 
Tribune  Publishing  Company,  of  Cin¬ 
cinnati.  It  also  states  that  $250,000 
worth  of  Government  bonds  was  sold  to 
acquire  the  Wilkins  Interest  in  the 
Wasliington  Post.  Attorneys  J.  J.  Dar¬ 
lington  and  Frank  J.  Hogan  represent 
the  estate. 


MURPHY'S  LIBEL  SUIT  FILED 


Tammany  Leader  Asks  $500,000  Dam¬ 
ages  from  the  Evening  World. 

The  complaint  in  Charles  F.  Murphy’s 
libel  suit  against  the  Press  Publishing 
Company,  New  York,  publishers  of  the 
World  and  the  Evening  World,  for  $500,- 
000,  was  filed  Monday  in  the  County 
Court  House  by  Olcott,  Bonynge,  Mc¬ 
Manus  &  Ernst,  counsel  for  Mr.  Murphy. 

The  Tammany  leader  alleges  that 
some  of  his  friends  were  led  by  the  pub¬ 
lication  of  an  editorial  in  the  Evening 
World  October  22,  to  suspect  him  of 
being  guilty  of  crimes  in  violation  of 
the  Penal  law  and  Penal  Code  of  the 
State  of  New  York. 


^  Walter  Pulitzer  Convicted 
Walter  Pulitzer,  New  York  publisher, 
was  convicted  Tuesday  in  Special  Ses¬ 
sions,  before  Justices  Herrman,  Ker- 
nochan,  and  Gavin,  for  having  obscene 
pictures  in  his  possession.  Charles  J. 
Bamberger,  an  agent  of  the  Society  for 
the  Suppression  of  Vice,  was  the  com¬ 
plainant.  Pulitzer,  who  wilt  be  sen¬ 
tenced  November  19,  is  no  relative  of 
the  I’ulitzers  of  the  New  York  World. 


Convict  German  Publisher 
Albert  Orth,  publisher  of  the  Charles¬ 
ton  (S.  C.)  Deutsche  Zeitung,  was  con¬ 
victed  in  Federal  Court  in  Columbia, 
S.  C.,  Tuesday  of  aiding  a  German  pris¬ 
oner  to  escape  from  the  Federal  Peni¬ 
tentiary  at  Atlanta.  Judge  Smith  an¬ 
nounced  he  would  await  the  hearing  of 
four  other  charges  in  the  indictment 
agajn.st  Orth  before  passing  sentence. 


Save  Pennies  for  Belgian  Children 
Miss  Emily  Stapp,  book  editor  of  the 
Des  Moines  (la.)  Capital,  and  author 
of  several  books  for  children,  as  well 
as  organizer  of  the  “Go  Hawk  Happy 
Tribe,”  which  is  raising  one  million 
pennies  for  the  relief  of  war-stricken 
children  in  Belgium,  reports  that  420,- 
118  pennies  have  been  collected. 


Northcliffe  Returns  to  England 
It  was  announced  In  New  York  Mon¬ 
day  that  Lord  Northcliffe  had  arrived 
in  England.  Although  Lord  North¬ 
cliffe  dropped  out  of  sight  a  few  days 
ago,  it  was  not  generally  known  that 
ne  had  departed  for  England.  Why  he 
left  so  suddenly  is  not  known  here. 
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LITTLE  TRAGEDIES  OF  A  NEWSPAPER  OFFICE 


I — ■: 

[iCHARUE,'/0^  — 
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P/iCOMWFWRE  the. 
YAP  3U^  INTRODUCED. 


HERE  ARE  THE  DOTS— TRACE  OUT  THE  OUTLINE 
AND  GAZE  UPON  A  SAD  LITTLE  TRAGEDY 

news?paper  office  is  the  perpetual  mobilization  camp  for  our  na- 
I  tional  army  of  pests,  and  these  same  pests  furnish  most  of  the  'plots' 
of  our  iittle  tragedies  of  a  newspaper  office.'  ” 

So  believes  James  North,  cartoonist  for  the  Tacoma  Ledger. 

_  Somewhere  in  the 

life  of  Jimmy  North — as 
he  is  known  to  thou¬ 
sands  of  new.spaper- 
reader-friends  in  the  Far 
West — there  is  a  little 
tragedy.  It  was  al>out 
twenty  years  ago.  He 
had  reached  a  point 
where  he  was  convinced 
he  had  finished  his  art 
education.  He  was  edu. 
cated,  by  heck!  He  was 
ready  to  make  the  world 
stand  up  and  observe. 
He  knew  that  editors 
would  stand  in  line  wait¬ 
ing  to*  employ  him.  But 
no  such  luck.  Office  boys 
proved  to  be  veritable 
western  fronts.  He 
pounded  pavements  for 
days.  But,  like  most 

cartoonists,  he  landed.  Finally  he  succeeded  in  convincing  the  editor  of  the 
Salt  Lake  Tribune  he  could  furnish  a  cartoon  worthy  of  a  place  on  the  front 
page  every  day.  In  1902,  North  went  to  Tacoma,  and  since  then  has  been 
with  the  Daily  Ledger,  Tacoma’s  only  morning  newspaper,  one  of  many  own¬ 
ed  by  Samuel  Perkins,  well-known  .lewspaper  publisher. 

Mr.  North  has  a  life  job.  He  has  become  an  indispensable  part  of  the 
I.cdger  organization.  He  is  a  man  of  ideas,  and  draws  well.  Ledger  readers 
don’t  look  for  the  North  cartoon.  They  expect  to  see  it  every  morning.  If 
they  didn’t,  Mr.  Perkins  w'ould  have  to  add  a  number  of  girls  to  his  tele¬ 
phone  switchboard. 

Mr.  North  has  an  artistry  all  his  own.  His  cartoons  have  been  copied 
from  coast  to  coast. 


James  North. 


AMERICAN  REPORTERS 
BEAT  GERMAN  PLOTTERS 


John  R.  Rathom  Tells  How  Newspaper 
Men  Outwitted  the  Elaborate  Secret 
Service  System  of  the  Kaiser,  Outplay¬ 
ing  The.se  Experts  at  Their  Own  Game 
— Sounds  Warning  Against  Parsimony. 

A  splendid  tribute  to  the  efficiency  of 
the  American  newspaper  reporter  was 
paid  by  John  R.  Rathom,  of  the  Provi¬ 
dence  Journal,  at  the  dinner  of  the  Ca¬ 
nadian  Club  on  Tuesday  night,  at  the 
Biltmore  Hotel.  As  modern  detectives, 
Mr.  Rathom  said,  they  had  outwitted 
the  expensive  and  thorough  German 
Secret  Service,  and  illustrated  his  point 
with  many  interesting  incidents. 

Mr.  liathom’s  recital  began  with  a 
tribute  to  the  unflinching  honesty  and 
I»ersistent  keenness  of  the  American  re¬ 
porters  who  had  fought  the  long  battle 
against  tremendous  odds. 

His  hearers  seemed  amsized  at  times 
and  at  others  they  laughed  and  applaud¬ 
ed  uproariously  as  the  speaker  told  how 
again  and  again  the  Teutons  had  been 
outplayed  at  their  own  game  and  how 
again  and  again  official  denials  of  spy- 
revelations  had  been  replaced  sooner  or 
later  by  official  confirmation  of  the  dis¬ 
closures. 

The  part  of  his  recital  that  w-on  the 
greatest  applause  was  the  tale  of  how 
the  Providence  Journal  got  a  man  into 
the  offices  of  the  Hamburg-American 
steamship  offices  in  New  York  city  when 
those  offices  were  teeming  with  unneu- 
tjal  activities  and  were  closely  guarded. 

HOW  IT  WORKED. 

He  told  how  the  newspaper  sent  one 
of  its  young  men  to  Lima,  O.,  and  how- 
frem  there  the  reporter  wrote  to  the 
steam.ship  company,  saying  he  was  the 
son  of  German  parents,  true  to  the 
F'atherland.  and  therefore  wished  to 
send  warning  that  he  had  learned  the 
Providence  Journal  was  plotting  to  put 
a  man  into  the  Hamburg-.Vmerican  of¬ 
fice  as  janitor. 

The  reporter  said  he  learned  of  the 
plot  through  a  "loyal"  telegraph  opera¬ 
tor  in  Providence,  who  heard  it  from  a 
Providence  Journal  operator.  Within  a 
few  days  the  Hamburg-American  of¬ 
fices  actually  -were  visited  by  a  man  who 
asked  for  the  job  of  janitor.  He  was 
taken  into  the  private  office  and  there 
grilled  by  the  head  of  the  company’s 
.secret  servic-c  and  other  officials.  He 
broke  down  and  confessed  he  came  from 
the  newspaper  office,  and  was  thrown 
out  without  ceremony. 

The  youth  out  in  Ohio  wrote  again  a 
few  days  later,  saying  that,  having 
heard  nothing,  he  wanted  to  apologize 
for  having  alarmed  the  steamship  of¬ 
ficials  needlessly.  With  "boyish  candor,” 
he  added  that  he  wanted  to  come  to 
New  York  to  make  his  fortune,  and  won¬ 
dered  if  the  line  appreciated  his  at¬ 
tempt  to  help  the  F'atherland  sufficiently 
to  give  him  a  temporary  job. 

TOOK  HIM  RIGHT  IS. 

The  Hamburg-American  wired  back 
for  him  to  come  at  once,  Mr.  Rathom 
said,  and  when  he  arrived  they  gave 
him  the  very  job  of  janitor,  which  he 
had  warned  would  be  sought  by  a  Provi¬ 
dence  Journal  man.  He  .stayed  there  six 
months,  and  the  newspaper  got  evidence 
which  Mr.  Rathom  said  “would  have 
closed  those  offices  long,  long  ago,  in¬ 
stead  of  only  recently,  had  we  had  the 
power  the  Government  has.” 

Mr.  Rathom  sounded  a  warning 
against  what  he  called  the  parsimony  of 
the  United  States  Government  in  its 
Secret  Service. 


“The  Secret  Service  of  the  United 
States,”  he  .said,  "and  the  Bureau  of  In¬ 
vestigation  of  the  Department  of  Justice 
— the  two  official  weapons,  and  the  only 
two,  which  stand  between  our  people  and 
disa.ster  at  home — are  ridiculously  un¬ 
dermanned  and  ridiculously  underpaid. 
The  lack  of  facilities  for  their  work  and 
for  the  scope  of  their  work  is  a  national 
di.sgrace. 

“The  entire  sum  paid  by  the  United 
States  to  maintain  these  two  vitally  im¬ 
portant  bureaus  per  annum  is  actually 
less  than  the  amount  of  money  paid  by 
Amba-s.sador  Bernstorft  per  month  for 


German  Secret  Service  operations  in  the 
city  of  New  York  alone.  The  financial 
loss  entailed  by  the  Baltimore  fire  is 
probably  four  times  the  entire  annual 
co.st  of  lx)th  of  the.se  bureaus. 

KAISER  POPUIAR. 

"What  terrible  calamity  must  we  go 
through,  what  immense  destruction  of 
war  materials  vital  to  our  future  free¬ 
dom  mu.st  we  see  before  we  deal  with 
this  question  with  a  stern  and  unyield¬ 
ing  hand  and  with  a  determination  to 
.stamp  out  treachery  wherever  it  shows 
its  head? 


PORTO  RICAN  PAPERS 

ASK  CENSOR  RULING 


.\1I  Printed  in  Spanish  and  so  Affected 
by  Requirement  Compelling  Engli-h 
Translations  of  Articles  on  War — Pub¬ 
lishers  Feel  Additional  Expense  Would 
Be  a  Hardship. 

Postmaster  Keith,  of  San  Juan,  Porto 
Rico,  has  asked  from  the  Postmaster- 
General  at  Washington  a  ruling  on  the 
question  as  to  whether  newspapers 
printed  in  Spanish  in  the  island  are  af¬ 
fected  by  recent  Federal  rulings  regard¬ 
ing  foreign-language  newspapers  in  the 
United  States. 

Every  daily  newspaper  in  Porto  Rico, 
with  the  exception  of  one,  which  is  bi¬ 
lingual,  is  printed  in  Spanish,  and  if  the 
new  rule  applies,  they  will  be  compelled 
either  to  obtain  licenses  from  the  Gov¬ 
ernment  to  print  or  to  submit  in  Eng¬ 
lish  complete  translations  of  all  articles 
bearing  upon  the  war. 

The  additional  expense  involved  would 
be  considerable,  and  many  vexatious  de¬ 
lays  would  be  caused  by  operating 
through  a  local  censor.  It  would,  of 
course,  be  Impossible  to  submit  timely 
“copy”  to  Washington.  The  Porto  Rican 
editors  and  publishers  also  contend  that 
although  their  papers  are  printed  in 
Spanish  for  business  reasons,  they  do 
not  print  disloyal  utterances. 

There  are  thirteen  dally  newspaper.? 
in  Porto  Rico,  two  semi-weekly,  eleven 
weekly,  two  semi-monthly,  and  two 
monthly.  Their  aggregate  circulation  is 
about  50,000. 


DUTCH  PAPERS  RAISE  PRICES 

War  Exerts  Its  Influence  Upon  Newspa¬ 
pers  in  Neutral  Holland. 

"Before  the  war  newspapers  were  not 
sold  on  the  streets  of  Amsterdam,  but 
only  at  newsstands  and  publication  of¬ 
fices,”  writes  Consul  Frank  W.  Mahin, 
Amsterdam,  in  a  recent  Department  of 
Commerce  report.  The  war  has  pro¬ 
duced  street  sales — not  by  newsboys, 
but  by  men  and  women.  They  are  not 
numerous,  as  in  the  United  States  and 
Ehigland,  however,  for  as  a  rule  the 
Dutch  people  are  regular  subscribers  to 
the  journals  that  they  read.  Until  a 
few  months  ago  the  price  of  the  news¬ 
paper  sold  on  the  street  was  6  Dutch 
cents  (2  American).  Then  it  was  raised 
to  6  Dutch  cents,  and  to-day  it  has  been 
advanced  to  7%  (3  American),  This  ap¬ 
plies  to  the  principal  daily  newspaper.?. 

"The  advance  is  made  by  the  publish¬ 
ers  because  of  the  increasing  cost  of  pa¬ 
per  and  other  items.  The  price  to  reg¬ 
ular  subscribers,  advanced  10  per  cent, 
in  1916,  is  not  changed  at  present.  It 
ranges  from  |1.35  to  $1.75  per  quarter, 
according  to  the  newspaper.  This  sub¬ 
scription  price  covers  a  morning  and  an 
evening  edition  every  day  except  Sun¬ 
day  and  Monday,  which  have  one  edi¬ 
tion  each,  and  except  on  several  holi¬ 
days  in  the  course  of  the  year,  when  one 
or  both  editions  are  omitted.  The  week¬ 
day  morning  is-sue  consists  of  4  to  6 
pages;  the  Sunday,  8  to  12.  The  eve¬ 
ning  issue,  which  is  the  most  important, 
consi.sts  of  10  to  14  page.?.” 


"The  sooner  we  learn  that  the  Kaiser 
in  this  war  is  the  mouthpiece  of  his 
subject.?,  and  that  in  all  his  reign  there 
never  was  a  time  when  he  was  so  pop¬ 
ular  in  Germany  as  he  is  to-day,  the 
sooner  we  will  I)e  able  to  think  straight 
and  act  straight  on  this  situation.  The 
Kaiser  is  the  physical  embodiment  of 
the  German  idea,  and  the  German  idea 
is  the  doctrine  of  phy.sical  force.” 
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It’s  a  Procession 

Not  a  Race 


Globe-Democrat 

(Dailj  sad  Siadaj) 

Post-Dispatch 

(Daily  aad  Sanday) 

Republic 

(Daily  aad  Saaday) 

Times 

(No  Saaday) 

Star 

(Na  Saaday) 


604,896  Lines 

more  than 
Post -Dispatch 

402,672  Lines 


222,432  Lines 


1729b  niore  than  Republic 

“15599b  n'o*’®  than  Times 


36,471  Lines 


17069b  more  than  Star 


33,49s  Lines 


St.  Louis  Real  Estate  Agents*  Advertising,  January  1  to  September  30, 1917 

The  chart  above  shows  how  far  the  Globe-Democrat  leads 
all  other  St.  Louis  newspapers  as  a  Real  Estate  medium. 

And  Real  Estate  advertising,  as  all  seasoned  advertisers 
know,  is  an  unerring  index  to  the  quality  of  a  newspaper*s 
circulation. 

Note  that  during  the  first  nine  months  of  1917  the 

Xouifi!  #loije=Bemotrat 

carried  almost  as  much  Real  Estate  Agent’s  advertising  as 
the  Post- Dispatch,  Republic,  Times  and  Star  combined. 

The  reason  is;  The  Globe-Democrat  gives  advertisers  more 
than  just  circulation — it  gives  results  I 


ff 


— A  St.  Louis  Real  Estate  Agent 


r.  ST.  J.  RICHARDS 
303  Tribnnr  Bide., 
NEW  YORK 


Member  of  the  Audit  Bureau  of  Circulatione 


NATIONAL  REPRESENTATIVES 

OIJY  S.  OSBORN  J.  R.  SCOI.ARO  R.  J.  BIDWELL. 

1202  Tribnnn  Bids.,  321  Ford  Bldf.,  743  M»rkrt  St., 

CHICAGO  DETROIT  8AN  FRANCISCO 
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ADVERTISING  WOMEN  TO  MEET 


AMERICAN  ASSOCIATION  OF  ADVERTISING 
AGENCIES  OPENS  CENTRAL  OFFICE  IN  N.  Y 


I^ndry,  New  Orleans;  Agricultural  Pubt 
lications,  H.  L.  Staples,  Richmond; 
Magazines,  J.  M.  Cecil,  Richmond; 
Trade  Papers,  D.  D.  Dallis,  Atianta; 
Outdoor  Media,  St.  Elmo  Massengale, 
Atlanta. 

The  Florida  Publishers’  Auxiliary,  the 
newly  organized  busine.ss  affiliation  of 
the  State  Press  .Association,  held  a  meet¬ 
ing  for  t.he  consideration  of  press  paper 
problcni.s  and  other  timeiy  subjects. 
Harry  L.  Brown,  of  the  Record,  St.  Au¬ 
gustine,  was  made  president;  Goode  M. 
Guerry,  of  the  Tribune,  Howoy,  secre¬ 
tary,  and  Gillxjrt  D.  I>each,  of  the  Com¬ 
mercial,  Leesburg,  executive  agent.  Ar¬ 
rangements  were  made  for  vigorous 
presentation  of  the  claims  of  Florida 
newspapers  to  national  adverti.sers. 


Will  Di  sruss  Art  of  Solicitation  and  Ex¬ 
port  Advertising. 

“The  Gentle  Art  of  Solicitation”  and 
“Export  Advertising”  are  the  two  prin¬ 
cipal  topics  for  discussion  at  the  coming 
meeting  of  the  League  of  Advertising 
Women,  to  be  held  Tue.sday  evening, 
November  20,  at  the  New  York  Ad¬ 
vertising  Club. 

Dan  .A.  Carroll,  special  representative, 
will  speak  on  “As  the  Advertising  Rep¬ 
resentative  Approaches”  the  art  of  so¬ 
licitation.  Miss  J.  J.  Martin,  advertis¬ 
ing  manager  of  the  Sperry  &  Hutchin- 
.son  Company,  will  discuss  the  subject 
from  the  point  of  view  of  the  advertis¬ 
ing  manager. 

Dr.  William  T.  Aughinbaugh,  foreign 
and  export  editor  of  Leslies’,  will  dis¬ 
cuss  “Opportunities  Open  to  Us  in  For¬ 
eign  Markets.”  Miss  Lucy  Goldsmith, 
export  manager,  the  Aeolian  Company, 
will  talk  informally  on  export  advertis¬ 
ing. 


Council,  in  Boston;  the  Philadelphia 
Council,  in  that  city;  the  Southern 
Council,  in  Atianta,  Ga.,  and  the  West¬ 
ern  Council,  Chicago.  Each  of  these 
councils  will  have  juri.sdiction  in  its  own 
territory,  with  its  own  officers  and 
board  of  governors.  The  Western  Coun¬ 
cil  elected  its  officers  last  Tuesday,  as 
follows;  Paul  E.  Faust,  of  Mallory, 
Mitchel  &  Faust,  Chicago,  chairman; 
Major  E.  E.  Critchfield,  pre.sident  of 
Critchfield  &  Co.,  formeriy  Taylor, 
Critchfield,  Clague  Company,  Chicago, 
flr.st  vice-chairman;  J.  E.  Matte.son, 
president  of  the  Gundlach  Advertising 
Company,  Chicago,  second  vice-chair¬ 
man;  John  Ben.son,  president  of  Benson, 
('ampl)ell  &  Slayton,  Chicago,  secretary- 
treasurer. 

“The  remainder  of  the  board  of  gov¬ 
ernors  consists  of:  William  H.  Rankin, 
president  of  William  H.  Rankin  &  Co.; 
Charles  F.  W.  Nichol.s,  president  of  the 
Charles  F.  W.  Nichols  Company;  Wil¬ 
liam  C.  D’Arcy,  of  the  William  C.  D’Arcy 
Agen«“y  and  also  president  of  the  Asso¬ 
ciated  Advertising  Clubs  of  the  Wofld; 
W.  D.  MeJunkin,  president  of  the  W.  D. 
MeJunkin  Adverti.sing  Company,  and 
Carl  M.  Green,  president  of  the  Carl  M. 
<lreen  Company. 

“The  officers  and  the  memlK'rs  of  the 
l>oards  of  governors  of  the  other  coun¬ 
cils  will  be  ready  to  announce  within  a 
week.” 


The  American  As-soc-iation  of  Ad¬ 
vertising  Agencies  has  opened  its 
central  office  in  the  Metropolitan 
Tower,  New  York,  with  James 
O'Shaughnessy,  founder  of  the 
O’Shaughnessy  Adverti.sing  Company,  of 
('hicago.  in  charge  as  executive  secre-- 
tary. 

“The  A.ssociation  intends  to  do  for 
the  advertising  agencie.s.’’  .said  Mr. 
O’Shaughnessy  Wednesday  to  The  Eui- 
TOK  AND  Pi'BusHER,  “just  what  the  A. 
N.  P.  A.  has  done  for  the  publi.shers. 
How  it  is  going  to  do  it  would  Ije  alK)ut 
as  difficult  to  explain  as  to  tell  how  the 
A.  N.  P.  A.  has  done  its  work.  The  As- 
.sociation  has  four  clients  to  serve:  the 
consumer,  the  advertiser,  the  publisher, 
and  the  Agency. 

“We  intend  to  make  advertising  more 
interesting  to  the  con.sumer,  more  ad¬ 
vantageous  to  the  advertiser,  more  prof¬ 
itable  to  the  publisher,  and  more — well, 
the  agency  will  have  to  take  its'{'hance.s. 


Seattle  Clubs  Merge 
The  Seattle  Ad  Club  has  voted  to  con¬ 
solidate  with  the  Seattle  Chamber  of 
Commerce  and  Commercial  Club.  The 
ad  men’s  organization  as  a  whole  will 
become  active  memliers  in  the  publicity 
bureau  of  the  Chamber. 


Buys  New  Press 

The  Miami  (Fla.)  Daily  Metropolis 
recently  added  a  new  sixteen-page  Du¬ 
plex  tubular  pre.ss  to  its  mechanical 
The  editorial  and  advertising  forces  equipment. 

of  the  St.  Paul  Dispatch-Pioneer  Press  - - 

have  raised  a  fund  to  procure  Christ-  Joins  S.  N.  P.  A. 

mas  presents  for  former  employees  of  The  Owensboro  (Ky.)  Me.ssenger  has 
tho.se  papers  who  are  now  in  the  army  liecome  a  member  of  the  Southern 
and  navy.  Newspaper  Publi.shers’  Association. 


OfX’fPIED  WITH  PRELIMINARIES. 

“.At  the  moment  we  are  busy  on  foun¬ 
dational  work,  and  until  that  has  been 
completed  and  the  actual  functions  of 
the  A.s.sociation  taken  up,  it  would  lx* 
futile  to  talk  alxiut  what  we  are  going 
to  do  and  how  we  are  going  to  do  it. 
But  we  are  nof  out  for  a  record,  and 
certainly  we  are  not  going  to  strive  to 
do  anything  striking  or  picturesque — at 
k-ast  not  at  the  start.  We  are  at  the 
conference  stage,  where  plans  are  to  be 
formulated  and  procedure  decided  upon; 
after  that  will  come  the  real  construc¬ 
tive  work. 

“Proliably  the  prime  function  of  the 
Association  will  be  to  bring  about  a  clo.se 
I»er.sonal,  as  well  as  business,  acquaint¬ 
ance  among  its  members.  It  has'  come 
to  be  recognized  as  axiomatic  in  busi¬ 
ne.ss  that  the  more  intimate  the  ac¬ 
quaintance  between  competitors  the 
more  thriving  the  line  in  which  they 
are  engaged  and  the  more  profitable  to 
every  one  of  them.  Men  dislike  each 
other,  or  think  they  do,  very'  often  be¬ 
cause  they  do  not  know  each  other. 
You  remember  those  old  lines  of  Dilidin: 

“  'I  do  not  like  tlx'e,  Dr.  Kell. 

‘The  reanon  why  1  cannot  tell. 

‘Itut  this  I  know,  ami  know  full  well : 

•I  do  not  like  thee,  IW.  Fel’..' 

BETTER  AfMl'AINTANCE  DESIRABLE. 

“Well,  the  probaViility  is  that  he  didn’t 
know  Dr.  Fell,  or  was  very  .slightly  ac¬ 
quainted  with  him,  and  that  if  he  had 
known  Dr.  Fell  he  would  have  liked 
him.  In  the  minds  of  the  organizers  of 
this  .Association,  a  better  acquaintance 
among  its  members  will  bring  about  a 
better  liking  one  for  the  other  and  bet¬ 
ter  bu.sinc.ss  conditions  for  all. 

“One  thing  that  we  intend  to  bring 
aliout  is  the  ce.s.sation,  or  at  least  the 
minimizing,  of  wasteful  advertising. 
Every  advertising  agent  knows  that 
very  few  accounts  are  profitable  during 
the  first  year.  This  A.ssociation  intends 
to  make  such  investigation  of  business¬ 
es,  especially  of  new  ventures,  as  will 
wipe  out  a  great  deal  of  this  unprofita¬ 
ble  adverti.sing._  This  will  help  the  ad¬ 
vertiser,  the  publi.sher,  and  the  agency. 

WESTERN  (XIUNCTL  ELECTS. 

“The  .A.ssociation  has  five  grand  divi- 
.sions,  or  local  governing  bodies,  known 
PS  councils.  They  are  the  New  York 
Council,  located  here;  the  New  England 


The  Brooklyn  Standard 
Union  announces  the 
appointment  of 


SOUTHERN  COUNCIL  OF 
A.  A.  A.  A.  NAMES  HEADS 


Seven  Affencies  South  of  Ohio  and  Poto¬ 
mac  and  West  of  Mississippi  ’Join  in 
National  Movement  to  Improve  and 
Increase  Advertisinfs  —  Gilbert  D. 
Leach  Gets  New  Place. 

Spreiol  to  Tub  Kditob  and  Pi  bi.ifiier. 
Ja(’kson\tlle,  Fla.,  November  14.  — 
(’hanging  the  name  of  their  organization 
to  the  Southern  Council  of  the  American 
A.ssociation  of  Advertising  Agencies,  in 
conformity  with  similar  action  taken  by 
other  sectional  divisions  of  the  national 
iKidy,  the  recognized  agents  of  the  South 
at  their  semi-annual  meeting  here  have 
decided  upon  numerous  constructive 
movements  for  more  efficient  service  to 
clients  and  to  develop  a  greater  volume 
of  advertising  in  their  territory.  St. 
hfimo  Massengale,  of  Atlanta,  is  presi¬ 
dent,  and  Edwin  F.  John.son,  of  the  same 
city,  secretary. 

The  seven  agencies  .south  of  the  Ohio 
and  the  Potomac  and  ea.st  of  the  Mis- 
.sissippi  River  having  full  recognition, 
were  represented  in  person  or  by  proxy. 
The  next  meeting  will  be  held  in  May, 
the  place  to  be  selected  by  the  Execu¬ 
tive  Committee. 

The  annual  scs.sion  for  the  election  of 
officers  will  meet  with  the  Southern 
Newspaper  Publi.shers’  A.ssociation  in 
July  to  formulate  further  plans  looking 
to  mutual  protection  and  Increased  u.se- 
fulnes.s.  (Committees  have  been  selected, 
the  chairmen  of  which  will  .serve  on 
similar  committees  of  the  A.  A.  A.  A. 

The  most  important  of  these  assign¬ 
ments  are:  Age^icy  S<*rvlce,  Jefferson 
Thomas,  Jacksonville  Agency:  Account¬ 
ing,  Edwin  F.  Johnson,  Atlanta;  Me¬ 
chanical  Production,  Thomas  E.  Bash¬ 
am,  Ixiuisville;  (Peculation,  W.  R.  Mas- 
sengale,  Atlanta;  Newspapers,  S.  O. 


M  r.  Roger  J.  O’  Donnell  as  Managei 
of  its  Foreign  Advertising  Depart 
ment— At  your  service. 


The  Editor  Publisher  for  November  17,  iyi7 


Advertising  Manaeers! — an  opportunity 

Annual  Financial 
and  Commercial  Review 

Edited  by  Alexander  Dana  Noyes 


The  Annual  Financial  and 
Commercial  Review  is  pub¬ 
lished  by  The  Evening  Post 
on  the  last  business  day  of 
the  year,  and  is  syndicated 
for  simultaneous  publication 
to  newspapers  in  other  cities. 

This  is  its  13th  year. 

Fourteen  cities  already  have 
contracted  for  simultaneous 
publication  on  or  soon  after 
the  last  business  day  of  1917. 

CLEVELAND.  OHIO 
DES  MOINES,  IOWA 
FLINT,  MICH. 

GRAND  RAPIDS,  MICH. 
HARTFORD,  CONN. 
LANSING,  MICH. 
LEXINGTON,  KY. 
LOUISVILLE,  KY. 
MINNEAPOLIS,  MINN. 
OAKLAND,  CAL. 
PITTSBURGH,  PA. 
PHILADELPHIA,  PA. 
RICHMOND,  VA. 

ST.  LOUIS,  MO. 

Syndicate  rights  in  other 
cities  are  going  daily. 

Better  wire  today  and  tie 
up  the  publication  rights 
in  your  city. 


Look  at  the  table  of  contents. 

Can  any  business  man  in  your  city  fail  to  be  interested  ? 

What  of  1917  in  commerce  and  finance  ?  Special 
dispatches  from  London,  Paris,  Zurich,  Amsterdam, 
and  Tokyo.  Articles  from  all  American  business 
centers.  Views  from  foremost  bankers,  railroad 
officials,  and  business  men. 

What  for  1918  ?  Opinions  from  soundest  authorities 
in  the  world. 

Complete  comparative  price  records  for  stocks,  bonds, 
crops  and  commodities. 

Chronological  record  of  financial  events  of  1917. 

And  much  else  that  the  business  man  is  eager  to 
know. 

When,  it’s  finance  and  commerce,  the  business  man 
asks :  “What  does  THE  EVEN  ING  POST  say  ?” 

When  it’s  a  summary  of  the  passing  year’s  business,  the 
business  man  refers  to  the  Annual  Commercial  and 
Financial  Review,  as  the  most  important  compilation 
of  its  kind. 

Publish  it  in  your  city,  and  he  will  consider  your  paper 
more  than  ever  the  paper  that  serves  him  with  what  he 
needs.  And  you  will  sell  enough  space  to  increase  your 
revenue  in  large  measure. 

I 

For  rights  of  simultaneous  publication,  write  or  wire  the 


Syndicate  Department 

©be  ISjcrrk 

20  Vesey  Street,  New  York 
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SENTIMENT  FOR  REVISION  OF  NEW  POSTAL 
LAW  GENERAL  AMONG  MEMBERS  OF  CONGRESS 

Senator  Simmons,  Chairman  of  Finance  Committee,  Strongly  Favors 
Entrusting  Matter  to  Postal  Committee,  Having  Frankly  Ad¬ 
mitted  in  Debate  that  Recently  Enacted  Statute  Was  a  Make- 
Shift — Has  No  Proper  Place  in  War  Revenue  Legislation. 


Special  to  Tbb  Editor  and  Pcbubbkr. 
ASHINGTON,  November  14.— 
One  of  the  first  matters  to  engage 
the  attention  of  the  coming  ses¬ 
sion  of  Congress  will  be  some  bill 
amending  the  recently  enacted  revenue 
law  relating  to  the  rates  on  second- 
class  mail  matter.  As  evidenced  by  the 
speech  of  Senator  Simmons,  chairman 
of  the  Finance  Committee,  the  leaders 
of  the  Senate  are  not  satlfied  with  the 
statute  as  it  now  stands  relating  to 
postage  on  periodicals.  While  it  has 
not  been  decided  what  particular  mem¬ 
ber  or  Senator  will  introduce  a  bill 
amending  the  Revenue  Law,  it  is  well 
imderstood  that  an  organized  movement 
is  on  foot  for  this  purpose  and  will 
crystallize  early  in  the  se.ssion. 

Senator  Simmons,  who  was  exceed¬ 
ingly  fair  in  his  efforts  in  trying  to  pre¬ 
vent  a  heavy  tax  upon  publishers  of 
newspapers  (having  succeeded  in  part 
by  moving  to  strike  from  the  bill  while 
pending  in  the  Senate,  the  5  per  cent, 
special  publishers’  excess  profits  tax) 
said  at  the  time  the  Senate  enacted  the 
present  rates  on  second-cla.ss  matter 
that  the  proposition  was  a  make-shift 
and  entirely  unsatisfactory.  Comment¬ 
ing  further  at  this  time  the  Senator 
said: 

COMMITTER  MEMBERS  NOT  SATISFIED. 

■‘The  committee  fooml  It  exceedingly  difflcnlt 
to  devise  any  sebeme  for  taxing  pubUcatlona  tliat 
WHS  satisfactory  to  Individual  members  of  the 
committee  or  to  the  committee  as  a  whole,  or 
that  was  satisfactory  to  the  isihlishers  of  tho 
•■onntry  as  a  whole. 

“When  we  h.vd  devised  a  scheme  tliHt  seemed 
to  ns  satisfactory,  and  which  was  satisfactory 
to  one  class  of  puhlishers,  we  found  that  it  was 
radically  unsatisfactory  to  another  class.  When 
we  changed  tt  and  Bnally  fell  upon  another 
achenje  that  seemed  satisfactory  to  the  dissent¬ 
ing  crowd  we  found  that  the  new  scheme  was 
equally  nnsatisfactory  to  still  another  class  of 
pnbllshers.  When  we  (lnall.T  brought  the  bill 
Into  Senate  I  felt  constrained.  In  presenting  the 
matter,  to  say  what  I  believed  then  and  what 
I  believe  now,  that  the  Senate  committee  propo¬ 
sition  was  a  make-shift,  which  was  not  alto¬ 
gether  satisfactory  to  anybody,  either  on  the 
committee  or  off  the  committee.  The  Senate 
stmek  out  that  the  committee  had  written  Into 
the  bill  and  agreed  to  the  amendment  of  the 
Senator  from  Tennessee  fMr.  McKellarl,  as  In 
Committee  of  the  Whole;  hut  when  the  bill  got 
Into  the  Senate  the  Senate  changed  Its  mind 
about  that  matter,  and  that  amendment  was 
stricken  out.  It  suffered  shout  the  same  fate 
as  several  schemes  of  the  Finance  Committee. 

"TTie  Senate  having  struck  out  the  substitute 
presented  by  the  Finance  Committee  for  the 
Honse  anne  system  struck  out  the  House  pro- 
vlnion.  and  that  left  the  whole  matter  In  con- 
Ibrence.  The  House  conferrees  Insisted  upon  the 
retention  of  the  aone  system  as  presented  In 
the  House  bill,  and  the  scheme  now  presented 
In  the  conference  report  Is  the  result  of  mutual 
concessions  after  much  discussion  and  much  de¬ 
liberation  and  long  disagreement.  It  Is  unsat¬ 
isfactory  to  me.  as  I  believe  It  Is  nnsatlsfsctory 
to  my  colleagties  on  the  committee,  but  It  la  the 
best  we  could  do.  We  thought  It  necessary  to 
make  the  concessions  In  order  to  secure  and 
agreement — a  consummation  which  we  thought 
extremely  desirable.” 

It  Is  clearly  shown  by  what  the  Sen¬ 
ator  said  that  the  Increased  rate  on 
second-class  matter  was  agreed  upon  by 
the  insistence  of  the  House  conferreea 
Continuing,  Senator  Simmons  said  that 
he  hoped  the  Post  Office  Committee 
could  reach  a  better  adjustment  of  this 
matter  than  the  Finance  Committee  was 
able  to  do.  Addressing  himself  to  this 
point  he  saM: 

"I  wish  to  add  only  that  th«  scheme 


finally  agreed  upon  by  the  conferrees 
with  reference  to  the  publishers’  tax  is 
very  different  from  that  which  was  in¬ 
sisted  upon  originally  by  the  House  con¬ 
ferrees.  From  my  standpoint,  one  of 
the  es.scntial  changes  that  we  made  in 
the  compromise  plan  as  originally  pre¬ 
sented  by  the  House  conferrees,  and  the 
adoption  of  which  the  Senate  conferrees 
insisted  upon,  is  with  reference  to  read¬ 
ing  matter.  The  original  compromise 
proposition  of  the  House  conferrees  was 
to  increase  the  rate  on  reading  matter 
one  cent  a  pound.  We  settled  that  by 
making  the  highest  rate  half  a  cent  a 
pound.  The  original  compromise  prop- 
o.sltion  to  Impose  a  tax  on  advertising 
matter  under  the  one  system  provided 
for  a  very  much  higher  rate  than  we 
finally  agreed  upon.  The  original  prop- 
o.sltlon  was  that  both  the  rates  upon 
reading  matter  and  the  rates  upon  ad- 
verti.slng  matter  should  pre.sently  take 
effect — I  think  in  thirty  days  after  the 
passage  of  the  bill ;  or  it  may  have  been 
the  l.st  day  of  January,  I  am  not  quit<‘ 
sure  about  that;  but  tt  was  presently  to 
take  effect.  That  was  changed  upon  the 
insistence  of  your  conferrees,  so  that 
none  of  the.se  rates,  either  as  to  reading 
matter  or  advertising  matter,  will  take 
effect  until  the  Ist  day  of  July,  1918,  and 
the  increases  will  be  made  annually  on 
advertising  matter  through  a  period  of 
four  years  and  on  reading  matter 
through  a  period  of  two  years;  that  l.s, 
the  flr.st  increase  on  reading  matter  will 
be  for  the  first  year  only  a  quarter  of  a 
cent  and  for  the  second  year  another 
quarter  of  a  cent,  making  half  a  cent. 

"A  provision  was  also  Inserted  by  the 
conferrees,  upon  the  insistence  of  the 
Senate  conferrees,  that  a  publisher  shall 
be  permitted  to  mail  his  publication 
from  any  po.st  office,  so  as  to  .secure  the 
zone  rate  of  that  post  office;  that  is  to 
say,  if  a  magazine  is  published  in  the 
city  of  New  York,  it  may  be  sent  by 
freight  or  express  to  San  Francl.sco  and 
distributf.d  from  the  San  Francisco  office 
at  the  zone  rates  applicable  to  that  of¬ 
fice.  T  think  that  la  a  provision  which 
will  .afford  in  .some  cases  very  great  re¬ 
lief  against  what  Is  characterized  by 
.some  of  the  publishers  as  a  hardship. 

‘‘Mr.  President,  in  concluding  what  I 
have  to  .say  about  the  publishers’  tax — 
and  that  is  all  I  shall  hove  to  say  in  re¬ 
gard  to  the  conference  report — I  want  to 
add  that,  speaking  for  myself  personal¬ 
ly,  th.it  when  this  m.atter  was  before 
the  Finance  Committee  I  thought  and 
declared  that  postal  rates,  whether  upon 
letters  or  newspapers,  magazines,  and 
periodicals,  were  matters  which  should 
be  dealt  with  as  a  postal  measure,  rather 
than  as  a  revenue  measure,  and  I  fa¬ 
vored  the  elimination  of  these  provisions 
from  the  bill.  I  did  not  believe  then, 
snd  I  do  net  believe  now,  that  any  tax 
should  be  Imposed  upon  the  facilities  of 
the  Post  Office  Dep.artment  except  for 
the  purpose  of  defraying  the  expenses 
of  that  department  and  that  service  and 
its  enlargement  and  expan.sion.  It  will 
be  a  long  time,  even  if  the  Government 
shall  finally  make  a  profit  from  the 
tran.sportation  and  distribution  of  sec¬ 
ond-class  mall  matter,  as  it  is  making 
a  profit  in  the  carriage  of  letters,  before 
we  will  receive  a  sufficient  revenue  from 
the  Post  Office  Department  to  make  the 
necessary  extensions  and  enlargements 


in  postal  facilities  to  which  the  people 
of  this  country  are  entitled  and  which 
the  best  Interests  of  the  Government 
demand.  I  do  not  believe  that  we  ought 
to  tax  these  facilities  for  the  purpose  of 
defrayin.g  the  expen.ses  of  the  war.  That 
has  been  my  view  all  the  time.  Enter¬ 
taining  that  opinion  about  it,  I  felt  that 
the  adju.stment  of  postal  rates  was  not 
a  matter  for  the  Finance  Committee,  but 
was  a  matter  for  the  Post  Office  Com- 
mlitee.  I  was  glad,  therefore,  when  in 
conference  we  were  able  to  write  into 
the  compromise  a  provision  now  under 
discus^on — the  provision  that  the  tax 
now  imposed  should  not  take  effect  until 
July,  1918.  I  trust,  Mr.  President,  that 
before  that  time  arrives  the  Post  Office 
Committee  will  work  this  matter  out  in 
a  more  »rtlsfactory  way  than  your  com¬ 
mittee  or  the  conferrees  have  been  able 
to  work  it  out,  and  that,  whatever  ad- 
.itional  tax  it  is  found  expedient  and 
proper  and  just  to  impose  may  be  im¬ 
posed  not  for  the  purpose  of  raising 
money  to  defray  the  expenses  of  this 
war,  but  for  the  purpose  of  raising  more 
money  to  Increase  the  po.stal  facilities  of 
the  people  of  the  United  States.” 


E.4RL  SUIT  CONTINUES 


Libel  Artion  Against  Los  Angeles  Rec¬ 
ord  Entering  Its  Fourth  Week. 

Special  to  Thb  Editor  and  Pdfi-ishicb. 

Los  Anoeles,  Cal.,  November  16. — The 
trial  of  the  suit  of  Edwin  Earl,  owner 
of  the  Los  Angeles  Express  and  Tribune, 
against  the  Los  Angeles  Record  and 
Dana  Sleeth,  its  editor,  for  alleged  libel, 
will  enter  its  fourth  week  next  Mon¬ 
day.  Mr.  Earl  demands  $150,000  dam¬ 
ages,  charging  that  an  article  publish¬ 
ed  in  the  Record  declared  that  he  was 
the  political  “boss”  of  Los  Angeles. 

Testimony  has  been  presented  to  show 
that  a  former  Mayor  of  the  city,  and 
various  of  other  municipal  officers  con¬ 
sulted  Mr.  Elarl  before  making  appoint¬ 
ments. 

Mr.  Earl’s  attorneys,  in  cross-examin¬ 
ing  witnesses,  have  undertaken  to  prove 
that  in  all  his  actions  Mr.  Earl  was 
actuated  solely  by  a  desire  to  secure 
good  government  for  Los  Angeles. 


^*j4meHca*s  LargtsS  and  Bsst  firwtpaptr  InduOria  jfdvtrrttiHi 

Permanent  weekly  industrial  pages 
among  non-regular  advertisers. 

Solicitors  of  Industrial  Advertising 
tor  Rotogravure  Sections  and  Sun¬ 
day  Magazine  Sections. 

High  Class  Special  Editions  handled 
for  leading  newspapers  in  the  larger 
cities  only  when  there  is  a  special 
reason  for  their  publication  and 
where  the  Publisher  is  willing  to 
make  the  Edition  thoroughly  repre¬ 
sentative  from  a  news  standpoint. 

— Entire  supervision  of  news  and 
mechanical  ends  given  when 
requested. 

All  Industrial  advertising  solicited 
on  an  indirect  result  general  pub¬ 
licity  basis  somewhat  along  the  same 
lines  that  Trade  Journal,  Bill  Board 
and  Street  Car  advertising  is  secured. 

No  campaigns  conducted  in  cities 
having  a  population  of  less  than 
200,000. 

JOHN  B.  GALLAGHER  COMPANY 

Horn*  Office:  Woodruff  Building,  Joliet,  Illinois 

Branch  Oftc«;  and  Traxeier  Building,  Boalon;  C^iwr-Joumal  Builduig.  Louii- 

rille;  Coutitution  Building.  Allania;  Tima-Diipatch  Budding.  Richmond;  506-8  Equitable 
Building.  Baltimore.  Room  1622 — 50  Broad  St.,  New  York  City, 


A.  B.  C.  Audits 

The  Audit  Bureau  of  Circulations  has 
completed  audits  of  the  circulation  rec¬ 
ords  of  the  following  newspapers:  Provi¬ 
dence  Evening  Bulletin,  Journal  and 
Tribune:  San  Antonio  (Tex.)  Express 
and  Light,  St.  Louis  Star,  Washington 
Herald,  Post,  and  Star. 


A  SK  any  trav- 
^  ^  elling  sales¬ 
man  in  an  allied 
line  what  he  hears 
from  users  about 
the 

INTERTYPE 

‘TAe  Better  Machine” 

INTERTYPE  CORPORATION 

£xecuti?e  Office*: 

50  Court  St.  Brooklyn,  N.  Y. 


The  Editor  4;  Publisher  for  November  17,  1917 


15 


New  Y ork,  The  Empire  State 


47,620  Square  Miles 


9,687,744  People 


47  Daily  Newspapers.  6,558,582  Circulation.  $8.9772  Per  Line 

Advertising,  to  be  effective,  must  keep  steps  with  distribution.  The  old  theory  of 
advertising  creating  a  market  has  been  worked  too  hard,  and  is  no  longer  effective. 

The  first  great  care  of  an  advertiser,  in  order  to  spend  his  money  wisely,  should  be 
to  see  that  his  merchandise  is  procurable  in  the  territory  where  his  advertising  is  to  go. 
And  then  he  should  tell  where  it  is  to  be  obtained. 

Then  should  come  the  matter  of  choosing  territory.  What  is  the  best  territory  to  get 
first  ?  How  shall  it  be  won  ? 

The  same  way,  of  course,  is  to  pick  the  most  likely,  the  most  productive  and  the  most 
influential  territory,  for  territories  are  influential,  whether  that  be  right  or  wrong. 

For  instance,  the  state  of  New  York,  with  204  people  to  every  square  mile,  with  the 
greatest  city  in  the  world;  with  the  greatest  wealth  of  any  state;  with  the  greatest  cities  in 
the  country;  with  the  greatest  buying  power;  with  the  acknowledged  center  of  style;  with 
the  greatest  mileage  of  railroads,  with  the  greatest  mileage  of  good  roads;  with  the  great¬ 
est  number  of  visitors,  is  the  best  territory  on  earth  for  a  manufacturer  to  start. 

Win  New  York  State  and  you  have  won  the  country. 

Now,  in  order  to  do  this  concentrate  your  advertising  and  your  selling  efforts  within  this 
territory.  Be  intensive.  Put  your  merchandise  on  the  shelves  of  the  merchants  and  then, 
through  the  columns  of  the  daily  newspapers,  tell  the  people  about  your  goods  and  where 
they  are  to  be  had.  Couple  your  name  with  that  of  the  men  who  are  helping  yon  distri¬ 
bute  your  goods.  Don’t  shoot  into  the  air  with  your  advertising,  but  shoot  straight,  shoot 
so  that  every  shot  will  hit. 

Put  your  goods  in  the  cities  listed  here.  Place  your  advertising  in  the  daily  newspapers 
listed  here.  Get  direct  action  for  your  goods.  Tell  these  people  what  you  have  for  them 
and  where  they  can  get  it.  That  is  the  kind  of  advertising  that  will  spell  success. 


Paid 

2,500 

10,000 

Paid 

2,500 

10,000 

Cir. 

Lines 

Lines 

Cir. 

Lines 

Lines 

Albany  Knickerbocker-Press  (M)..., 

...  33,443 

.06 

.06 

New  York  Sun  (M) . 

...141,758 

.39 

.36 

Albany  Knickerbocker-Press  (S) . 

...  35,495 

.06 

.06 

New  York  Sun  (S) . 

...141,758 

.39 

.36 

Auburn  Citizen  (E) . 

. . .  7,200 

.0207 

.0179 

New  York  Telegram  (E) . 

...215,282 

.342 

215 

Binghamton  Press  (E) . 

...  26,788 

.06 

.05 

New  York  Telegram  (S) . 

...215,282 

246 

.225 

Buffalo  Courier  &  Enquirer  (M&E) . . . 

...  79,498 

.14 

.12 

New  York  Times  (M) . 

...357,225 

.50 

.45 

Buffalo  Courier  &  Enquirer  (S) . 

...108,197 

.14 

.12 

New  York  Times  (S) . 

...357,225 

.50 

.45 

Buffalo  Evening  News  (E) . 

...  91,594 

.15 

.15 

New  York  World  (E) . 

,...431,222 

.40 

.40 

Buffalo  Evening  Times  (E) . 

...  52,896 

.09 

.09 

New  York  World  (M) . 

...389,654 

.40 

.40 

Buffalo  Sunday  Times  (S) . 

...  65,826 

.09 

.09 

New  York  World  (S) . 

. .  .513,235 

.40 

.40 

Corning  Evening  Leader  (E) . 

. . .  7,126 

.0193 

.015 

Brooklyn  Daily  Eagle  (E) . 

...  44,101 

.16 

.16 

Elmira  Star-Gazette  (E) . 

...  22,755 

.045 

.04 

Brooklyn  Daily  Eagle  (S) . 

...  44,101 

.16 

.16 

Gloversville  Leader-Republican  (E)... 

...  6,175 

.0179 

.0142 

Brooklyn  Standard-Union  (E).’ . 

...  70,815 

.15 

.15 

Gloversville  Morning  Herald  (M)... 

...  6,062 

.02 

.015 

Brooklyn  Standard-Union  (S) . 

...  85,758 

.15 

.15 

Ithaca  Journal  (E) . 

...  6,737 

.0357 

.0357 

Poughkeepsie  Eagle-News  (M) . 

...  5,421 

.02 

.02 

Jamestown  Morning  Post  (M) . 

...  9,311 

.025 

.0207 

Rochester  Union  &  Advertiser  (E)... 

...  41,698 

.10 

.06  * 

Mount  Vernpn  Daily  Argus  (E) . 

. . .  5,762 

.0275 

.0172 

Rochester  Herald  (M) . 

...  34,250 

.05 

.05 

New  York  American  (M) . 

...402,345 

.45 

.41 

Rome  Sentinel  (E) . 

...  5,384 

.0165 

.0129 

New  York  American  (S) . 

...737,534 

.65 

.60 

Schenectady  Union-Star  (E) . 

...  17,648 

.06 

.035 

New  York  Globe  (E)... . 

. .  .214,836 

.33 

.31 

Syracuse  Journal  (E) . 

...  41,794 

.07 

.07 

New  York  Herald  (M) . 

...133,918 

.40 

.40 

Troy  Record  (M&E)  . . 

....  23,054 

.04 

•04 

New  York  Herald  (S) . 

...133,918 

.50 

.50 

Watertown  Standard  (E) . 

...  11,869 

.0286 

.0214 

New  York  Evening  Journal  (E) . 

...808,608 

.70 

.70 

Yonkers  Daily  News  (E) . 

...  4,610 

.0375 

.025 

New  York  Mail  (E) . 

...156,529 

.34 

.32 

Total  Circulation  6,558,575. 

New  York  Post  (E) . 

...  20,809 

.19 

.17 

10,000  Line  Rate  $8.9772. 

New  York  Sun  (E) . 

...192,250 

.37 

.34 

2,500  Line  Rate  $9.5417. 
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RESERVE  STOCKS  OF  NEWS  PRINT  IN  U.  S. 

AMPLE  TO  MEET  MARKET  REQUIREMENTS 

October  Report  of  Federal  Trade  Commission  Shows  Unexpectedly 
Large  Supplies  in  Hands  of  Manufacturers,  Jobbers  and 
Publishers  —  Contracts  Made  at  $3  at  Mills,  with 
Some  Open  Market  Sales  Still  Lower. 

The  Federal  Trade  Commis-sion’s  sume  would  indicate  total  storage 
Octolier  report  of  the  news  print  stocks  substantially  over  300,000  tons, 
paper  market  in  the  United  States,  The  commission’s  report  shows  that 
issued  in  Washington  on  Thursday  of  the  total  production  of  print  paper  by 
this  week,  confirm  the  storage  and  the  36  companies  from  January  1,  1917 
stock  estimates  of  the  Paper  Commit-  to  November  1,  1917  was  1,084,391  tons 
tee  of  the  A.  N.  P.  A.  made  public  in  as  compared  with  1,067,947  tons  for  the 
exclusive  interviews  in  The  Ei)m>R  and  corresponding  period  of  last  year. 


Pi  BLisHER  for  November  3. 

Stocks  of  news  print  paper  on  hand, 
in  storage,  enroute  and  with  jobbers, 
in  the  United  States,  are  shown  to  be 
greater  than  at  any  time  in  the  his¬ 
tory  of  the  Indu.stry  and  are  as  fol¬ 
lows: 

RESEKVB  STOCKS  ON  HAND. 

1.  Thirty-.six  domestic  companie.s,  op¬ 
erating  fifty-eight  news  print  mills, 
had  on  hand  at  the  mills  October  31, 
47,181  tons  of  news  print  paper. 

2.  One  hundrM  and  eight  jobbers  re¬ 
ported  5,318  tons  of  news  print  pa¬ 
lter  in  warehouses  October  31. 

3.  Four  hundred  and  sixty  publishing 
concerns  reported  93,182  tons  of  news 


CONTRACTS  AT  $3  PER  HUNDRED. 

During  the  month  of  October,  14 
new  contracts  for  news  print  were 
made,  says  the  report,  by  the  dome.stic 
manufacturers  reporting,  which  aggre¬ 
gated  about  42,000  tons. 

Of  this  tonnage  41,000  tons  w'ere  sold 
at  J3.00  per  100  lbs.  f.  o.  b.  mill.  Most 
of  the  open  market  sales  of  roll  news 
print  in  car  lots  to  domestic  purchasers 
were  made  at  prices  ranging  trom  $2.- 
90  to  J3.25  f.  o.  b.  mill.  The  current 
prices  of  some  mills  were  below  their 
old  contract  prices  made  in  1916.  Sheet 
news  in  car  lots  sold  as  low  as  $3.25 
f.  o.  b.  mill  less  3  per  cent,  for  cash. 


print  received  during  October.  93,451,  ^^e  bulk  of  the  sales  by  manufactur- 

tons  u.sed  and  sold,  and  stocks  on  hand  being  at  prices  ranging  from  $3.2:, 


at  the  end  of  month  of  101,816  tons, 
and  in  tran.sit  27,567  tons  of  news 
print  paper. 


to  $3.50  mill. 

"Prices  quoted  by  Jobbers,”  says  the 
report,  "for  deliveries  from  their  ware¬ 


The  above  three  items  of  reserve  houses  were  as  follows:  Roll  news.  $3.- 
stocks  totaling  181,882  tons,  do  not  in-  35  to  $6.25  per  100  lbs.;  Sheet  news, 
elude  the  stocks  of  Canadian  mills,  $3.75  to  $8.50  per  100  lbs.  The  high- 
publishers  or  jobbers,  nor  the  balance  est  prices  reported  were  on  the  Pacifle 
of  the  16,000  newspapers  in  the  United  Coast  where  ton  lots  of  No.  1  sheet 
States  outside,  of  the  460  companies  re-  news  were  quoted  at  $6.25  per  100  Ib.s. 
porting,  which  it  may  be  .safe  to  as-  and  ream  lots  at  $8.50. 


FAVORS  PAPER  MILL  CONTROL 

Central  Federated  Union  Approves  of 
Senate  Committee’s  Plan. 

The  New  York  City  Central  Federated 
Union  recently  unanimously  endorsed 
the  plan  to  be  presented  to  Congress  in 
IX-cemlK;r  by  the  Senate  Printing  Com¬ 
mittee  for  the  Federal  control  of  paper 
mills  for  the  duration  of  the  war.  Ed¬ 
ward  C.  Uybicki,  delegate  from  Typo- 
grar>hical  Union  No.  6,  urged  the  reso¬ 
lution,  which  set  forth  that  the  Senate 
Committee  had  followed  the  findings  of 
the  Federal  Trade  Commi.s-sion,  which 
stated: 

"The  evidence  shows  beyond  any 
question  that  the  print  paper  industry, 
in  its  greed  for  exces-sive  profits,  has 
imposed  a  most  unjust  burden  upon 
the  American  pre.ss,  which  faces  serious 
disaster  if  relief  cannot  speedily  had 
from  the  oppressive  prices  now  exacted 
for  print  paper." 

The  resolution  sets  forth  that  if  ade¬ 
quate  relief  is  not  obtained,  many  of 
the  smaller  papers  will  suspend. 

INCREASES  IN  SCALES 

(Current  Number  of  Typographical  Jour¬ 
nal  Announces  Changes  in  Scales. 

The  November  i.ssue  of  the  Typo¬ 
graphical  Journal  records  the  following 
increases  in  s<'ales  affecting  newspaper 
offices: 

('hicago — Proofreaders,  day  $31,  night 
$33;  copycutters.  day  $31,  night  $33; 
copyholders,  day  $23,  night  $25;  make- 
up.«i.  day  $31,  night  $33;  machine  tend- 
eds,  day  $31,  night  $33.  An  eight-hour 
day  is  provided. 

San  PVancisco — Operators  and  other 
journeymen  (except  foremen,  a.ssistant 
foremen,  and  proofreaders)  working  on 


morning  newspapers  .shall  receive  not 
le.ss  than  $5.66  2-3  cents  a  day;  on  even¬ 
ing  newspapers,  $5.16  2-3.  .Foremen  of 
morning  newspapers  .shall  receive  not 
less  than  $7.66  2-3  per  day;  on  evening 
new.spaiMTs,  $6.66  2-3.  Assistant  fore¬ 
man,  morning  now.spapers,  minimum 
wage  $6.66  2-3;  evening  newspapers, 
$6.16  2-3.  Heads  of  adrooms  on  morn¬ 
ing  newspapers,  minimum  wage 
$6.16  2-3;  evening  newspapers,  $5,66  2-3. 
Proofreaders,  morning  newspaper.s, 
minimum  wage,  $6.16  *2-3;  evening 
newspaiH>rs,  minimum  wage  $5.66  2-3. 
A  s«-ven-and-one-half-hour  day  is  pro- 
vidisl. 

Milwaukee  —  Journeymen,  evening 
new.spaper.s,  $27 ;  morning,  $30. 

RATHOM  TO  TELL  HIS  OWN  STORY 

Providence  Journal  (Editor  to  Write 

Series  of  Articles  for  World’s  Work. 

The  current  i.ssue  of  the  World’s 
Work  includes  an  article  entitled.  "The 
Providence  Journal  Will  Say  This 
Morning,”  by  French  Strother,  which  is 
"an  appreciation  of  John  R.  Ptathom, 
the  man  who  exposed  the  German  plots 
in  thi.s  country,  and  an  announcement 
of  Mr.  Rathom’s  own  .story,  whic.b  will 
iHS  publi.shed  in  the  World’s  Work.” 

What  Mr.  Rathom  has  done  in  un¬ 
earthing  German  intrigue  in  ,\metic.a 
is  well  known  to  the  readers  of  The 
Editor  and  Pibushbr.  Mr.  Rathom 
him.self  is  going  to  tell  the  details  of 
hi.s  work  in  a  series  of  articles  in  the 
World's  Work  beginning  next  month. 

The  man  who  pays  his  debts,  scorns 
to  take  a  mean  advantage  in  a  busi¬ 
ness  deal,  and  is  generally  .straight  and 
fine,  will  borrow  a  book — and  forget  all 
about  it. 


NEWSBOYS  DO  BIG  BIT 

New  York  Newsboys’  Home  Sends  2,520 
Boys  Into  Nation’s  Service. 

They’re  che.sty  about  their  new  desks 
and  all  the  new  paint  and  varnish  and 
things,  are  the  newsies  of  the  New 
York  Newsboys’  Home  in  New  Cham- 
bc-rs  Street,  now  being  fitted  into  their 
shelter  down  under  the  shadow  of  the 
Brooklyn  Bridge.  But  the  pride  which 
everybody,  from  William  Lewis  Butch¬ 
er,  the  efficient  young  superintendent 
of  the  home,  down  to  the  little.st  black- 
eyed  newsie,  is  swelling  up  with  over 
having  the  place  all  dudied  up  isn’t  a 
marker  to  the  pardonable  cbestiness 
that  all  their  part  of  creation  has  as¬ 
sumed  .since  the  home’s  new  flag  went 
up  on  the  front  of  the  building. 

"Two  thou.sand  five  hundred  twenty 
in  United  States  Service  from  News- 
boy.s’  Home,”  runs  the  inscription  on 
the  red,  white,  and  blue  service  flag  that 
was  tied  along  the  faqade  of  the  build¬ 
ing.  That’s  the  record  service  flag  of 
a  nation  aflutter  with  such  proud  em¬ 
blems  from  coast  to  coast;  and  the 
Newsboys’  Home  lads  want  every  moth¬ 
er’s  .son  in  this  country  to  keep  this 
fact  in  mind  (let’s  take  a  whole  para¬ 
graph  to  tell  the  momentous  item) : 

Of  the  2,520  boys — some  of  them  just 
past  sixteen  years,  too — now  in  the 
army  or  navy  all  except  about  75  vol¬ 
unteered. 

WOMEN’S  PRESS  PROSPEROUS 

New  Chicago  Weekly  Newspaper  fot 
Women  Moves  Into  New  Home. 

The  only  new.spaper  office  of  its  kind 
in  the  world  has  been  opened  by  the 
Women’s  Press,  Chicago’s  new  weekly 
newspaper  for  women.  The  Press  has 
ju.st  moved  into  the  new  home,  1714 
Stevens  Building,  at  17  North  State 
Street. 

All  women’s  organizations  of  the  city 
now  have  a  headquarters  for  mass  and 
committee  meetings. 

During  the  month  of  October  the  new 
paper  in  the  four  eight-page  issues  car¬ 
ried  16,000  lines  of  advertising. 

The  paper  is  publi.shed  by  Ferd  E. 
Fi.sher,  former  city  editor  of  the  Chi¬ 
cago  Evening  Post,  and  Mary  D.  Fish¬ 
er,  hi.s  wife,  who  has  been  in  the  ad¬ 
vertising  department  of  the  Chicago 
Examiner  for  fifteen  years. 

Urge  Wafer  Power  Development 

The  committee  on  paper  of  the  .\mer- 
ican  New.spaper  Publi.shers  Association 
in  a  statement  made  this  week  said  fiat 
"at  the  coming  .session  of  ('ongre.ss 
which  convenes  early  in  Decemlier  it  is 
confidently  expected  that  favorable  ac¬ 
tion  may  be  secured  on  water  power 
legislation.  The  intere.st  in  this  effort 
to  make  available  the  great  wa-sting 
water  power  resources  is  universal 

throughout  the  country . ”  The 

committee  has  rec-eivod  hundreds  of 
newspaper  editorials  urging  water  jiow- 
er  development. 

Changes  in  McCall’s 

Allan  H.  Richardson,  president; 
Henry  J.  Fi.sher,  Chairman  of  the  board; 
R.  C.  Wil.son  and  O.  B.  Capen,  now 
make  up  the  executive  committee  of  the 
McCall  Company,  publi.shers  of  McCall’s 
Magazine  and  McCall’s  Patterns.  Messrs. 
F'i.sher,  Wilson,  and  Capen  are  the  pub¬ 
li.shers  of  Popular  Science  Monthly, 
and  they  will  continue  to  direct  Its 
affairs.  Popular  Science  Monthly  and 
McCall’s  Magazine  will  remain  entirely 
distinct  business  entitles,  each  wholly 
independent  of  the  other. 


Phil^elphia 


Morning 


Newspaper 


City 
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CANADIAN  PULP  AND  PAPER  COMMISSIONER 
CONFERS  WITH  FEDERAL  TRADE  COMMISSION 

Difference  in  Prices  of  News  Print  in  Canada  and  United  States  Dis¬ 
cussed  at  Conference  Attended  by  Commissioner  Colver  and 
Canadian  Officials — Believed  Agreement  Between  Govern¬ 
ment  and  Paper  Manufacturers  Will  Be  Reached. 


Sprcial  to  Thk  Ei>it<)R  and  I’fBi.iKiiEii. 
ASHINGTON,  November  15.— 
That  an  agreement  between  the 
Government  and  the  news  print 
manufacturers  is  impending,  is  believed 
in  Washington.  This  conclusion  is  reach¬ 
ed  in  view  of  the  fact  that  the  book 
paper  manufacturers  made  an  agree¬ 
ment  with  the  Federal  Trade  Commis¬ 
sion,  by  which  alleged  unfair  trade  prac¬ 
tices  will  be  stopped. 

An  important  conference  was  held 
Tuesday  at  the  Federal  Trade  Commis¬ 
sion,  between  Commissioner  Colver  of 
the  Federal  Trade  Commi.s.sion,  and  Rob¬ 
ert  A.  Pringle,  the  Canadian  Paper  and 
Pulp  Commis.sioner :  R.  W.  Hreaden,  of 
Ottawa,  Commis.sioner  of  Taxation; 
Thomas  P.  Owen,  member  of  the  Can¬ 
adian  Hou.se  of  Commons,  and  K.  O. 
Merchant,  specialist  on  news  print  for 
the  Federal  Trade  Commi.ssion.  These 
two  facts  taken  into  con.sideration,  with 
the  persi.stent  rumor  that  the  Oepart- 
ment  of  Ju.stice  is  about  to  make  an  im¬ 
portant  announcement  relative  to  the 
news  print  situation,  empha.sizes  the 


opinion  that  some  agreement  is  about  to 
be  reached  regarding  the  price  on  news 
print. 

NO  ANNOUNC’K.MKNT  ABOl'T  CONrUKENCE. 

While  no  definite  announcement  was 
made  by  the  Federal  Trade  Commi.s.sion 
after  the  conference  between  Comniis- 
.sioner  Colver,  Mr.  Pringle,  the  King’s 
counsel,  and  other.s,  it  was  learned  that 
G.  C.  Clarkson,  member  of  the  Canadian 
party,  pre.sent  at  the  conference,  an  ac¬ 
countant,  has  been  left  in  Washington 
to  .study  the  Federal  Trade  Commission’s 
accounting  methods  relating  to  news 
print.  The  difference  l)etween  the  Fed¬ 
eral  Trade  Commission’s  set  price  on 
news  print  and  that  established  in  Can¬ 
ada  was  undoubtedly  the  main  topic  of 
the  conference  between  the  .\merican 
and  Canadian  representatives. 

It  is  al.so  believed  that  one  outcomi- 
of  the  conference  will  be  the  .strength¬ 
ening  of  the  efforts  to  have  legi.slation 
pa.s.sed  at  the  coming  session  of  Con- 
gre.ss  to  give  tile  Federal  Trade  Com¬ 
mi.ssion  power  to  fix  prices  on  news 


print  or  to  include,  under  the  Food-Con¬ 
trol  bill,  news  print  as  a  necessary  com¬ 
modity,  the  price  of  which  can  be  con¬ 
trolled  by  the  Government. 

HOPE  FOR  AOKBEMENT. 

Commi.s.sioners  Davies  and  Colver, 
with  the  a.s.sistanee  of  E.  O.  Merchant, 
of  the  Federal  Trade  Commission,  are 
iKsing  their  utmost  endeavors  to  bring  a 
.satisfactory  agreement  between  the 
news  print  manufacturers  and  the  Gov¬ 
ernment.  While  Congress  refused  to  in¬ 
clude  news  print  as  an  article  to  be  gov¬ 
erned  by  the  Food  Control  bill  at  the 
last  ses.sion  of  Congress,  it  is  believed 
that  sufficient  pressure  wili  be  brought 
at  the  coming  .se.s.sion  to  enact  this 
legi.slation. 

While  the  question  of  shortage  of  coal 
and  flour  and  other  commodities,  and 
the  subject  of  price  maintenance  and 
American  regi.stry  of  foreign  patents 
have  necessarily  engaged  a  large  share 
of  the  Federal  Trade  Commission’s  at¬ 
tention  in  recent  month.s,  the  news  print 
situation  has  been  in  no  wi.se  neglected, 
and  Commi.ssioners  Davies  and  Colver 
have  ix'en  addressing  themselves  to  this 
particular  subject  with  earnest  efforts 
to  bring  a  .sati.sfactory  adju.stment  of  the 
situation. 


NEWS  PRINT  NOTES 
The  Great  Northern  Paper  Company 
proiut.sed  recently  to  its  clients  a  2t^C. 
price  at  mili,  plus  increa.sed  costs  for 
next  year. 


Rerun  Mii.us  Co.  have  taken  all  mills 
off  news  print. 

W.  H.  Parsons  &  Co.  have  made  an 
offer  to  their  customers  to  renew  con¬ 
tracts  for  next  year  at  a  price  of  $3.15 
f.  o.  b.  mill,  dating  from  November  1. 
This  company  sold  this  year  at  3*4c.  at 
the  mill  with  a  three  month.s’  cancella¬ 
tion  clause. 

Ahitibi  Pulp  &  Paper  Company  have 
doubled  their  sulphite  and  ground  wool 
production.  The  former,  instead  of  65 
tons  a  day,  is  now  130  tons;  while  the 
ground  wood  has  been  increased  to  300 
tons  a  day.  These  increases  were  itiade 
to  .supply  new  paper  machines  they  have 
ordered  which  have  since  been  cancelled 
.so  that  the  pulp  will  now  be  sold  in  the 
market  until  the  new  machines  are  In- 
.stallcd. 


Soldiers’  Paper  Appears 

The  Nationai  Army  New.s,  an  eight- 
page  paper,  “written  of  and  for  the  of¬ 
ficers  and  men  of  Camp  Funston  at 
Fort  Itiley,  Camp  boniphan,  and  Fort 
Siil,  and  South  and  Southwest  army 
camps,”  made  its  first  appearance  in  St. 
Douis,  Mo.,  recently.  George  D.  I.ittle 
is  managing  editor,  and  Sidney  R.  Fran¬ 
cis,  son  of  David  R.  Franci.s,  United 
States  Amha.ssador  to  Ru.ssia,  is  as.so- 
ciate  editor.  E!  R.  Waite  is  general 
manager  and  J.  C.  Gannon,  advertising 
director. 


A  Three  Million  Lead 

In  ten  months  of  1917  The  New  York  Times  printed  3,016,607  agate  linetf  more  advertising  under 
the  eighteen  importsmt  classifications  listed  below  thain  any  other  New  York  morning  newspaper. 


CLASSIFICATION 

TIMES 

Second 

Morning 

Newspaper 

Third 

Morning 

Newspaper 

Fourth 

Morning 

Newspaper 

Fifth 

Morning 

Newspaper 

Sixth 

Morning 

Newspaper 

Agate  Lines 

Agate  Lines 

Agate  Lines 

Agate  Lines 

Agate  Lines 

Agate  Lines 

Dry  Goods  and  Specialty  Shops.  . 

2,524,125 

1,942,989 

1,714,328 

1,360,709 

997,266 

581,178 

Real  Estate  and  Bldg.  Material .  . . 

1,060,288  . 
1,057, 182 

769,175 

381,487 

892,766 

94,425 

213,534 

Financial . 

3  76,490 

369,107 

402,497 

402,885 

420,782 

Automobiles  . 

848,758 

398,173 

.  540,737 

4o8,48o 

2  12,886 

574,662 

Resorts,  Hotels  and  Restraurants.  . 

423,498 

318,885 

178,308 

301,43  1 

186,134 

146,280 

Books  and  Magazines . 

420,532 

119,829 

61,262 

16,879 

184,071 

132,439 

Men’s  Furnishings . 

290,481 

206,638 

150,267 

46,236 

216,105 

51,888 

Miscellaneous  Display . 

257,003 

197,519 

148,038 

1  19,642 

153,958 

1 69,064 

Musical  Instruments . 

224,263 

148,947 

1  77,758. 

17,369 

122,749 

68,697 

Transportation . 

213,336 

133,690 

1  13,485 

140,068 

30,090 

129,880 

Otiice  Appliances . 

124,947 

19,297 

4,069 

4,092 

34,818 

10,301 

Boots  and  Shoes . 

91,736 

55,204 

60,267 

1 8,55o 

16,080 

14,742 

Foodstuffs . 

91,556 

55,138 

67,471 

18,512 

36,535 

11,516 

Beverages  . 

75,101 

55,810 

43,708 

28,238 

23,865 

27,245 

Newspapers . 

60,145 

20,342 

15,997 

5,643 

19,220 

4,634 

Charity  and  Religion . 

56,857 

38,366 

29,099 

39,985 

41,053 

22,040 

Public  Service . 

55,854 

34,572 

36,634 

35,032 

36,206 

53,642 

Candies  and  Gum . 

32,695 

686 

1  2,840 

21,927 

5,034 

Total  Agate  Lines . 

7,908,357 

4,891,750 

4,110,862 

3,856,129 

2,830,273 

2,637,758 

Other  Classifications . 

2,325,087 

6,682,089 

3,484,426 

2,330,364 

1,009,791 

779,257 

Complete  Total  Agate  Lines.  .  . 

10,233,444 

11,573,839 

7,595,288 

6,186,493 

3,840,064 

3,417,015 

-  Less  Help  and  Situation  Wanted 

Advertisements . 

574,146 

4,408,202 

1,133,0  43 

1,286,518 

45,092 

12,249 

Total  Agate  Lines,  Less  Help  and 

Situation  Wanted  . 

9,659,298 

7,165,637 

6,462,245 

4,899,975 

3,794,972 

3,404,766 

The  average  daily  and  Sunday  net  paid  sale  of  The  New  York  Times 
for  the  six  months  ended  September  30,  1917,  was  357,225  copies. 
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The  Editor  4;  Publisher  for  November  17,  1917 


The  Six  Stumbling  Blocks 

(.1)  How  much  circulation  ? 

(2)  Where  does  it  go  ? 

(3)  What  kind  of  people  read  it  ? 

(4)  Do  they  take  it  home  or  leave  it  in  the 

street  cars  ? 

(5)  What  is  the  PURCHASING  POWER 

of  the  circulation  ? 

(6)  What  is  your  readers’  strength,  not  dis¬ 

tribution  strength  ? 

—which  lie  in  the  path  of  every  advertiser  who  seeks  to  ad¬ 
vertise  judiciously  are  overcome— the  questions  are  answered 
when  he  advertises  in 

THE  EVENING  MAIL 

Because  past  reckonings  have  shown  that  The  Evening 
Mail  is  a  home  paper— that  it  goes  into  the  homes  of  people  in 
comfortable  circumstances— 160,000— that  it  is  read  and  that 
it  has  a  business  pulling  power,  per  unit,  greater  than  any 
other  New  York  evening  paper. 

Therefore  the  evening  paper  that  responds  the  most 

tn  New  York  is 

THE  EVENING  MAIL 


l! 


The  'Editor  8^,  Publisher  for  November  17 j  1917 


WHAT  MAKES  A  PAPER  BRIGHT?  IDEAS! 
WHO  HAS  IDEAS?  CARTOONIST  GOLDBERG! 


The  publisher  doesn’t  live  who  does  not  try  to  make  his  paper  the 
cleverest,  the  most  stimulating,  the  most  inviting,  the  most  sought 
after. 

Who  can  help  any  forward-looking  publisher?  GOLDBERG! 
Goldberg  generates  more  funny  ideas  per  minute  than  any  other 
man  we  know  of.  He  develops  more  original  humor  per  square  inch 
of  space  covered  than  anyone  else  we  can  call  to  mind. 

Goldberg  has  become  famous  because  he  can  see  more  of  the  funny 
quirks  of  human  nature,  and  more  of  the  oddities  in  the  makeup  of 
the  race,  than  the  rest  of  us  can  see. 

He  has  coined  new  expressions  and  pat  phrases  that  have  become 
part  of  the  langauge.  “They  all  look  good  when  they’re  far  away” 
is  a  Goldberg  invention.  So  are  “Foolish  Questions,”  “I’m  the  Guy,” 
“Father  Was  Right,”  “It’s  All  Wrong.” 

Without  any  question,  the  Goldberg  cartoon  is  a  GREAT  feature 
— great  because  the  quality  of  the  humor  never  flags,  and  because 
fresh  ideas  are  brought  out  every  day. 

Employ  headliners,  Mr.  Publisher.  Have  the  best.  Give  your 
readers  the  daily  Goldberg  treat. 

The  cartoons  are  supplied  in  two  widths — six  and  seven  columns. 
Same  pictures,  same  price.  The  smaller  size  acconunodates  the  paper 
that  is  economizing  in  print. 

The  Chicago  Daily  News  runs  Goldberg.  So  do  the  Boston  Traveler, 
Philadelphia  Inquirer,  St.  Louis  Post-Dispatch,  Detroit  Journal, 
Minneapolis  Tribune,  Buffalo  Express,  Baltimore  News,  Atlanta 
Journal,  and  seventy  other  top-notch  papers.  The  Evening  Mail  is 
New  York’s  favorite  afternoon  paper  largely  because  of  the  Goldberg 
cartoons. 

Your  course  is  clear.  Do  not  delay! 
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E  D 


I  T  O  R  I  A  L 


“FOR  THK  TI.MK  IS  AT  HAM)” 

O  Jolin,  solitary  auditor,  was  Riven  the  privi¬ 
lege  of  witnes.sinR  the  Celestial  Drama  from 
his  place  on  the  isle  of  Patmos.  The  sombre 
curtain,  hiding  the  (Jreat  Mystery  from  human  view, 
wa„  raised,  and  this  servant  of  the  Christ  was  en¬ 
abled  to  glimiisc  the  unknowable. 

.\8  the  vision  develop<d  he  .saw  the  breaking  of 
the  second  seal  of  the  Hook,  and  the  dread  Ked 
Hor.se  of  Kevelations  went  forth;  and  to  him  who 
sat  upon  the  hor.se  w.as  given  Power  to  take  peace 
fror.i  the  earth,  that  the  peoples  should  kill  one 
another;  and  there  was  given  unto  him  a  great 
sword. 

.\nd  when  the  fourth  .s*-ai  had  l>een  br<>ken  there 
r merged  the  pale  horse,  and  the  rider  was  Death, 
and  Hell  followed  with  him.  .\nd  power  wa.s 
given  them  over  the  fourth  part  of  the  earth,  to  kill 
with  sword,  and  hunger,  and  with  the  bea.sts  of 
the  eatlh. 

"And  the  number  of  the  army  of  the  horsemen 
were  tu'o  hundred  thousand  thousand  ,  ,  ,  and 
thus  I  saw  the  horses  in  the  vision  and  them  that 
sat  on  them,  haviny  breast ylates  of  fire  .  .  .  and 
brimstone;  and  the  heads  of  the  horses  vxre  as  the 
heads  of  lions;  and  out  of  their  mouths  issued  fire 
and  smoke  and  bri mstone.  By  these  teas  the  third 
part  of  men  killed,  by  the  fire,  and  by  the  smoke,  and 
by  the  brimstone.’’ 

Truly,  "the  time  is  at  hand,"  and  we  are  witness¬ 
ing  the  fulfilment  of  the  Patmos  vision.  The  Red 
Cavalry  of  Drunken  I’ower  rides  over  the  violated 
liorders  of  the  nation.s,  followed  by  the  legions  of  the 
Pale  Hor.se. 

0|>i»o.sed  to  the  desiwilers  of  cixTlization  are  the 
hosts  of  those  who  cherish  the  everlasting  ideals, 
and  who  have  gone  out  to  challenge  the  Red  Horse, 
unafraid,  unrelenting. 

THK  CASE  OF  THE  CALL 
HK  New  York  CjUI,  a  leading  Sociali.st  daily, 
has  Ijeen  denied  the  privileges  of  the  mails,  so 
far  as  st'cond-class  postage  rates  are  concerned. 
Hut  the  Call  meets  this  prohibition  by  paying  letter 
rates  on  its  mail  distribution.  The  Trading  With 
the  Knemy  act  gave  to  the  Postma.ster-Oeneral  cer¬ 
tain  iM>lic-e  powers  in  dealing  with  newspapers  bar¬ 
red  from  the  niail.s.  The  i)rovision  was  criticised 
solely  ljecau.se  it  .seemed  to  deprive  accused  news- 
jiapers  of  the  judicial  proce.s.s.  It  was  feared  that  an 
.ulmini.strative  otticer  of  the  Government,  clothed 
with  such  authority,  might  find  oc<-a.sion  to  use  it 
autocratically.  Mr.  Hurleson,  in  the  ca.se  of  the 
i’:dl,  seems  to  have  acted  only  under  authority  ve.st- 
ed  in  the  Department  in  jjear'e  times — that  of  re- 
s<'inding  the  privileges  of  the  second-class  mails  for 
newspapers  not  entitled  to  them.  The  grant  of 
power  to  stop  the  distribution  of  newspapers,  bar- 
i*d  from  mailing  privileges  because  of  seditious  ut- 
leranc^s,  he  has  not  u.sed  in  this  instance  at  all. 

If  the  Call  is  a  .seditious  new.spaper,  under  the  defi¬ 
nitions  given  in  the  law,  it  should  not  be  published 
at  all.  If  it  has  been  unjustly  accused,  that  fact 
.‘-hould  be  e.stablished.  As  the  matter  stands,  it  ap¬ 
pears  that  Uncle  Sam  does  not  con.sider  it  a  fit  nows- 
pajx’r  for  distribution  at  second-class  rates,  but 
makes  no  effort  to  stop  its  circulation  through  the 
mails  at  first-class  po.stage  rate.s.  At  three  cents  an 
ounce  seditious  literature  might,  conceivably,  do  as 
gi-eat  injury  to  the  cause  of  the  nation  at  war  as  it 
could  do  when  carried  for  one  cent  a  pound. 


THE  OLTLODK  BRIGHTENS 
HE  reijort  of  the  Federal  Trade  Commi.s.sion 
on  the  news ’print  market  for  October  con¬ 
tains  good  news  for  publi.shers. 

It  shows  reserve  stocks  in  the  hands  of  the  mills 
.»nd  joblK-rs  to  be  larger  than  normal;  and  it  shows 
that  460  of  the  daily  newspapers,  having  minimum 
(irculations  of  5,000,  have  reserve  .stocks  on  hand 
sufficient  for  more  than  a  month’s  needs. 

The  Commission’s  reports  for  Octoljcr  did  not 
cover  the  newspapers  of  less  than  5,000  circulation; 
but  it  is  obvious  that  this  large  class  of  newspapers 
■vill  average  a  higher  jjercentage  of  reserve  stocks 
on  hand,  compared  with  their  consumption,  than  the 
big  newspapers.  Of  course,  in  both  cla.sses  of  news- 


T  is  not  permitted  to  the  most 
equitable  of  men  to  be  a  judge 
in  his  own  cause. — Pascal. 


piljcr.s,  .some  will  he  found  with  little  if  any  stock 
in  reserve;  but  the  average  is  large  and  demon- 
.strates  that  there  is  now  no  cau.se  for  panic. 

With  ojjcn  market  jjrices  ranging  as  low  as  $2.90, 
end  new  contracts  being  made  at  about  $3,  it  is  evi- 
<i<nt  that  conditions  are  fjettering.  This  is  due,  in 
K)me  substantial  measure,  to  the  prospect  of  Federal 
control — which  is  coming,  and  which  will  end  the 
«  ra  of  uncertainty  and  i)eril  as  to  .supply  and  arti- 
fi<‘ia!  and  ex<'essive  prices. 


M.VRK  SULLIVAN,  in  Collier’s  for  Novemljer 
10,  makes  a  survey  of  the  mental  processes  of 
George  Creel,  "Censor.”  Mr,  Sullivan  adopts 
the  method,  much  in  vogue  with  critics,  of  pinning 
one  ro.se  after  another  on  the  .sartorial  front  of  his 
victim,  pausing  between  these  decorative  efforts  to 
admini.ster  brain-jarring  ujjper-cuts  to  the  jaw.  He 
proceeds  to  show  how  Mr.  Creel’s  virtues  turn  to 
v:ces  when  emjdoyed  in  the  ta.sk  which  the  Presi¬ 
dent  has  set  him  to  accomplish.  In  .sum,  he  be¬ 
lieves  that  the  Bureau  of  Public  Information  is  a 
ciiina  shop  in  which  the  traditional  bovine  may  ac- 
compli.sh  results  more  impressive  than  Ijeneficial. 
.'Ir.  Sullivan  lo.ses  .sight  of  the  fact  that  it  is  the 
jiurpo.se  of  the  Creel  Committee  to  assist  the  new’s- 
iiajjers  in  securing  for  use  all  proper  information 
from  Government  sources,  not  to  act  as  a  bureau  of 
sujijjres.sion  of  legitimate  news  of  the  war.  Mr. 
Crtiel’s  critic  does  not  pre.sent  a  bill  of  real  griev¬ 
ances,  nor  show  in  what  particulars  the  Bureau  may 
have  failed  to  function  in  its  allotted  task.  On  the 
contrary,  he  has  painted  a  rather  attractive  picture 
of  a  real  red-blooded  American  whose  efforts  seem 
I'j  be  dedicated  to  jiublic  .service. 

WHEN  Indianapolis  was  devoting  its  energias 
to  the  sale  of  the  .second  Lilxirty  Loan,  an 
oil  c-omjiany  flooded  the  city  with  circulars 
offering  fin  investment  in  stocks  which  would  yield, 
■hiring  the  first  year,  200  jier  cent,  dividends,  and 
li  rger  returns  later.  The  aiiiK'al  was  under  the  title 
cf  “Patriotism,”  and  urged  that  the  production  of 
I  il  wa.s  a  patriotic  duty  in  war  time.  David  Porter- 
lield,  manager  of  the  city’s  Better  Bu.siness  Bureau, 
noting  the  two  Indianapolis  newsjjapers  carried  this 
i  d.,  persuaded  them  to  eliminate  from  it  the  ex¬ 
travagant  statements.  To  .“ay  that  such  advertising 
is  an  evidence  of  business  dejiravity;  that  it  was  de¬ 
signed  to  divert  money  available  for  inve.stment  in 
l-ilRTty  Bonds  to  get-rich-quick  inve.stments,  aided 
and  aljetted  by  an  effort  to  shield  its  promoters  un¬ 
der  a  corner  of  the  mantle  of  patriotic  intent.  Is  to 
offer  a  moderate  characterization.  That  the  exlgen- 
lies  of  newspiijjer  making  permit  the  unscrupulous 
iidventurer  to  “put  one  over  now  and  then”  is  to  be 
legretted. 

J.\Mh>;  O’SH.UUGHNESSY,  the  man  who  is  to 
.serve  the  As.sociation  of  American  Advertising 
.Agents  after  the  manner  in  which  Lincoln  B. 
Palmer  has  .so  long  served  the  American  News- 
j.api  r  Publisher.s’  Association,  has  formally  entered 
upon  his  great  ta.sk.  It  is  the  cordial  wish  and  hope 
of  all  newspajjer  and  adverti.sing  men  that  Mr. 
O  Shaughnessy  may  succeed  in  bringing  the  adver- 
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tis-ing  intere.sts  into  closer  accord;  that  through  his 
elforts  lietter  understanding  and  more  effective  co- 
eperation  Ijetween  new.spajiers  and  advertisers  may 
l-e  brought  about — thus  conserving  not  only  thes>' 
iiiteiest.s,  but  the  interests  of  the  con.sumer  of  com¬ 
modities. 


THE  SERVICE  OF  THE  NEWSPAPERS 


PUi’K.  who  threatened  to  "put  a  girdle  round 
about  the  earth  in  forty  minutes,”  would  be  an¬ 
swered  nowadays  with  the  query:  “Why  take 
.so  long?” 

Our  new.spapers  bring  to  us  the  records  of  the 
la.st  few  hours  in  chaos-stricken  Russia;  they  ena¬ 
ble  us  to  visualize  the  onward  rush  of  the  Ger¬ 
manic  hordes  to  the  plains  of  northern  Italy;  they 
tell  us  little  human-interest  stories  of  the  thoughts, 
the  viewpoints,  and  the  adventures  of  the  soldiers 
of  the  Republic  who  are  awaiting  their  turns  in  the 
tivnehes  of  northern  France;  they  tell  us  of  the 
events  of  the  day  on  the  British  battle  lines,  and 
how  these  .strong  sons  of  freedom,  in  unison  with 
the  inspired  fighters  of  France,  are  wielding  the 
hammer  of  Thor  on  the  crumbling  German  de¬ 
fences. 

The  long  reaches  of  material  space  have  been 
wiped  out,  and  man  has  conquered  the  time-factor. 
The  miracle  of  the  modern  newspaper  is  accepted 
as  a  commonplace  of  our  daily  Uvea  We  wear  Car¬ 
lyle’s  fabled  time-annihilating  hat.  We  are  present, 
in  spirit,  at  the  battle-fronts,  and  feel  the  thrill  of 
the  human  drama  whose  course  will  shape  the  des¬ 
tinies  of  all  of  the  earth’s  peoples  for  centuries  to 
come. 

It  is  a  great  thing  to  live  in  this  fateful  hour — a 
greater  thing  to  sense  its  awful  import  to  man¬ 
kind  and  to  lend  of  one’s  full  strength  to  the  forces 
of  light.  It  is  a  great  thing  to  be  a  newspaper  man 
just  now,  and  to  help  to  keep  the  world’s  communi¬ 
ties  of  free  peoples  in  touch  and  in  unison.  “All 
.service  ranks  the  same  with  God,”  but  this  ser¬ 
vice  of  the  printed  word  calls  to  it  the  men  and 
women  who  have  faith  and  vision  and  understand¬ 
ing —  those  who  can  see  more  than  the  conflict  which 
is  tearing  at  the  vitals  of  the  nations — who  can  see 
Ijcyond  it,  to  a  reconstructed  social  order,  in  which 
war  shall  be  no  more  and  in  which  “He  whose  right 
it  is  shall  reign.” 


Tom  FINTA',  JR.,  editor  of  the  Dallas  Evening 
Journal,  opposi's  the  practice  of  printing  long 
sjieeche.s,  even  though  the  subjects  should  be 
jiatriotic  and  the  speakers  of  wide  renown.  He 
whimsically  sugge.sts  that  the  key-words  of  the 
orator's  vocabulary  might  be  given,  and  the  reader 
be  permitted  to  fill  in  the  missing  threads.  If,  for 
examjile,  a  statesman  should  make  an  address  on 
the  war,  Mr.  Finty  would  print  a  report  of  it  after 
this  fa,shion:  Hon.  Blank-Blank  said,  in  his  speech 
la.st  night:  Trench,  terrain,  aviate,  organize,  syn¬ 
chronize,  coordinate,  integrate,  valladium,  autoc¬ 
racy,  democracy,  traitor,  glory,  victory.  Mr.  Finty 
is  sure  that  the  average  reader,  from  such  a 
scenario,  would  be  able  to  reconstruct  the  speech — 
jierhaps  to  improve  upon  it.  He  sees  in  this  plan  of 
news  writing  great  possibilities  in  the  saving  of 
jiaper. 

N’  O  .American  newspaper  has  printed  the  name 
of  the  French  port  at  which  a  majority  of  the 
.American  soldiers  have  landed,  on  their  way  to  the 
battle  Tronts.  All  newsjiaper  men  have  known  the 
name  of  this  port.  Thousands  q£  the  relatives  of 
the  soldiers  now  know  it.  Does  anybody  imagine 
that  it  is  not  known  in  Berlin?  Yet  the  newspapers, 
urged  to  adopt  ostrich-tactics,  cheerfully  and  of  one 
accord,  comply. 

*tT  T  rlTHOUT  ha.ste,  but  without  rest,”  runs  the 
VV  old  adage.  “Make  haste  slowly  in  making 
news  print  contracts,”  urges  the  Paper  Committee 
cf  tb  A.  N.  P.  A. 

News  print  profiteering  has  run  the  major  part 
of  its  course.  It  will  stop  when  Congress  places 
the  reins  of  control  in  the  hands  of  the  Federal 
Trade  Commi.s.sion. 


THEItE  is  a  cheering  sound  to  the  report  of  news 
print  sales  in  the  open  market  at  $2.90.  The 
trend  is  toward  a  reasonable  price. 


The  Editor  Publisher  for  November  17,  1917 


21 


rHERE  is  nothing  new  except  that  which  has 
been  forgotten. — Bertin. 


PERSONALS 

NKW  YOUK — Herl)ort  Soaman,  for 
some  time  on  the  Boston  Herald  re¬ 
write  desk,  is  now  with  the  Tribune. 

Thomas  Ptoss,  the  Tribune's  Albany 
<orrespondent,  has  iKK'U  as.slj;nie»]  to 
duty  as  a  lieutenant  in  the  army  at 
(’amp  I’pton,  Yaphank,  I.ionK  Island.  He 
received  his  commi.ssion  at  Plattsburgh. 

Frank  D.  Caruthers,  assistant  busi¬ 
ness  manager  of  the  World,  has  return¬ 
ed  from  his  annual  trip  South,  where 
he  has  just  .spent  a  few  weeks  in  Ten¬ 
nessee,  Mississippi,  and  Arkansas.  Mr. 
(’aruthers  says  the  development  of  the 
rice  industry  in  the  Wheatley-Brinkley 
district  of  Arkansas  is  amazing  and 
that  this  year’s  crop  is  inadequately  de¬ 
scribed  by  the  word  stupendous. 

Brooks  H.  Beitler,  for  more  than  thir¬ 
teen  years  a  member  of  the  editorial 
staff  of  the  Chicago  Daily  News  recent¬ 
ly  resigned  as  city  editor  and  became 
city  editor  of  the  New  York  Herald  on 
Monday.  During  the  twenty  years  Mr. 
Beitler  was  connected  with  Chicago 
newspapers,  he  worked  in  various 
capacities,  beginning  as  a  reporter  and 
later  joining  the  Daily  news  as  a  copy 
reader.  He  became  city  editor  after 
some  years  of  service. 

Martin  Green,  of  the  Evening  World, 
is  credited  with  being  one  of  the  four 
men  who  did  the  heavy  work  of  elect¬ 
ing  Judge  Hylan  as  Mayor.  Mr.  Green, 
who  was  mentioned  in  connection  with 
the  Postmastership  of  New  York  a  few 
months  ago,  is  said  to  be  slated  for  high 
place  in  Mayor  Hylan’s  Administration. 

Augustin  MacNally,  of  the  Evening 
World,  is  now  ■on  the  staff  of  Food  Ad- 
mini.strator  Hoover,  at  Washington. 
D.  C. 

Colonel  Henry  Watterson,  editor  of 
the  Louisville  Courier-Journal,  was 
given  a  dinner  Thursday  night  at  the 
Hitz-Carlton  Hotel,  New  York,  by  Alex¬ 
ander  Konta.  Others  present  were 
Mayor  John  Purroy  Mitchel,  Colonel 
George  Harvey,  Frank  I.  Cobb,  Herbert 
Bayard  Swope,  George  McAneny,  Pat¬ 
rick  Francis  Murphy,  Dr.  Alonzo  Terry, 
Edward  G.  Riggs,  and  Theodore  Itous- 
seau. 

Raymond  Clapper,  manager  of  the 
Northwest  Bureau  of  the  United  Press 

A.ssociations  at  St.  Paul,  has  come  to 
New  York  to  do  lied  Cross  and  anti¬ 
tuberculosis  war-promotion  work.  He 
will  be  stationed  temporarily  at  Troy, 
N.  Y.,  where  he  will  direct  the  Red  Crosj 
Chri.stmas  seal  campaign. 


OTHER  CITIES.— Jeff  Bailey,  of  the 
Birmingham  Age-Herald,  was  re¬ 
cently  elected  president  of  the  Bir¬ 
mingham  Press  (Jlub. 

George  Elliott,  publi.sher  of  the  New¬ 
castle  (Ind.)  Courier,  was  elected  May¬ 
or  of  this  city  at  a  recent  election.  An¬ 
other  Indiana  newspaper  man  elected 
to  office  was  Earl  McCafterty,  city  edi¬ 
tor  of  the  Washington  (Ind.)  Herald, 
who  led  the  Republican  ticket  at  the 
city  election. 

James  Gabelle,  feature  writer  for  the 
St.  Paul  Sunday  Ihoneer  Press  and  a 
magazine  contributor,  ha.s  resigned,  to 
devote  his  whole  time  to  literary  work. 

Henry  N.  l^ee,  for  a  number  of  years 
bu.siness  manager  of  the  New  Britain 
(Conn.)  Herald,  has  joined  the  business 
office  force  of  the  Hartford  Courant. 

Hallett  Abend,  formerly  with  the 
Spokane  Chronicle,  is  now  assi.stant 
managing  editor  of  the  Boise  (Idaho) 
Daily  Statesman. 

William  P.  Ca.sey,  of  the  Ogden 
(Utah)  Examiner  staff,  has  joined  the 
draft  contingent  at  Camp  Lewis,  \meri- 
ean  I.Ake,  Wash. 


Burl  Armstrong  ha.s  rejoined  the  Ix>s 
.\ngeles  Examiner  .staff,  after  a  short 
time  with  the  Salt  Liike  Telegram. 

Richard  Farrington,  former  Detroit 
Free  Pre.ss  reporter,  has  been  ordered 
to  report  at  the  National  Army  Canton¬ 
ment  at  Battle  Creek. 

Arthur  Lynch,  police  reporter  for  the 
Detroit  News,  has  accepted  a  position 
on  the  copy  de.sk  of  the  St.  Ix)uis  Re¬ 
public. 

James  White,  former  telegraph  editor 
of  the  Pitt.sburgh  Gazette-Times,  is  now 
telegraph  editor  of  the  Pittsburgh  Press. 

George  D.  Smith  has  been  elected  gen¬ 
eral  manager  of  the  Newark  Ledger. 


CHIC.-VGO. — Miss  Ruth  Russell,  sis¬ 
ter  of  James  Russell,  former  night 
city  editor  of  the  Flxaminer,  has  join¬ 
ed  the  reportorial  staff  of  the  Daily 
News,  as  has  Miss  Esther  Kohn,  for¬ 
merly  of  Minneapolis  papers. 

Kent  Sykes,  for  a  numl)er  of  years 
.star  rewrite  man  for  the  Daily  News, 
has  l>een  called  for  service  in  the  Na¬ 
tional  Army,  and  will  report  at  Camp 
Grant,  Rockford,  111.,  this  week. 

John  R.  Rathom,  editor  of  the  Provi¬ 
dence  Journal,  who  achieved  promi¬ 
nence  through,  his  expo.sure  of  German 
plots  in  America,  will  speak  in  Chicago 
I’)eceml)er  4  at  the  annual  banquet  of 
the  Traffic  Club. 

Lieut.  Mark  Watson,  formerly  New 
York  correspondent  for  the  Tribune,  and 
at  one  time  with  various  Chicago  news¬ 
papers,  is  now  .serving  in  France  as  u 
meml)er  of  the  U.  S.  R.  Quartermaster's 
Corps. 

Keith  Jones,  formerly  a  reporter  for 
the  Herald,  who  recently  joined  the 
•Aviation  Corps,  is  flying  in  Toronto, 
Canada,  before  going  to  the  front. 

James  Gilruth  has  succeeded  Brooks 
H.  Beitler  as  city  editor  of  the  Herald. 
Caleb  Enix,  formerly  a  reporter  for  Kan- 
.sa.s  City  and  St.  Louis  papers,  and  for 
the  last  ten  years  a  member  of  the  copy 
desk  of  the  Dally  News,  has  been  ap¬ 
pointed  assistant  tp  Mr.  Gilruth. 


Boston — Thomas  H.  Carens,  for  the 
past  five  years  private  secretary  to 
Robert  Lincoln  O’Brien,  editor  of  the 
Herald,  left  last  week  for  Washington, 
where  he  will  assume  charge  of  the 
Traveller’s  news  bureau. 

Burt  Whitman,  official  scorer  for  the 
National  I.ieague  in  this  city  for  several 
years  pa.st,  has  been  promoted  to  sport¬ 
ing  editor  of  the  Herald  and  Journal. 

P.  C.  O'Brien,  the  Herald  sporting 
make-up  man,  and  Walter  Murphy,  golf 
editor  of  the  Herald,  have  resigned. 


Albany. — Le  R<-y  .Mansell,  of  Al¬ 
bany.  has  joined  the  reportorial  staff 
of  the  Argu.s. 

William  Burell,  of  Altamont,  has  join¬ 
ed  the  staff  of  the  Knickerbocker  Press. 

Fred  G.  Smith,  former  copy  reader 
for  the  Knickerlwcker  ITess,  has  join¬ 
ed  the  copy  desk  of  the  Syracu.se  Her¬ 
ald. 


Atlanta. — Linton  K.  Starr,  for 
several  years  State  news  editor  of 
the  Journal,  has  been  made  political  re¬ 
porter  to  succeed  Rogers  Winter,  who 
resigned  recently  to  become  a.s.sistant 
secretary  of  the  Chamber  of  Commerce. 

Angus  Perkerson,  Sunday  magazine 
editor  of  the  Atlanta  Journal,  who  re- 
.signed  recently  to  enter  the  Officers' 
Training  Camp  at  Fort  Oglethorpe,  has 
V)een  succeeded  by  Ward  Greene,  who 
was  as.sl.stant  magazine  editor.  Thomas 


B.  Sherman,  rewrite  man,  who  also  en¬ 
tered  the  training  camp,  has  been  suc¬ 
ceeded  by  Rice  Gaither,  formerly  man¬ 
aging  editor  of  the  Mobile  Register. 

R.  I.  McClure,  former  news  editor  of 
the  Savannah  Morning  News,  and  E.  H. 
Bradley,  former  editor  of  the  Americus 
(Ga.)  Times-Recorder,  have  been  added 
to  the  reportorial  staff  of  the  Journal. 

O.  B.  Keeler,  feature  writer  and  re¬ 
write  man  of  the  Georgian,  has  return¬ 
ed  to  his  work  after  a ’prolonged  ill¬ 
ness. 

W.  W.  Thoma.s,  formerly  of  the  Cleve¬ 
land  Press,  has  been  added  to  the  copy 
desk  of  the  Journal. 

Thomas  M.  Skinner,  formerly  of  the 
Savannah  Morning  News,  has  been  add¬ 
ed  to  the  reportorial  staff  of  the  Geor¬ 
gian. 

C.  E.  Gregory,  formerly  of  the  Macon 
Telegraph,  is  now  on  the  copy  desk  of 
the  Georgian. 

Jes.se  Irvin,  formerly  of  the  Savan¬ 
nah  Morning  News,  has  been  added  to 
the  editorial  staff  of  the  Journal. 


Harrisburg,  Pa.— Several  organ¬ 
ization  changes  have  been  made 
on  the  .staffs  of  the  Patriot-Evening 
New.s.  Dean  Hoffman,  formerly  man¬ 
aging  editor  of  the  Patriot,  before  the 
Evening  News  was  published,  ha.s  been 
named  editor  of  both  the  Patriot  and 
the  News. 

V.  Hummell  Berghaus  is  now  man¬ 
aging  editor  of  the  News.  C.  Laurence 
Shepley,  associate  managing  editor  of 
the  Patriot,  becomes  managing  editor  of 
that  newspaper. 

Bion  C.  Welker,  city  editor  of  the 
Telegraph,  ha.s  been  drafted  and  left 
for  Camp  Meade  November  15.  William 
Worst,  formerly  news  editor,  becomes 
city  editor  of  the  Telegraph. 

Gilbert  Malcolm,  a  graduate  of  Dick- 
in.son  l.,aw  School,  is  now  sporting  edi¬ 
tor  of  the  Patriot. 


WHEELING.  W.  Va.— French  D. 

Walton,  telegraph  editor  of  the 
News,  ^\as  resigned  to  accept  the  sec¬ 
retaryship  of  the  Wheeling  (Commercial 
•A.s.sociatlon. 

Paul  J.  Buckey,  sporting  editor  of 


the  Intelligencer,  has  gone  to  Norfolk, 
Va.,  to  engage  in  newspaper  work. 


PORTL.VND,  Ore. — Don  Nix,  police 
reporter  for  the  night  .staff  of  the 
Oi'egon  Journal,  has  re.signed  and  left 
for  Chicago. 

Ward  Irvine,  formerly  of  the  Oregon 
Journal  and  later  of  the  Seattle  Times, 
has  joined  the  navy  and  is  attached  to 
the  office  of  the  commandant  at  Brem¬ 
erton  as  a  yeoman. 

Fred  H.  McNeil,  who  ha.s  l)een  doing 
financial  work  for  the  Oregon  Journal, 
has  enli.sted  in  the  Twenty-third  Engi¬ 
neers. 


SALT  LAKE  CITY,  Utah— J.  Ix'O 
.Meehan,  editor  of  the  Intermountain 
Catholic,  and  a  well-known  Coast  news¬ 
paper  man,  left  this  week  for  Boston 
to  Ijegin  training  with  the  .Aviation 
Corps. 

.Vrthur  J.  Brown,  former  managing 
editor  of  the  Herald- Republican,  is  now 
writing  editorials  for  the  Los  Angeles 
Examiner. 

Jamos  Gartland  is  a  recent  addition 
to  the  copy  desk  of  the  Tribune. 

.Ambrose  Mc-Garry,  of  the  Tribune 
staff,  is  now  with  the  clerical  force  of 
the  Navy  Department  at  Quantico.  A’a. 

John  Miller,  veteran  newspaper  man, 
is  back  with  the  Tribune  as  general  as- 
.signment  man. 

Brent  Cahoon  is  a  recent  addition  to 
the  local  .staff  of  the  Tribune. 

Montgomery  Wilson  is  now  covering 
the  Capitol  run  for  the  Deseret  Even¬ 
ing  News. 

George  J.  Holland  is  a  new  addition 
to  the  local  staff  of  the  Telegram.  He 
comes  from  Bo.ston,  where  he  was  con¬ 
nected  with  the  Traveler  and  Post. 


Visitors  to  New  York 
Walter  G.  Bryan,  .Vtlanta  Georgian. 
Frederick  J.  Ha.skin,  Wa.shington 

D.  1).  Moore,  New  Orleans  Times- 
Picayune. 

John  R.  Rathom,  Providence  .Tournal. 
■A.  P.  Seested.  Kansas  City  Star. 

-A.  W.  Pre.ston,  Boston  Herald-Journ- 
a'  and  Traveler. 

W.  .A.  Hendricks,  New  Haven  Titnes- 
I>>ader. 


To  give  a  little  le.ss  than  full  mea¬ 
sure  of  service  Is  as  dishonest  as  to 
give  le.ss  than  full  measure  of  a  com¬ 
modity  you  are  selling. 
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ADVERTISING  MEN  HOLD 
WAR  TIME  CONFERENCE 

(Continued  from  page  6.) 
ers  were  secured  which  meant  practical¬ 
ly  one  buyer  in  every  family  in  the  city. 
This  was  the  result,  manifestly,  in  very 
great  measure,  of  the  strong  and  con¬ 
vincing  advertising  which  was  carried 
forward  by  Li.  B.  Jones,  of  our  adver¬ 
tising  board.  And  in  Muncie,  Ind.,  a 
demonstration  of  almost  equal  complete¬ 
ness  was  made.  Indeed,  there  were  simi¬ 
lar  demonstrations  in  every  State  in  the 
Union.  But  I  do  not  need  to  argue  be¬ 
fore  adverti.sing  men  as  to  the  place 
and  need  of  advertising  in  making  a 
<nii-k  j>nd  sure  and  broad  market  for 
anything. 

A  SOUND  PREDICTION. 

“But  there  is  one  big  and  dramatic 
proof  of  our  case  that  I  must  recount 
for  your  satisfaction.  As  President 
D’Arcy  and  Mr.  Harn  and  Mr.  Hopkins 
will  recall,  when  the  members  of  our 
board  gathered  in  New  York  to  complete 
the  plan  we  were  to  submit  to  Secretary 
McAdoo.  we  had  luncheon  with  a  group 
of  Important  investment  bankers  at  the 
Manhattan  Club.  At  that  lunchon  I 
asked  President  Franklin,  of  the  Invest¬ 
ment  Bankers’  Association  of  America, 
Mr.  Mitchell,  president  of  the  National 
City  Company  of  New  York,  and  other 
great  investment  bankers,  how  many  in¬ 
dividual  Investors  there  were  in  the 
United  States.  The  highest  number 
.stated  was ''500,000.  I  remember  saying 
that  the  great  loans  that  would  be  need¬ 
ed  to  win  the  war  could  not  be  floated 
urfless  there  should  be  10,000,000  invest¬ 
ors,  and  that  10,000,000  investors  could 
not  be  secured  without  the  power  and 
support  of  advertising.  All  the  bankers 
agreed  that  this  number  of  Investors  or 
even  more  would  be  required.  And  here 
is  a  great  thing  to  tell  you — within  forty 
days  from  that  day  5,000,000  buyers  were 
secured  for  the  first  Liberty  Loan,  and 
for  the  second  Liberty  Loan,  as  an¬ 
nounced  last  week  in  'Washington,  9,- 
600,000  indi\idual  investors  were  secured 
— an  increase  of  over  9,000,000  beyond 
the  number  that  the  bankers  of  the 
country  had  secured  in  a  generation  by 
ordinary  selling  methods.  Surely  here 
is  a  great  demonstration  of  the  power  of 
advertising. 

CREDIT  OP  BUSINESS  MEN. 

“There  is  one  point  that  I  must  refer 
to.  The  National  Advertising  Board 
stated  in  the  beginning  that  advertising 
space  was  a  commodity  and  that  it 
should  be  bought  as  .such,  just  as  blan¬ 
kets  or  guns  are  bought.  And  that  is 
the  view  of  the  board  to-day.  It  is  the 
view  of  all  advertising  men.  And  that 
view,  in  effect,  ha-s  prevailed.  The  ad- 
vertisirg  that  has  been  put  behind  the 
great  Liberty  Loans  has  been  paid  ad- 
>  c  rtising.  But  tlM  Government  has  nut 
paid  for  it  It  has  been  paid  for  by  pa¬ 
triotic  business  men  and  organization!?. 
Now  I  shall  not  stand  second  to  any  man 
in  paying  honor  to  these  generous  and 
Iiatriotic  men  who  have  bought  the  space 
which  our  'advertising  boards  have  used 
in  the  selling  campaigns.  But  I  cannot 
.stand  here  and  speak  truly  unless  I  say 
th:it  the.se  volunteer  contributions  of 
spiice  result'.-d  in  an  amazing  amount  of 
waste.  They  made  it  impossible  to  carry 
forward  the  controlled,  efficient,  and  eco¬ 
nomical  campaign,  which  we  had  for¬ 
mulated  and  stood  ready  to  carry  out 
I  state  it  deliberately,  and  I  am  confi¬ 
dent  that  I  am  well  within  the  mark 
when  I  say  that  on  the  second  Loan 
over  $5,000,000  were  spent  for  paid  ad¬ 
vertising  by  business  men,  and  that  an 
equal  result  could  have  been  secured  by 
an  expenditure  of  $2,000,000  by  the  Gov¬ 


ernment  in  wisely  coordinated  and  wise¬ 
ly  distributed  advertising.  The  truth  is 
we  fought  the  fight  for  the  Liberty  Loan 
with  volunteer  forces,  but  we  are  fight¬ 
ing  the  actual  battles  of  the  war  with 
tniined  and  efficient  forcea  Some  day 
our  advertising  and  selling  will  be  done 
by  those  who  are  best  trained  to  do  it, 
just  as  our  army  and  navy  are  directed 
by  those  who  are  best  able  to  direct 
them.  And  then  we  shall  not  have  a 
$3,000,000  loss  through  waste,  as  has 
been  the  case  in  the  second  Liberty 
Loan.  And  this  loss  and  waste  have 
occurred  in  a  time  when  we  are  crying 
to  Heaven  for  a  conservation  and  econ¬ 
omy.  I  say  deliberately,  but  without 
reservation,  as  a  patriotic  American  citi¬ 
zen,  that  such  loss  and  waste  in  a  time 
of  war  is  shameful  loss  and  waste.  And 
I  say  with  equal  positiveness  that  the 
responsibility  does  not  rest  on  the  Na¬ 
tional  Advertising  Board  or  the  Adver¬ 
tising  Cluba  We  have  stated  again 
and  again  that  in  a  democracy — and  this 
war  is  for  democracy — ^all  the  people 
constitute  the  government  Therefore 
the  advertising  for  selling  the  bonds  of 
the  Government  should  be  paid  for  by 
all  of  the  people  and  not  by  a  few  of 
the  people. 

ADVT5RTI8INO  MEN  LOYAL. 

“But  let  me  say  for  the  glory  of  our 
advertising  men — and  I  say  it  with  the 
deepest  pride — we  enlisted  for  the  war. 
We  gave,  and  we  are  glad  to  continue 
to  give,  the  Government  our  best  judg¬ 
ment  based  on  advertising  experience 
that  we  have  paid  hundreds  of  millions 
of  dollars  to  get  But  we  stand  ready, 
and  shall  continue  to  stand  ready,  to  help 
carry  out  any  plan  that  is  adopted.  So 
when  the  Treasury  Department  an¬ 
nounced  its  plans,  we  rushed  to  the  col¬ 
ors  and  fought  with  as  much  zeal  and 
enthusiasm  as  though  the  plan  had  been 
our  own.  And  that  is  precisely  what  we 
shall  continue  to  do.  But  we  want  to 
make  the  point  clear  that  there  is  a  dis¬ 
tinction  and  a  difference  between  a  regu¬ 
lar  campaign,  carried  on  by  the  nation 
and  a  volunteer  campaign  carried  on  and 
paid  for  by  a  few  citizens  of  the  nation. 
Let  me  point  out  just  one  of  countle.ss 
illustrations  I  could  give  of  the  ineffici¬ 
ent  amd  wasteful  result  from  the  volun¬ 
teer  plan. 

DUPLICATION  OF  EFFORT. 

“In  one  issue  of  the  New  York  Times 
there  were  five  and  a  half-pages  of  Lib¬ 
erty  Loan  advertising  in  this  last  cam¬ 
paign.  Now  no  one  holds  the  New  York 
Times  in  higher  esteem  than  I  do.  But 
there  is  not  an  advertising  man  in  this 
country,  worthy  of  the  name,  that  would 
take  five  and  a  half-pages  in  that  paper 
in  a  single  issue,  while  any  number  of 
papers  that  reach  a  large  number  of 
possible  buyers  were  used  inadequately 
or  used  not  at  all.  But  the  donors  of 
this  volunteer  space  stipulated  where 
they  wanted  it  to  appear.  It  was  not, 
therefore,  within  the  control  of  our  Dis¬ 
trict  Advertising  Boards  to  say  how  the 
advertising  should  be  used.  The  result 
was  wasteful  duplication  and  ineffective- 
nesa 

“Just  one  word  as  to  the  things  ahead. 
This  is  a  war  not  merely  of  armies,  but 
of  nations.  America  is  an  embattled  na¬ 
tion  standing  for  democracy.  We  as  ad¬ 
vertising  men  can  increase  the  military 
power,  the  naval  power,  and  the  eco¬ 
nomic  power  of  the  nation  through  ad¬ 
vertising,  and  we  propose  to  do  every¬ 
thing  within  our  reach  to  see  that  that 
power  is  made  irresistible,  to  the  end 
that  Prussian  autocracy  may  be  over¬ 
thrown  and  democracy  and  civilization 
preserved.” 

Frank  Stockdale,  retailing  counsel  for 


the  Associated  Advertising  Clubs,  spoke 
on  “War  Times  and  Retail  Profits,”  and 
George  W.  Hopkins,  general  sales  man¬ 
ager  of  the  Columbia  Graphophone  Com¬ 
pany,  New  York,  and  vice-president  of 
the  Associated  Advertising  Clubs,  spoke 
on  “War  Time  Sales  and  the  Manufac¬ 
turer.” 

AT  THE  TUESDAY  SESSION. 

At  the  Tuesday  session  O.  C.  Harn,  of 
New  York,  advertising  manager  of  the 
National  Lead  Company,  and  chairman 
of  the  scope  and  plans  committee  of  the 
National  Advertisers’  Advisory  Board, 
gave  an  account  of  the  work  done  by 
that  committee  in  connection  with  the 
Liberty  Bond  campaign,  and  he  spoke 
of  the  excellent  cooperation  of  the  local 
board  members  in  each  of  the  districts. 

Mr.  Harn  offered  some  interesting  fig¬ 
ures.  In  the  Washington  Sftar,  for  in¬ 
stance,  there  were  printed  fifteen  full- 
page  advertisements  for  the  Liberty 
Loan,  all  paid  for  by  private  persons, 
and  none  paid  for  by  the  Government. 
A  total  of  $15,000  was  spent  for  adver¬ 
tising  in  Washington,  and  $23,000,000 
worth  of  bonds  were  sold  to  84,000  in¬ 
vestors.  This  was  an  advertising  ex¬ 
pense  of  65-1,000  of  1  per  cent. 

In  Chicago,  where  many  full-page  ad¬ 
vertisements  were  published  in  the  same 
way,  239,500  investors  bought  $177,000,- 
000  worth  of  bonds,  at  an  advertising 
expense  of  27-1,000  of  1  per  cent. 

REACfllNO  TUB  SMALLBli  CITIES. 

Arthur  Newmyer,  business  manager 
of  the  New  Orleans  Item,  said  the  rea¬ 
son  the  farmers  and  those  persons  liv¬ 
ing  outside  the  cities  did  not  respond  to 
generally  to  the  Liberty  bond  sale  as 
those  in  the  cities  was  that  practically 
all  of  the  advertising  of  the  loan  was 
done  in  the  cities,  and  little  of  it  was 


done  in  the  country.  If  the  Govern¬ 
ment  had  made  an  appropriation  for 
this  purpose  much  of  the  money  would 
have  been  spent  for  advertising  in  coun¬ 
try  papers,  and  they  would  have  reach¬ 
ed  the  farmers  more  effectively  than  the 
city  papers. 

To  illustrate  this  point,  Mr.  Newmyer 
said  that  the  New  Orleans  headquar¬ 
ters  sent  full-page  advertisements  to 
papers  in  small  towns  in  that  section. 
Twenty-seven  full -page  advertisements 
w'ere  published  in  the  papers  of  Lake 
Charles,  and  a  corresponding  number 
in  other  places.  As  a  result,  he  said, 
while  New  Orleans  oversubscribed  her 
allotment  of  the  Liberty  bonds,  the 
smaller  towns  around  oversubscribed 
even  to  a  greater  degree  than  New  Or- 
lean.s. 

Further  to  illustrate  how  the  farmer 
was  overlooked  in  the  campaign  for 
the  .sale  of  Liberty  -bonds,  it  was  pointed 
out  that  a  man  went  out  among  the 
farmers  in  a  county  near  St.  Paul  and 
spent  three  days  in  the  effort  to  sell 
bonds  to  farmera  .  His  total  sales  for 
the  three  days  amounted  to  $1,500.  The 
failure,  it  was  evident,  was  due  to  the 
fact  that  the  farmers  knew  lltle  about 
the  bonds,  and  were  suspicious.  On  the 
other  hand,  in  Illinois,  where  farm 
papers  were  utilized  for  advertising  by 
the  Chicago  headquartera  farmers  re¬ 
sponded  liberally. 

This  led  to  the  conclusion  that  if  the 
Government  made  an  appropriation  for 
advertising  future  bond  sales  campaigns 
the  country  and  farm  papers  must  not 
be  overlooked. 

C.  E.  Raymond,  advertising  director 
of  the  Federal  Food  Administration,  and 
Dr.  Barton  Dunn,  advertising  director 
of  the  Federal  Fuel  Administration, 
spent  Tuesday  at  the  conference,  and 
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both  were  appointed  by  President 
D’Arcy  as  members  of  the  National  Ad¬ 
vertisers’  Advisory  Board. 

Mr.  Raymond  expressed  regret  that 
the  Government  had  not  bought  and 
paid  for  advertising  space.  He  related 
an  interesting  incident  as  one  of  the  dif- 
flculties  in  the  way  of  such  a  policy. 
He  said  it  became  necessary  for  the 
Food  Administration  to  seek  publicity 
to  thwart  a  German  scheme  directed  in 
opposition  to  food  conservation.  He 
went  to  one  of  the  Government  depart¬ 
ments  and  laid  the  matter  before  a  head 
man.  When  this  head  man  learned  that 
the  advertising  would  cost  real  money 
he  threw  up  his  hands. 

“You  do  not  know  what  that  means,” 
he  said  to  Mr.  Raymond.  "We  have  no 
money  for  paid  adverti.slng.  If  Con¬ 
gress  were  to  make  such  an  appropria¬ 
tion  every  Senator  and  every  Represen¬ 
tative  would  be  clamoring  his  share  of 
the  money  to  be  spent  in  his  home  dis¬ 
trict." 

Mr.  Raymond  said  he  saw  the  point 
at  once.  He  referred  to  the  large  bill¬ 
boards  that  have  been  erected  on  Gov¬ 
ernment  and  municipal  property 
throughout  the  country,  on  which  to 
advertise  the  Liberty  bond  campaign, 
the  food  campaign,  and  other  war  ac¬ 
tivities.  He  said  tne  only  expense  to 
the  Government  for  one  of  these  bill¬ 
boards  is  the  cost  of  correspondence. 
The  city  or  the  local  authorities  fur¬ 
nish  the  site  and  erect  the  boards,  and 
local  com'merclal  intere.sts  pay  for  paint¬ 
ing  the  signs. 

Mr.  Newmyer  offered  the  suggestion 
that  small  electrotypes,  cuts,  or  mats 
of  some  such  food  slogan  as  “Food  Will 
Win  the  War,  Don’t  Waste  It,”  be  sup¬ 
plied  to  advertisers  and  newspapers  all 
over  the  country,  and  that  they  be  re¬ 
quested  to  use  them  in  all  of  their  news¬ 
paper  advertising.  Further  considera¬ 
tion  will  be  given  to  this  "subject. 

Robert  C.  Fay,  advertising  manager 
of  the  Chicago  Paper  Company,  said  the 
250  house  organs  repre-sented  in  the 
house  organs  division  of  the  Associated 
Adverti.slng  Clubs  would  publish  Food 
Administration  advertisements. 

Mr.  Dunn,  representing  the  Fuel  Ad¬ 
ministration,  said  the  country  cannot 
produce  enough  coal  to  supply  the  needs 
of  the  next  few  months,  and  that  a 
campaign  will  be  started  to  Induce  engi¬ 
neers,  Janitors  of  flats,  and  others,  to 
economize  on  coal.  They  are  advised  to 
maintain  a  temperature  of  68  degrees, 
or  lower,  in.stead  of  72,  thus  saving  coal. 

'After  a  discussion  of  the  idea  by 
George  Walt  Fleming,  of  Cleveland,  and 
George  W.  Hopkins,  of  New  York,  the 
conference  decided  to  encourage  the  or¬ 
ganization  of  sales  managers’  units  in 
the  advertising  clubs,  and  this  work  will 
be  pushed.  Mr.  Hopkins  said  that  he 
personally  knew  of  one  instance  In 
which  an  idea  gained  at  a  meeting  of 
the  sales  managers’  unit  of  the  Adver¬ 
tisers’  Club  in  New  York  had  made  a 
saving  of  $100,000  a  year  to  one  con¬ 
cern  whose  representative  was  there. 


JURY  OBTAINED  TO  TRY 
PAPER  MANUFACTURERS 

(Continued  from  page  7.) 
directing  and  managing  officer  of  the 
Laurentide  Company,  Ltd.,  and  mana¬ 
ger  of  sales  of  the  Canada  Export  Pa¬ 
per  Company,  Ltd. 

Gordias  H.  P.  Gould  is  president  and 
directing  and  managing  officer  of  the 
Gould  Paper  Company,  Donnaconna 
Paper  Company,  Ltd.,  and  St.  Regis  Pa¬ 
per  Company. 

Prank  J.  Sensenbrenner  is  vice-pre.si- 
dent  and  directing  and  managing  officer 
of  the  Kimberly  Clark  Com^any. 


COLLEGE  NEWS 


Frank  Thayer,  former  Instructor  In 
journalism  at  the  University  of  Kansas, 
is  now  In  charge  of  the  Instruction  in 
journalism  at  the  State  University  of 
Iowa,  Iowa  City. 


The  annual  meeting  of  the  American 
Association  of  Teachers  of  Journalism 
will  be  held  next  month  at  Milwaukee. 
'The  exact  dates  have  not  yet  been  .set. 


The  annual  meeting  of  the  A.ssocia- 
tlon  of  American  Schools  of  Journalism 
will  be  held  next  month  at  Madison, 
Wis.,  just  previous  to  the  journalism 
teachers’  conference  in  Milwaukee. 


Robert  E.  Clayton,  a  graduate  of  the 
department  of  journalism  at  the  Ohio 
State  University,  is  now  giving  instruc¬ 
tion  in  journalism  at  Toledo  University, 
and  is  al.so  doing  reportoMal  work  for 
the  Toledo  Times. 


A  thorough  survey  of  the  possibilities 
of  paper  manufacture  in  Montana  has 
been  undertaken  by  faculty  and  stu¬ 
dents  of  the  School  of  Journalism  of  the 
State  Univer-sity  of  Montana,  working 
under  the  authority  given  by  the  Mon¬ 
tana  State  press  Association  during  its 
recent  meeting.  The  Federal  Fores¬ 
try  Bureau  and  the  School  of  Forestry 
will  cooperate  in  the  Inquiry,  which  it 
is  hoped  will  be  concluded  within  a  year. 
The  results  will  be  published  by  the  Uni¬ 
versity  as  a  bulletin. 


As  a  result  of  war  conditions,  the  edi¬ 
torship  of  two  student  publications  at 
the  University  of  Arkansas  has  passed 
into  the  hands  of  women.  Herbert 
Falsst,  editor-in-chief  of  the  University 
Weekly,  has  been  drafted,  and  Miss  Ix?la 
Sailor,  of  Bigelow,  has  been  named  act¬ 
ing  editor.  Miss  Sailor’s  father  is  own¬ 
er  of  the  Bigelow  Citizen’s  Pre.s.s,  and 
.she  expects  to  edit  the  paper  after  com¬ 
pleting  her  college  work.  Miss  Ruth  T. 
Howell,  of  Foreman,  is  editor-in-chief 
of  the  Arkansan,  a  monthly  publica¬ 
tion.  Both  publications  are  under  the 
.supervl.slon  of  Norman  J.  Radder,  in¬ 
structor  in  journalism. 


To-morrow’s  newspaper  men  are 
.sticking  to  their  job  of  acquiring  an 
education,  according  to  the  registration 
figures  In  the  courses  in  journalism  at 
the  University  of  Illinois.  Although  the 
total  enrolment  in  the  different  colleges 
of  the  University  shows  a  decrease  of 
about  20  per  cent,  from  that  of  last  year, 
the  classes  in  journalism  have  almost 
doubled  this  year.  Seventy  students  are 
registered  in  the  technical  courses.  The 
class  in  Introductory  journalism  num¬ 
bers  fifty-one,  as  compared  with  thirty- 
four  last  year.  The  cla.sses  in  copy¬ 
reading  and  editorial  problems  and 
policies  show  a  corresponding  increase. 


One  hundred  and  ten  majors,  forty  of 
these  men,  make  up  the  journalism  de¬ 
partment  of  the  Univer.sity  of  Washing¬ 
ton,  Seattle,  this  year.  About  200  are 
enrolled  in  journalism  classes.  Subjects 
taught  in  the  first  quarter  are  the  fol¬ 
lowing:  Elements  of  New.swrlting,  Cur¬ 
rent  Events,  Short  Story,  Advanced 
Newswriting  and  Editing,  General  Ad¬ 
vertising,  Advanced  advertising.  News¬ 
paper  Administration,  Features,  History 
of  Journalism,  Mechanics  of  Printing, 
and  The  Business  Office.  Business  law 
and  Freehand  Drawing  are  given  in 
other  departments. 


/  /  6th  Birthday  of 
The  New  Yorl^  Evening  Post 

On  the  16th  of  November,  1801 
116  years  ago  today 

ALEXANDER  HAMILTON 

and  His  Colleagues  in  the  Enterprise 
Brought  Out  the  First  Issue  of 

^Djcning 

This  was  their  Program  and  their  Creed : 


The  design  of  this  paper  is  to  diffuse  among  the 
people  correct  information  on  all  interesting  sub¬ 
jects,  to  inculcate  just  principles  in  religion, 
morals,  and  politics;  and  to  cultivate  a  taste  for 
sound  literature. — [Prospectus  of  the  Evening 
Post,  No.  1,  November  16,  1801.] 


DURING  116  YEARS 

There  have  been  built  up 

A  Body  Ok  Traditions:  Independence  in  all  thing.s,  public 
spirit,  high  standards  of  private  and  public  life  and  ser¬ 
vice  ;  candid  criticism  of  the  people’s  servants  in  the  inter¬ 
est  of  the  common  welfare;  attention  to  all  the  matters 
within  the  concern  of  well-meaning  and  intelligent  mem¬ 
bers  of  the  community, 

A  Body  Of  Readers:  Intelligent,  discriminating,  tolerant  of 
dissenting  opinion,  open  to  new  subjects  and  aspects  of 
thought  and  inspiration,  eager  to  know  the  truth  from 
every  angle. 

A  Group  Of  Editors  :  Changing  in  personnel  with  the  passing 
of  the  years,  modifying  opinion  with  the  development  of 
human  knowledge  and  the  changing  of  conditions  and 
relationships ;  but  ever  jealous  of  the  truth  and  seeking  to 
understand  and  comment  upon  it  with  fairness  and  right 
vision. 

*  * 

Readers  Come  and  Readers  Go;  Editors  Change;  But  the 
Standards  Remain  and  Advance. 

*  *  *  * 

On  This  Its  One  Hundred  and  Sixteenth  Birthday,  The  New 
York  Evening  Post  Renews  Its  Youth  and  Its 
Fealty  To  the  Old  Standards. 
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SPHINX  CLUB  LISTENS  TO  ABLE  ADDRESSES 
BY  ADVERTISER,  PUBLISHER,  AND  MINISTER 

Jesse  Isidor  Straus,  of  R.  H.  Macy  &  Co.,  Declares  Newspapers  Should 
Increase  Their  Prices — Jason  Rogers,  Publisher  of  New  York 
Globe,  Says  Modern  Department  Stores  Have  Been 
Made  Possible  Because  of  Newspapers. 


THK  one  hundred  and  fifty-fourth 
dinner  of  the  Sphinx  Club  was  held 
Tuesday  at  the  Waldorf-Astoria 
Hotel  in  New  York. 

Heeau.se  of  the  siekne.ss  of  some  of 
his  family.  President  Pre.ston  P.  Hynn 
was  unable  to  be  pre.sent,  and,  on  the 
broad  shoulders  of  the  trea.surer  and  gen¬ 
eral  manager  of  the  Club,  U.  F.  H. 
Huntsman,  fell  the  duty  and  honor  of 
pre.siding  as  toastmaster. 

Jes.se  l.s.ador  Straus,  of  H.  H.  Macy  & 
Co.,  was  the  fir.st  si)eaker  of  the  evening. 

His  subject  was  “What  the  I>epart- 
nient  and  Other  Stores  Have  Done  for 
the  Newsi)ai>ers,'”  and  he  proceeded  to 
show  how  the  stores  of  the  country, 
through  the  patronage  of  the  advertis¬ 
ing  columns  of  newspapers,  have 
virtually  supported  the  press  for  nearly 
a  hundred  yeaj's. 

PAYS  DOUBTFUL  COMPUMENT. 

Mr.  Straus  in  his  remarks  paid  a  very 
doubtful  compliment  to  publishers  of 
newspai)ers  in  saying  that,*  since  the 
busine.ss  of  publishing  newspapers  has 
t>een  a  business,  there  has  always  been 
a  dearth  of  busine.ss  men  in  the  pub¬ 
lishing  business. 

He  pointed  out  that  newspapers  are 
manufactured  and  sold  day  after  day 
and  year  after  year  for  less  than  it  costs 
to  produce  them. 

He  .said  that  newspapers  are  aJone  in 
this  respect,  that  no  other  commodity  is 
so  poorly,  so  foolishly  merchandised  as 
newspapers,  and  .suggested  that  newspa¬ 
per  publi.shers  might  do  well  to  demand 
a  price  for  their  product  that  would  pay 
for  the  production. 

In  this  contention  he  cited  an  edi¬ 
torial  in  the  New  York  Times  of  Thurs¬ 
day,  Septemljer  8,  1851,  announcing  a 
inice  of  one  cent,  and  stating  that  the 
publi.shers’  proportion  of  this  price  bare¬ 
ly  coveied  th**  price  of  the  paper  upon 
which  it  was  printed,  and  that  the  defici¬ 
ency  mu.st  be  made  up  by  the  advertiser. 

UK(JES  KAISING  I’UIUE  OF  PAl’KIiS. 

It  was  Mr.  Straus's  opinion  that  the 
price  of  newspapers  should  be  raised,  so 
that  there  would  be  no  need  of  relying 
on  the  advertisers  to  support  the  paper. 

He  as.serted  that  the  modern  newspa- 
I>er  puldisher  has  followed  the  adver¬ 
tisers’  bad  example  in  fiaring  headings, 
and  has  even  gone  further  than  the  ad- 
verti.ser  and  put  more  pepper  into  the 
screeching. 

"The  advertisi-r  ha.s,  I  think,  already 
s<-ented  the  danger  of  his  exaggerations 
and  of  his  half-truths,  and  the  more 
foresighted  are  inclined  to  return  to 
greater  moderation.  Whether  the  cen¬ 
sorship  on  the  paTt  of  some  papers  has 
brought  about  this  result,  or  whether 
the  checkered  career  of  some  of  the  ad¬ 
vertisers  has  caused  others  to  seek 
classification  in  a  separate  group,  it  is 
difficult  to  determine,”  he  said. 

Mr.  Straus  said  that  at  2  cents  the 
newspapers  could  and  would  materially 
reduce  their  circulation,  but  that  the  ef¬ 
fectiveness  and  value  of  the  reduced  cir¬ 
culation  would  be  so  much  mere  valu¬ 
able  to  the  advertiser  that  he  did  not 
have  any  reduction  in  rates  in  mind, 
l)elieving  that  it  would  be  just  as  valu¬ 
able  to  the  advertiser. 

He  laid  .special  stress  on- the  value  of 


circulation  honestly  sought,  honestly 
procured,  and  honestly  held,  saying 
that  such  circulation  will  have  its  reflex 
on  the  reader,  on  the  advertiser,  and 
ultimately  on  the  paper  itself. 

He  concluded  his  remarks  with  the 
quotation  from  James  Russell  Lowell: 

“In  vain  we  call  our  notions  fudg<’, 

.And  Im'ihI  onr  eonscienee  to  our  dealing. 

TIh'  Ten  ( Vnninandinents  will  not  budge, 

“And  stealing  will  eontinue  stealing.” 

Mr.  Straus  was  followed  by  Jason 
Rogers,  publisher  of  the  New  York 
(Jlolte,  who  frankly  admitted  that  Mr. 
Straus’s  economic  position  as  to  the 
price  of  newspapers  being  too  low  was 
absolutely  right.  He  also  said  that  Mr. 
Straus  was  equally  correct  as  to  the  de¬ 
pendency  of  newspapers  on  advertisers 


for  the  chief  source  of  revenue,  but  went 
on  to  say  that,  on  the  other  hand,  the 
.stores  were  equally  dependent  upon  the 
newspapers  for  the  trade  that  made 
stores  out  of  them. 

STORES  DEPENDENT  ON  NEWSPAPERS. 

He  cited,  as  an  illustration,  the  time, 
in  Chicago,  some  twenty  years  ago, 
while  he  was  advertising  manager  of 
the  Inter-Ocean,  when  the  stereotypers 
went  out  on  a  strike,  and  for  a  week 
there  was  no  daily  newspapers  issued  \n 
that  city,  how  the  Loop  District,  which 
is,  perhaps  the  greatest  retail  trading 
district  on  earth,  was  dead  as  a  door  nail, 
and  how  merchants,  who  had  balked  on 
the  current  rates,  came  to  the  publish¬ 
ers  and  fairly  begged  for  an  opportunity 
to  buy  space  in  the  little  hand-printed 
substitutes,  which  were  issued  with 
small  circulation,  and  were  willing  to 
pay  a-  dollar  to  a  dollar  and  a  half  a 
line  for  such  space. 

Mr.  Rogers  said,  emphatically,  that  it 
is  an  econonjic  impos.sibility  to  produce 
a  newspaper  to  sell  at  1  cent,  and  that 
all  of  the  New  York  newspapers,  with 
one  exception,  are  willing  to  raise  the 


price  to  2  cents,  and  that  that  one 
paper  is  holding  all  the  others  back. 

He  cited  the  fact  that  the  increased 
cost  of  news  print  will  mean  an  added 
expense  of  $280,000  to  the  New  York 
Globe  alone,  for  the  year  1917. 

BETTER  COPT  PREPARED. 

He  said  that  the  tendency  in  depart¬ 
ment-store  advertising  to-day  is  to  get 
away  from  the  old,  spread-eagle,  double 
truck,  claim  everything,  fiamboyant,  ex¬ 
aggerated,  wa.steful  style  of  advertising 
of  a  few  years  ago,  and  to  have  less 
copy,  better  prepared,  more  truthful, 
and,  in  the  end,  more  productive. 

Rev.  Warren  W.  Giles  took  the  topic 
of  “The  By-Stander’s  Point  of  View,” 
and  complimented  the  advertising  writ¬ 
ers  of  the  department  stores  who  could 
dream  such  beautiful  romances  about 
the  “junk”  they  had  to  exploit. 

He  said  that  advertising  men  were 
vastly  superior  to  ministers  because 
they  could  shoot  the  same  old  story  time 
after  time,  and  continue  indefinitely  to 
draw  crowds,  while  ministers  were  com¬ 
pelled  to  talk  to  empty  benches,  not¬ 
withstanding  the  fact  that  the  minis- 


THE  SOLID  SUNNY  SOUTH 

Tremendous  Wave  of  Prosperity  is  Sweeping 
Over  the  Fair  Land  of  Dixie 

Prosperity  is  rampant  in  the  South!  There’s  plenty  of  work- 
plenty  of  money!  Banks  are  overflowing  and  complain  of  a  lack 
of  borrowers. 

The  value  of  the  South’s  agricultural  output  in  1917  will  be  more  than  SIX 
BILLION  DOLLARS— or  a  gain  of  ONE  AND  A  HALF  BILLION 
DOLLARS  over  1916! 

Of  the  71;  new  United  States  army  camps,  the  thirty-three  established  in 
the  South  are  adding  untold  millions  to  Dixieland’s  prosperity.  These  camps 
benefit  everybody — the  men  who  build  the  cantonments;  farmers,  truckers  and 
provision  dealers  who  supply  army  comrnissaries ;  storekeepers,  hotels,  board¬ 
ing  house  keepers,  amusement  place  proprietors,  etc.,  who  cater  to  the  soldiers 
and  their  families. 

A  better  time  for  Southern  advertising  campaigns  can  hardly  be  irnagined 
and  the  Southern  daily  newspapers  are  the  Southerners’  favorite  periodicals. 

For  full  information  as  to  areas  of  distribution,  circulation  rates,  etc.,  ad¬ 
dress  any  of  the  following  publications,  all  of  which  are  members  of  the 
Southern  Newspaper  Publishers’  Association: 


ALABAMA 

Birmingham  Age-Herald 
Birmingham  News 
Gadsden  Journal 
Mobile  Register 
Montgomery  Advertiser 
Montgomery  Journal 

ARKANSAS 
Little  Rock  Democrat 
FLORDIA 

Jacksonville  Times-Union 
Miami  Herald 
Miami  Metropolis 
St.  Augustine  Record 
St.  Petersburg  Independent 
Tampa  Times 

GEORGIA 
.\lhany  Herald 
.\tlanta  Constitution 
Atlanta  Georgian  and 
Sunday  American 


GEORGIA  (Cont’d) 
.\tlanta  Journal 
.\ugusta  Herald 
Macon  Telegraph 
Savannah  News 

KENTUCKY 

Lexington  Herald 
Louisville  Courier-Journal  and 
Louisville  Times 

LOUISIANA 

New  Orleans  Item 

NORTH  CAROLINA 
.Asheville  Times 
Charlotte  News 
Concord  Daily  Tribune 
Greensboro  News 
Rocky  Mount  Telegram 
Wilmington  Dispatch 
Wilmington  Star 
Winston-Salem  Journal 


SOUTH  CAROLINA 

.Anderson  Daily  Mail 
Charleston  News  and  Courier 
Columbia  State 
Greenville  News 
Spartanburg  Herald 
Spartanburg  Journal 

TENNESSEE 
Chattanooga  News 
Chattanooga  Times 
Knoxville  Journal  and  Tribune 
Knoxville  Sentinel 
Na.shville  Tennesseean  and 
.American 

TEXAS 

Beaumont  Enterprise 
Beaumont  Journal 
Ft.  Worth  Star-Telegram 
Galveston  News 

VIRGINIA 

Lynchburg  News 


(Prepared  by  the  Massengale  Advertising  Agency,  Atlanta) 
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tor’s  message  was  vastly  more  impor-  SEPARATE  MONOTYPE  DISTRICTS 
tant,  much  less  expensive,  and  of  in- 
linitely  more  value. 

The  general  consensus,  after  the 
speaking,  seemed  to  be  that  all  three 
of  the  gentlemen  were  right;  that  news- 
jiTipers  should  be  sold  at  a  price  which 
would  pay  for  their  production,  and  that 
advertisers  should  be  perfectly  willing 
to  see  duplicate  and  wa.ste  circulation 
eliminated  entirely  without  asking  pub¬ 
lishers  to  revise  rates  downward  on  that 
account.  , 


Divide  New  England  and  New  York  to 
Take  Care  of  New  Business. 


Wholesale  distribution  is  almost 
exclusively  within  the  State.  The 
people  are  hearty  consumers  and 
order  by  name— per  se: 

A  big  New  York  merchant  whose  commodity  was 
sold  in  every  State,  was  astonished  to  find  West 
Virginia  using  more  of  his  mark  than  the  average 
per  capita  consumption  of  the  commodity  itself  for 
the  whole  country. 

Not  so  strange,  when  you  consider  the  facts  about  the  territory! 


To  care  better  for  the  increase  in 
business,  the  Lanston  Monotype  Com¬ 
pany  this  week 
separated  the 
New  York-Boston 
districts  and  cre- 
\  ated  new  districts 

I  to  l)e  known  as 

j  the  New  England 

and  the  New  York 
district.s. 

The  New  Eng- 
land  district  will 
be  in  charge  >>f 
Husscll  L.  Davis, 
been  as- 

the 

The  New  York 
district  will  be  in 
UussET.L  L.  D.vvis.  charge  of  Itichard 
Heresford,  who  has  been  manager  of 
the  combined  districts  since  November 


MILWAUKEE  FREE  PRESS 
CALLED  BEFORE  DOCKERY 


Wisronsin  Morning  Daily  Must  Show 
Cause  Why  It  Should  Not  Be  Barred 
from  the  Mails  Stockholders  Hold 
Conference  and  Decide  to  Say  Noth¬ 
ing  Second  Paper  on  Carpet. 

The  Milwaukee  Free  Press  Corpora¬ 
tion,  which  publishes  the  Milwaukee 
.Morning  Free  Press,  has  been  cited  to 
appear  before  Third  Assistant  Postmas¬ 
ter  Dockery  in  Washington  to  show 
cause  why  it  .should  not  be  denied  sec¬ 
ond-class  mail  privileges.  The  stock-  The  separation 
holders,  after  a  conference,  decided  to  of  the  two  dis- 
■say  nothing.  tricts  will  give  Mr. 

The  Free  Press  was  established  in  Davis  a  grreater 
1901  by  Isaac  Stephen.son,  later  Unit-  opportunity  t  o 
ed  States  Senator  from  Wisconsin,  and  serve  Monotype 
as  his  official  organ  supported  La  Fol-  cu.stomers  and 
lette  until  a  difference  arose  between  care  for  the  in- 
the  two  Senator-s.  Shortly  before  the  creased  business 
expiration  of  Senator  Stephenson’s  term  in  the  New  Eng- 
he  sold  the  paper  to  a  stock  company,  land  territory,  .os 
and  it  became  an  organ  of  marked  pro-  well  as  enable  Mr. 
(lerman  sentiments.  Beresford  to  give 

The  Milwaukee  Leader  recently  was  his  undivided  at- 
deprived  of  its  second-class  mailing  pri-  tention  to  the  d^- 
vileges.  velopement  of  sli’.l 

- ^ - -  greater  business 

NEW  YORK  CALL  ORDERED  in  the  New  York 
BARRED  FROM  THE  MAILS 


MARKET 


OfAirmonf 


C\  kvVV  * 


BY 

ITSELF 


HOLDING  CO.  REDUCES  STOCK 


Largest  Socialist  Daily  Newspaper  in 
the  United  States  Denied  Second-Class 
Mailing  Privileges — Managing  Editor 
Says  Out-of-own  Circulation  Will  Be 
Sent  First  Class. 

The  New  York  Call,  the  largest  Social- 
i.st  daily  newspaper  in  the  United  States, 
was  this  week  served  with  a  notice  by 
Po.strnaster  Patten,  of  New  York,  that 
its  second-class  mailing  privileges  had 
been  revoked,  to  take  effect  Immediately. 

The  action  was  ordered  by  Postmas¬ 
ter-General  Burleson,  under  the  Espion¬ 
age  law.  About  a  month  ago  the  pub¬ 
lishers  of  the  Call  were  cited  to  appear 
in  Washington  to  show  cause  why  the 
newspaper  should  not  be  denied  the  u.se 
of  the  mails.  The  citation  set  forth  nu¬ 
merous  editorials  publi.shed  in  the  Call, 
and  alleged  that  they  tended  to  obstruct 
the  prosecution  of  the  war  and  the  en¬ 
forcement  of  the  Conscription  law. 

Charles  W.  Ervin,  managing  editor 
of  the  Call,  said  this  week  that,  in  spite 
of  the  “arbitrary  and  autocratic  action 
of  the  Po.st  Office  Department,’’  the  out- 
of-town  circulation  of  the  newspaper 
would  be  continued  through  the  flrst- 
ciass  mail. 


WEST  VIRGINIA 


Mail  and  Express  Company  Increases 
Capitalization  to  SI^.aO.OOO. 

Notice  of  an  agreement  to  reduce  the 
capital  stock  of  the  S.  S.  McClure  news- 
poper  Corporation  from  $3,000,000  was 
filed  Novemlicr  J2th  at  the  office  of  the 
Secretary  of  State  of  New  York.  In 
the  original  articles  of  incorporation, 
30,000  shares  of  stock  were  li.sted:  20,- 
000  preferred  and  10,000  common.  Only 
a  portion  of  this  stock  had  been  Issued. 
The  S.  S.  McClure  Newspaper  Corpora¬ 
tion  is  a  holding  company.  . 

The  stock  of  the  Mail  and  Express 
Company  was  increased  from  $400,000 
to  $1,2.50,000:  $1,000,000  of  common  and 
$250,000  of  preferred.  This  increase  in 
stock  was  affected  in  connection  with  a 
tran.saction  announced  on  October  1st. 

Paul  Block,  who  has  been  a  director 
and  stockholder  in  the  Mail  since  1910, 
has  now  purchased  .a  substantial  Inter- 
e.st  in  the  Evening  Mail  and  will  hence¬ 
forth  be  more  closely  associated  in  the 
management  of  the  property.  Mr.  Block 
has  been  elected  to  the  office  of  vice 
president. 


—l0//i  in  area,  26th  in  population— is  the  richest  area  in  natural  re¬ 
sources;  is  first  in  hardwood  lumber  cut;  2nd  in  all  lumber  cut;  third  hi 
mineral  production ,  etc.,  etc.  A  matchless  State! 

Only  eleven  chief  distributing  points  and  these  few  daily  pa¬ 
pers!  With  a  small  appropriation  you  become  a  big  advertiser! 

'  Bate  for 

BLUEFIELD  Circulation  5,000  lines 

Telegraph . (M)  4,224  .01428 

CHARLESTON 

Leader  . 

Leader  . 

Mail . 

CLARKSBURG 

Exponent  . 

Telegram . 

Telegram . 

FAIRMONT 

Times . 

West  Yirgiiiian  . 

GRAFTON 

Sentinel . 

HUNTINGTON 

Advertiser . 

Herald-Dlspatcli 
MARTINSBURG 

Journal  . 

MORGANTOWN 

Post-Chronicle 
MOCNDSVILLE 

Echo . 

Journal . 

PARKERSBURG 

News . 

News . . 

Sentinel . 

WHEELING 

Intelligencer  . 

News . 

News . 

(A) 


.00898 


Miniature  Papers  in  Demand 
The  demand  for  the  Miniature  Globe- 
Democrat,  of  St.  Louis,  has  become  so 
great  that  225,000  copies  of  the  Novem- 
l>er  i.ssue  were  printed,  which  is  the 
record  for  that  fast-growing  publica¬ 
tion.  With  the  Decemlier  numlier,  the 
putdication  will  lie  two  years  old.  The 
paper  is  one  of  the  liest  mediums  St. 
Ix)uis  has  for  boosting  the  city. 


Socialist  Daily  Proposed 
An  appeal  is  being  made  through  the 
mails  for  contributions  to  a  fund  of 
$200,000  with  which  to  establish  a  So¬ 
cialist  afternoon  newspaper  in  St.  Louis. 
The  ap|)eal  is  signed  by  William  M. 
Bremdt,  who  has  been  a  Socialist  candi¬ 
date  for  Mayor  of  St.  Loui.s.  Shares  of 
stock  in  the  publishing  concern  are  to 
lie  $5  each,  and  it  is  proposed  to  sell  the 
Iiaper  for  2  cents  a  copy,  or  to  be  deliv¬ 
ered  by  carrier  for  10  cents  a  week  or 
40  cents  a  month. 


ISJiOO 

15,50« 

18,500 


If  you  failed  to  learn  anything  yes¬ 
terday,  let  that  fact  be  a  part  of  to¬ 
day’s  lesson  for  you. 


I 

1 


A 
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DAVID  G.  B.  ROSE  LEAVES 
THE  LOUISVILLE  POST 


Pioneer  Circulation  Manaf;er  of  South, 
Widely  Popular,  Resigns  Position  He 
Had  Held  for  More  Than  Twenty 
Years  to  Devote  Himself  to  Private 
Business  Interests. 

David  B.  G.  Rose,  one  of  the  pioneer 
circulation  managers  of  the  country, 
connected  with  the  Louisville  Evening 
Post  for  twenty-four  years,  has  resigned 
his  position  with 
that  newspaper 
and  will  devote  his 
time  hereafter  to 
numerous  private 
business  interests. 

In  tendering  his 
resignation,  Mr. 

Rose  severed  a 
business  connec¬ 
tion  that  has  been 
unusual  in  many 
ways.  He  has  been 
connected  with  the 
circulaticm  depart¬ 
ment  of  the  Post 
for  twenty-four 
years  continuously-  ^  ^  ^ 
and  has  been  man¬ 
ager  of  the  de¬ 
partment  more  than  twenty  years.  When 
Mr.  Rose  began  his  service  with  the 
paper  circulation  managers  were  a 
rarity,  and  within  a  few  years  he  had 
estaVdished  the  po.sition  of  one  of  the 
most  important  in  the  newspaper  office. 

Mr.  Rose  has  grown  to  be  recogrnized 
as  one  of  the  conspicuous  flgures  of  the 
country  in  the  affairs  of  newspaper 
circulation  managers  and  has  twice 
served  as  president  of  the  International 
Circulation  Managers’  Association, 


which  has  a  membership  of  more  than 
400  men,  representing  the  great  dailies 
of  the  United  States  and  Canada.  He  is 
a  director  of  the  I.  C.  M.  A. 

Mr.  Rose  is  widely  known  in  business 
and  fraternal  circles  of  Louisville,  and 
holds  numerous  important  posts  in  va¬ 
rious  progre.ssive  business  institutions 
of  the  city.  He  is  president  and  gen¬ 
eral  manager  of  the  Standard  Printing 
Company,  president  of  the  Standard 
Flag  Company,  president  of  the  Louis¬ 
ville  Linotyping  Company,  treasurer  of 
the  National  Laundry  Company  and  a 
director  in  several  other  business  or¬ 
ganizations. 

He  is  held  in  highest  regard  by  his 
large  number  of  associates  and  friends 
and  is  accounted  one  of  the  city’s  most 
forceful  young  bu.siness  men. 

Although  affairs  in  the  business  world 
claim  much  of  his  attention,  Mr.  Rose 
has  always  found  time  to  devote  him¬ 
self  to  affairs  of  civic  betterment  and 
has  been  prominently  identlffed  in  pub¬ 
lic  movements  and  campaigns  for  muni¬ 
cipal  progress.  He  is  one  of  the  most 
active  workers  of  the  Louisville  Board 
of  Trade. 

Fraternal  circles  of  Louisville  know 
Mr.  Rose  well.  He  is  a  thirty-third  de¬ 
gree  Mason,  a  past  potentate  of  Kosalr 
Temple,  A.  A.  N.  O.  M.  S.,  has  held  com¬ 
manding  positions  with  numerous  Ma- 
.sonic  organizations,  and  was  for  two 
years  editor  of  the  Ma-sonic  Home  Jour¬ 
nal. 

To  a  representative  of  The  Editor 
AND  Publisher  Mr.  Ro.se  was  emphatic 
in  saying  that  he  left  the  Louisville 
Post  with  the  best  of  feeling  toward 
Richard  W.  Knott,  the  publisher.  Per- 
.sonal  bu.siness  interests  alone  Influenced 
his  decision.  P.  F.  Marshall  is  now  In 
charge  of  the  department.  He  was  for¬ 
merly  Mr.  Rose’s  assistant. 


MAKE  AUTO  SHOW  POSSIBLE 

Philadelphia  Press  and  Evening  Tele¬ 
graph  Offer  Building  to  Show. 

The  1918  automobile  show  of  the 
Philadelphia  Automobile  Trade  Assocla- 
was  made  possible  through  the  accep¬ 
tance  of  an  offer  by  that  Association 
on  Monday,  November  12,  made  by  the 
Philadelphia  Press  and  the  Evening 
Telegraph  of  the  gratuitous  use  of  the 
mammoth  seven  story  Wanamaker 
Garage  Building  at  23rd  &  Walnut 
Streets,  Philadelphia,  made  available 
through  the  generosity  of  Rodman 
Wanamaker,  proprietor  of  these  two  pa¬ 
pers.  The  Show  will  be  held  from  Jan¬ 
uary  11  to  19. 

The  Show  Committee  had  almost  des¬ 
paired  of  holding  a  Show  because  the 
Government  had  taken  over  the  Com- 
merlcal  Museum,  which  they  had  en¬ 
gaged  for  the  purpose  and  the  only 
other  available  building  was  that  of  the 
Gormery-Schwartz  Motor  Car  Co.,  the 
Hudson  car  distributors,  but  there  wa-< 
some  question  as  to  whether  the  nec- 
es.sary  conditions  could  be  met  to  utilize 
this  new  structure.  At  this  stage  the 
Philadelphia  Press  and  Evening  Tele¬ 
graph  enlisted  the  interest  of  Mr.  Wan¬ 
amaker  for  the  loan  of  three  floors  of 
his  garage  building  for  Show  purposes 
with  the  result  that  he  offered  it  free 
of  cost  as  a  courtesy  from  his  two  pa¬ 
pers.  — 

Circulation  Notes 

Oliver  King  has  succeeded  E.  R.  Pow¬ 
ell  as  circulation  manager  of  the  Ari¬ 
zona  Republican,  Phoenix.  Mr.  Powell 
is  now  with  the  Christian  Science  Moni¬ 
tor,  Boston. 

R.  H.  Berg,  circulation  manager  of 
the  Miami  (Fla)  Daily  Metropolis,  is 
offering  an  autoped  as  flrst  prize  in  a 
carriers'  contest. 


EMPEY’S  FEATURE  BIG  HIT 


McClure  Newspaper  Syndicate  Congratu¬ 
lated  for  Obtaining  Rights. 

The  McClure  Newspaper  Syndicate 
did  a  big  thing  for  Itself  as  well  as  for 
the  newspapers,  when  It  obtained  the 
exclusive  newspaper  rights  of  Sergt. 
Arthur  Guy  Empey’s  work. 

Their  announcement  in  last  week’s 
Editor  and  Pubusher  of  a  series  of 
twelve  newly  written  weekly  articles 
by  Sergt.  Empey,  released  beginning 
Sunday,  November  26,  has  kept  the 
telephone  and  telegraph  wires  busy  for 
them  ever  since  with  orders  and  dupli¬ 
cate  orders. 

"  Sergt.  Empey’s  “Over  the  Top”  is 
the  best  selling  book  of  the  year.  Al¬ 
though  the  publishers  are  printing  from 
three  sets  of  plates,  they  are  unable 
to  supply  the  demand. 

Sergt.  Empey  is  also  the  most  popu¬ 
lar  man  in  America  now.  He  has  lec¬ 
tured  twice  in  Carnegie  Hall,  New  York, 
where  more  people  were  turned  away 
than  could  be  admitted.  In  Boston. 
Tremont  Temple  was  not  big  enough  to 
hold  the  people  that  wanted  to  hear 
him,  nor  in  Chicago  was  either  the 
Auditorium  or  the  Blackstone  Theatre 
large  enough  to  admit  all  who  tried  to 
get  in.  Mr.  Empey  has  since  electri¬ 
fied  audiences  in  Pittsburgh,  Cleveland, 
Detroit  and  is  again  in  Chicago  on  a 
return  engagement,  and  he  Is  booked 
for  lectures  for  the  next  two  years 
throughout  the  country. 

Twenty  -five  of  the  biggest  cities  are 
already  closed  on  the  Empey  series. 
The  list  probably  will  be  doubled  before 
the  series  beglna 

In  addition  to  this  series.  The  Mc¬ 
Clure  Newspaper  Syndicate  controls  the 
newspaper  serial  rights  of  “Over  the 
Top.” 
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PHILADELPHIA  LEDGER  PLACES  THESE  TWO 
MEN  IN  CHARGE  OF  CIRCULATION 


Trade  Winds 


Their  Direction  in  General 


Th  E  trend  of  the  trade  is  de¬ 
termined  by  the  leaders  who  com¬ 
pose  it.  Their  adherence  to  a 
proven  product  is  the  best  evidence 
of  its  merit  and  superiority. 


S.  Dobson,  who  is  in  charge  of  the  circulation  management  of  the  Phila¬ 
delphia  I,iedger,  daily  and  Sunday,  and  Frank  A.  Clark,  who  is  in  charge 
of  the  circulation  department  of  the  Philadelphia  Evening  Record. 


Here  are  the  pictures  of  two  very  able  circulation  men  who  are  in  charge 
of  the  circulation  departments  of  the  Philadelphia  Ledgers,  Public  and 
Evening.  The  rapid  growth  of  these  newspapers  has  made  it  necessary 
to  create  two  separate  departments  for  the  handling  of  circulation. 


same  month  last  year  October,  1917,  re¬ 
turns  showed  a  decrease  of  35  per  cent.” 
This  is  very  clearly  an  error,  as  the  fig¬ 
ures  show  that  in  October,  1916,  93  news¬ 
papers  carried  64,369,479  agate  lines,  as 
stated  above,  in  comparison  with  a  total 
for  October,  1917,  of  64,141,295  lines,  or, 
differently,  stated,  there  was  a  loss  of 
about  227,000  agate  lines  in  October, 
1917,  out  of  a  total  in  October,  1916,  of 
64,369,479,  or  a  lo.ss  in  October,  1917,  of 
atK)ut  thirty-five  hundredths  of  1  per 
cent. 

Of  course,  it  must  be  said  in  review¬ 
ing  these  figures  that  in  October  a  large 
volume  of  political  and  Liberty  Loan 
advertising  was  carried  in  a  display  way 
which,  of  course,  increased  the  total  con¬ 
siderably,  and  made  up  for  a  lo.ss  in  lo¬ 
cal  and  general  advertising. 

The  total  for  ten  months  of  the  nine¬ 
ty-three  newspapers,  1917,  was  668,511,- 
919,  as  compared  with  545,678,745  for 
ten  months,  1916. 

In  September  of  18  cities  listed  by  the 
New  York  Evening  Post,  13  show  gains; 
5  losses.  Of  the  92  newspapers  listed  by 
the  Evening  Po.st,  58  show  gains  and  34 
.show  lo.sses.  The  Evening  Post  figures 
include  newspapers  in  the  following 
cities:  New  York,  Chicago,  Philadel¬ 

phia,  Washington,  San  Francisco,  Los 
Angeles,  Detroit,  Buffalo,  St.  Louis,  Mil¬ 
waukee,  New  Orleans,  Cleveland,  Cincin¬ 
nati,  Baltimore,  Minneapolis,  St.  Paul, 
Indianapolis  and  Houston. 

The  total  lineage  of  the  ninety-two 
newspapers  listed  by  the  Post  for  the 
month  of  September,  1917,  was  62,876,- 
478,  which  was  a  gain  over  September, 
1916,  of  2,523,327  agate  lines. 


NEWSPAPERS  SHOW  GOOD 
VOLUME  OF  ADVERTISING 


That  is  why  nationally  known 
publishers  continue  to  buy  the 
LINOTYPE 


October  Lineage  Totals  Swelled  to  Some 
Extent  by  Political  and  Liberty  Loan 
Ads — Little  Variation  from  Last  Year’s 
Figures  in  Principal  Cities — Four-Year 
Advertising  Record  Shown. 
Advertising  figures  of  daily  newspa¬ 
pers  are  always  of  decided  interest  to 
new.spaper  executives  and’  general  ad¬ 
vertisers  and  advertising  agents,  because 
they  undoubtedly  show  trends  and  ten¬ 
dencies. 

The  statistical  bureau  of  the  New 
York  Evening  Post  has  just  issued  a 
comparative  statement  of  total  adver¬ 
tising  of  ninety-two  newspapers  in  eigh¬ 
teen  cities,  covering  all  cla.s.siflcations, 
for  the  month  of  September,  1917  and 
1916.  / 

The  paper  committee  of  the  A.  N.  P. 
"a.  has  also  just  issued  a  special  autumn 
advertising  compilation  showing  Octo¬ 
ber,  1917  and  1916,  adverti.sing  figures  of 
ninety-three  newspapers  located  in  twen- 
tw-one  American  cities. 

Advertising  returns  for  October  from 
Ea.stern  cities,  as  represented  by  New 
York,  Philadelphia,  and  Buffalo,  show  an 
increase  of  .93,  as  compared  with  the 
same  month  la.st  year.  The  returns 
from  the  Middle  West,  as  represented 
by  Chicago,  Cleveland,  Detroit,  Cincin¬ 
nati,  St.  Louis,  Milwaukee,  and  Indian¬ 
apolis  show  a  decrea.se  of  4  per  cent.  Pa¬ 
cific  Coast  cities,  repre.sented  by  Los 
Angeles,  San  Francisco,  and  Portland, 
show  a  decrease  of  8  per  cent.  North¬ 
western  cities,  as  represented  by  Minne¬ 
apolis,  St.  Paul,  and  Kansas  City,  show 
an  increase  of  1.7.  Southern  cities,  as 
represented  by  Baltimore,  New  Orleans, 
Hou.ston,  and  Washington,  show  an  in¬ 
crease  of  3  per  cent. 


PoRTL.VND  (Ore.)  Journal 
Los  Angeles  Herald  .  . 
Los  Angeles  Times  .  .  . 
Birmingham  News  .  .  . 
Detroit  News  .... 
Savannah  Morning  News 
Phil.\delphia  Press- 
.  Telegraph . 

Chicago  Tribune  .  .  , 
Pittsburgh  Gazette-Times 
Philadelphia  Bulletin  . 
New  York  Evening  Mail 
Buffalo  Times  .... 

• — and  hundreds  of  others. 


FOLLOW  THE  LEADERS 


TEN  ADVERTISING  LEADERS. 

In  September,  ten  newspapers  carried 
over  a  million  agate  lines  of  paid  ad¬ 
vertising  of  all  cla.ssifications,  as  follows: 

Detroit  News  .  1,512,308 

Chicago  Tribune  .  1,446,933 

New  York  World  ....  1,321,243 
Philadelphia  Inquirer.  1,185,600 

New  York  Times .  1,161,901 

St.  Louis  Po.st- Dispatch  1,160,880 
Los  Angeles  Times. . . .  1,143,000 
Cleveland  Plain  Dealer  1,111,125 
Wa.>^ington  Star  ....  1,033,007 
Chicago  Daily  News) 

(6-days-a-week) . .  1,015,332 


You  can't  afford  to  experiment 


FOUR-YEAR  RECORD. 

The  October  totals  of  agate  lines  of 
advertising  of  the  ninety-three  newspa¬ 
pers  li.sted  by  the  paper  committee  for 
the  four-year  period,  are  as  follows: 
1914,  51,534,778;  1915,  57,299.308;  1916, 
64,369,479;  1917,  64,141,295. 

The  statement  is  made  by  the  paper 
committee  that:  "Compared  with  the 
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advertising  with  a  Milwaukee  newspa¬ 
per  for  the  White  Cross  Laboratories, 
123  Cedar  Street,  New  York. 

Wiujs  Sharps  Kilmer,  “Swamp 
Hoot,"  Binghamton,  N.  Y.,  placing  copy 
with  newspapers  generally. 

Lord  &  Thomas,  Mailers  Building, 
Chicago,  handles  the  adverti.sing  of  the 
Anglo-American  Mill  Co.,  397  Trust 
Building,  Owensboro,  Ky. 

McLain-Haddon-Simpehis  Co.,  220 
Broadway,  New  York,  and  Philadelphia, 
handles  the  adverti.sing  of  the  Crew- 
Levick  Co.,  Motor  Oils,  etc.,  I.nnd  Title 
Building,  Philadelphia.  Ileported  are 
making  up  their  lists  for  the  coming 
year. 

C.  J.  Oliphant,  1  West  34th  Street, 
New  York,  placing  100-llne,  2-time  or¬ 
ders  with  .selected  list  of  newspapers 
for  American  Swedenborg  Printing  & 
Publishing  Society,  3  West  29th  Street, 
New  York. 

Stesjlino  Advertising  Service,  110 
West  40th  Street,  New  York,  a.sking 
new.spapers  for  rates  on  5,000  lines. 

Virginian  Advertising  Agency,  Nor¬ 
folk,  Va.,  placing  orders  with  some 
Southern  newspapers  for  Ferrodine 
Chemical  Co.,  Acid  Iron  Mineral. 

The  FijrrcHEU  Company,  Advertising 
Service,  Widener  Building,  Philadelphia, 
is  placing  new  copy  in  general  publica¬ 
tions  for  the  Martin  Truck  and  Body 
Corporation,  York,  Pa.,  manufacturers 
of  the  Atlas  Truck;  the  Bell  Motor  Car 
Company,  also  of  York;  Goodrich-Len- 
hart  Manufacturing  Company,  Philadel¬ 
phia,  manufacturers  of  Goodrich  Auto¬ 
mobile  Accessories;  Bourne  Magnetic 
Truck  Company,  of  Philadelphia. 

SiiAW-PiERCE  Agency,  Detroit,  is  han¬ 
dling  the  I.  Hubert  Malvina  Cream  ac¬ 
count,  Toledo;  the  Columbia  Motor 
Truck  and  Trailer  Company,  Pontiac. 
Mich.;  the  Swedish  Crucible  Steel  Com¬ 
pany,  Detroit;  the  Obson  One-Ton  Truck, 
Detroit;  the  Drugcraft  Company,  Ann 
Arbor,  Mich.;  the  Serv'ice  Realty  Com¬ 
pany,  Detroit,  and  a  number  of  other  lo¬ 
cal  and  general  accounts. 


AD  AGENCIES  COMBINE 


Two  St.  Louis  Companies  Merge  —  To 

Retain  Staffs  of  Both  Organizations. 

The  consolidation  of  Fish-Stein- 
liruegge  Adverti.sing  Co.  and  Ruebel- 
Brown,  Inc.,  Advertising  Agency  as 
Fi.sher  -  Ruebel  -  Brown  Advertising 
Agency  has  been  announced  in  St. 
Louis.  The  Fisher-Steinbruegge  Co.  has 
been  in  the  St.  Louis  advertising  feld 
for  thirteen  years,  while  the  Ruebel- 
Brown  Co.  activities  have  extended  over 
a  period  of  five  years.  Both  concerns 
have  built  up  a  big  business. 

It  is  announced  that  in  combining 
their  resources  the  two  concerns  will 
maintain  their  entire  staffs,  the  per¬ 
sonnel  of  the  combined  organization 
numbering  more  than  twenty  persons. 
John  I.,eisk  Tait  will  head  the  copy  and 
service  departnlent;  Frank  Y.  Ander- 
.son  remains  manager  of  the  publicity 
department,  and  F.  E.  Borchert  con¬ 
tinues  as  head  of  the  art  department. 

The  officers  of  the  new  company  are: 
Pre.sident,  C.  L.  Fisher;  vice-pre.sidents, 

D.  A.  Ruebel  and  D.  E.  Nirdlinger;  sec¬ 
retary,  J.  L.  Tait,  and  treasurer,  John 
Young  Brown,  jr. 


Ad  Convention  in  Cincinnati 

The  Advertising  Film  Producers’ 
Association,  a  department  of  the  Asso¬ 
ciated  Advertising  Clubs,  will  hold  its 
annual  convention  in  Cincinnati,  No¬ 
vember  23  and  24. 


Advertising  Agents 

COLLIN  ARMSTRONG.  INC., 
Advertising  and  Sales  Service, 
1457  Broadway,  New  York. 


FRANK,  ALBERT  &  CO., 
26-28  Beaver  St,  New  York. 
Tel.  Broad  3831. 


HOWLAND,  H.  S.,  ADV. 
AGENCY,  INC., 

20  Broad  St,  New  York. 
TeL  Rector  2573 


CANADIAN  ADVERTISERS 
HOLD  ANNUAL  MEETING 


Ahsorialion  of  Canadian  Advertisers,  Inc., 

at  Hamilton  Conference,  Adopt  Reso- 

lutions  Disapproving  of  Circulation 

Contests  Miscellaneous  Solicitation  of 

Advertisfiig  Condemned. 
iSpri^at  to  Tine  Eiutor  anii  Pubi.ishez.) 

Ha.milton,  Ont.,  N'ovemlier  12. — A 
good  attendance  of  nicnii.eis  was  pres¬ 
ent  at  the  fourth  annual  meeting  of 
the  A.ssociation  of  Canadian  Advertis¬ 
ers,  Inc.,  which  was  held  here  in  the 
Hotel  Connaught  Thur.sday  and  Fri¬ 
day  of  la.st  week.  The.  secretary'.s  re¬ 
port  .showed  an  increa.v  in  member¬ 
ship  of  alKiut  25  tier  cent,  since  the 
last  annual  meeting. 

The  circulation  committee's  report 
dealt  with  the  question  a.s  to  what  ex¬ 
tent  the  circulation  of  daily  new.spa¬ 
pers  was  lieyond  the  .saturation  point. 
This  situation  was  di.scus.sed  at  length, 
and  as  one  result  of  the  discussion,  a 
resolution  was  passed  disapproving  of 
circulation  contest.s,  which  were  de- 
scrilied  as  of  doubtful  value  to  the  ad- 
verti.ser.  iM'ing  costly  and  producing  an 
unstalde  kind  of  circulation.  The  cir¬ 
culation  committee  was  instructed  to 
continue  its  general  .study  of  exces.s  cir¬ 
culation. 

Mention  was  also  made  in  the  com¬ 
mittee’s  report  of  the  extent  to  which 
circulations  were  now  being  audited  by 
the  A.  B.  C.  Out  of  an  aggregate  cir¬ 
culation  of  daily  newspapers  in  Can¬ 
ada  of  1,950,000  copies,  over  1,525,000 
is  being  audited.  This  information  was 
received  with  surprise  by  some  mem- 
liers,  who  did  not  realize  that  it  was 
now  possible  to  conduct  a  satisfactory 
campaign  in  the  Dominion  without 
having  to  go  outside  A.  B.  C.  media. 

Secretary  Lydiatt’s  report  explained 
the  progress  that  had  been  made  in 
dealing  with  the  advertising  solicita¬ 
tions  of  miscellaneous  publications, 
■such  as  year  books,  reports,  pro¬ 
grammes,  etc.  Many  of  the.se  had  been 
investigated  during  the  year,  and,  as 
a  re.sult  of  the  inquiry,  .some  had  stop¬ 
ped  publication.  The  .\ssociation  rec¬ 
ommends  that  no  advertising  .should  be 
placed  exc(‘pt  solely  for  the  benefit  of 
the  advertiser,  and  no  charity  be  given 
except  the  entire  amount  of  the  con- 
triliution  is  u.sed  for  the  purposes  of 
the  charity. 

Dr.  H.  A.  Cramp,  of  the  American 
Meilical  As.sociation,  was  the  chief 
sp<-aker  at  the  Thursday  afternoon  ses. 
.sion  and  at  the  dinner  on  Thursday 
evening.  His  addres.s,  pointing  out  the 
difference  lietween  the  advertising  of 
similar  remedies  in  the  United  Rtate.s 
and  Canada  was  interesting,  and  those 
who  heard  him  were  delighted  with 
his  clear  and  forcible  explanation. 

At  the  Friday  morning  se.ssion  a  dis¬ 
play  of  industrial  and  advertising  mo¬ 
tion  pictures  was  put  on,  and  in  the 
afternoon  a  round-table  di.scussion  of 
.such  problems  as  relations  with  adver¬ 
tising  agencies,  the  elllciency  of  outdoor 
advertising,  etc.,  took  place.  The  fol¬ 
lowing  officers  were  elected  for  1918: 

Pre.sident,  W.  M.  Mackay,  Lever 
Brothers.  Limited,  Toronto;  vice-pres- 
dent,  W.  C.  Betts,  S.  Davis  &  Sons, 
Montreal;  treasurer,  J.  R.  Kirkpatrick, 

E.  W.  Gillett  Company,  Toronto;  di¬ 
rectors,  B.  H.  Brami.le,  Goodyear  Tire 
&  Rublier  Goods  Company,  Toronto; 
(k-orge  H.  Campbell,  T.  H.  Estabrooks 
Company,  Toronto;  E.  Doremus,  Domin¬ 
ion  Cartridge  Comiiany,  Montreal;  J.  F. 
Rhodes,  Canada  Cement  Company,  Mon¬ 
treal;  R.  P.  Smith,  William  Neilson, 
Ltd.,  Toronto;  L.  R.  Greene,  Tucketts. 
Ltd.,  Hamilton. 


TIPS  TO  THE  AD  MANAGER 

George  Batten  Co.,  381  Fourth  Ave¬ 
nue,  New  York,  handles  the  “Columbia 
Storage  Batteries’’  account  of  the  Na¬ 
tional  Carlion  Co.,  Cleveland. 

h’l  ujci!  &  Smith,  B.  of  L.  E.  Building, 
Cleveland,  handles  the  “(-kilumbia  Dry 
Cell  Batteries”  account  of  the  National 
CarlKin  Co.,  Cleveland. 

H.  1).  Stewart  Co.,  Inc.,  123  We.st 
Madi.son  Street,  Chicago,  handles  the 
advertising  of  Cream  of  Rice  Co.,  Co- 
lumbu.s,  O.,  manufacturers  of  “Cream  of 
Rice”  Cereal.  Will  u.se  newspapers. 

Geoi«;e  W.  Edwards  &  Co.,  329  Chest¬ 
nut  Street,  Philadelphia,  handles  the 
advertising  of  Electric  Storage  Battery 
Co.,  Allegheny  Avenue  and  19th  Street, 
Philadelphia,  makers  of  storage  batter¬ 
ies.  Now  making  up  li.sts  for  coming 
yea.L 

The  John  O.  Powers  Co.,  461  Fourth 
Avenue,  New  York,  handles  the  adver¬ 
tising  of  the  Tate  Electro  Waterproof¬ 
ing  Corporation,  New  York. 

Collin  Armstrong,  Inc.,  1463  Broad¬ 
way,  New  York,  handles  the  advertis¬ 
ing  of  the  Alexander  Hamilton  Insti¬ 
tute,  Astor  Place,  New  York,  corre¬ 
spondence  .school  for  business  execu¬ 
tives. 

Brearly  -  Hamilton  Co.,  Perkins 
Building,  Grand  Rapids,  Mich.,  handles 
the  advertising  of  Kant-Sink  Swim¬ 
ming  Co.,  of  Travers  City,  Mich.,  man¬ 
ufacturers  of  *‘Kant-Sink  Swimming 
Harness." 

McLain  -  Haddbn -r  Simpers  Co.,  210 
West  Washington  Square,  Philadelphia, 
handles  the  advertising  of  the  Crew- 
Levick  Co.,  Land  Title  Building,  Phil¬ 
adelphia,  manufacturers  of  motor  spe¬ 
cialties  and  oil.s.  Now  making  up  lists 
for  coming  year. 

Shaw-Pie«cb  Agency,  Detroit,  are 
placing  10,000-line  newspaper  orders 
for  the  Book  E.state,  Detroit,  and  using 
700-line  copy  six  times  in  a  selected  list 
of  newspapers  for  the  Detroit  Weather¬ 
proof  Body  Company,  Pontiac,  Mich. 

Geo.  Batten  Co.,  Fourth  Avenue 
Building,  New  York,  placing  orders 
with  newspapers  in  selected  sections  for 
Ipswich  Mills,  “Ipswich  Hosiery,”  Ips¬ 
wich,  Ma-ss. 

Bush  Advertising  Service,  100  Broad 
Street,  New  York,  handles  the  adver¬ 
ti.sing  of  the  Du  Pont  Rubber  Co.,  “Air 
Lite”  Rubber  Heels,  110  West  40th 
Street,  New  York. 

F.  A.  Ensign  Co.,  Union  Arcade 
Building,  Pittsburgh,  placing  orders 
with  new.spapers  generally  for  Nostrlola 
Balm  Co.,  “Mus-Tur-Pep,”  Wheeling, 
West  Va. 

Erwin  &  Wasby  Co.,  58  East  Wash¬ 
ington  Street,  Chicago,  placing  orders 
with  some  Western  newspapers  for 
Eversharpe  Pencil  Co. 

Hanft-Mbtzgbr,  95  Madison  Avenue, 
New  York,  placing  orders  with  some 
New  York  city  newspapers  for  Arm¬ 
strong  Seatag  Corp.,  "Seatag  Oysters,” 
Oyster,  Va.,  and  23-25  Beaver  Street, 
New  York.  Same  agency  handles  the 
"Sweet  Caporal”  Cigarette  account  of 
the  American  Tobacco  Co.,  Ill  .Fifth 
Avenue,  New  York. 

Hoyts  Service,  120  West  32d_Street, 
New  York,  making  5,000-line  contracts 
with  a  selected  list  of  newspapers  for 
Dentinol  &  Pyorrhoclde  Co.,  120  West 
32d  Street,  New  York. 

H.  E.  James  Advertising  Agency,  110 
West  19th  Street,  New  York,  placing 
space  copy  with  newspapers  on  con¬ 
tract  for  Sloan’s  Liniment. 

Frank  Kiernan  Co.,  135  Broadway,  ■ 
New  York,  placing  70-line,  1-tlme  test 


NEWSPAPER  AD  FIELD 


F.  Alfred  Seelye  has  liecome  automo¬ 
bile  representative  qf  the  Ihtt.sburgh 
I.K?ader.  He  has  lieen  associated  with 
the  sales-promotion  department  of  the 
Firestone  Tiro  and  Rubber  Co.,  Akron, 
O. 

Mrs.  Charles  F.  Steele,  widow  of  the 
late  Charles  F.  Steele,  recently  killed  in 
an  automobile  accident,  has  taken  her 
husliand's  place  as  automoliile  advertis¬ 
ing  solicitor  for  the  I*ittsburgh  Dis¬ 
patch. 

Charles  W.  Townsley,  recently  with 
the  Vulcan  Steel  Products  Company  and 
the  New  York  Tribune,  has  .loined  the 
advertising  department  of  the  New  Or¬ 
leans  Item. 

William  L.  Miller  ha.*!  lieen  appointed 
advertising  manager  of  the  Wisconsin 
State  Journal,  Madison.  He  was  for¬ 
merly  with  the  Bismarck  (N.  D.)  Trib¬ 
une. 


To  Test  Truthful  Ad  Law 
The  first  prosecution  against  a  coal 
dealer  under  the  Indiana  Truthful  Ad¬ 
vertising  law  has  been  started  by  the 
Indianapolis  Better  Business  Bureau 
against  a  firm  that  advertised  Poca¬ 
hontas  mine  run  coal  at  $7.50  a  ton. 
A  cu.stomer  was  dissatisfied  with  the 
quality  of  coal  delivered  to  him  by  the 
company,  and  he  made  complaint  to  the 
Bureau.  The  ca-se  has  not  yet  been 
tried.  • 
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36,670  Daily 
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DTritiir.v  of  New  Orleans. 
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WITH  THE  AD  AGENCIES 


Theodore  Kirby,  for  two  years  with 
the  M.  P.  Gould  Company,  New  York, 
has  joined  the  service  department  of 
the  MacMartin  Advertising  Agency, 
Minneapolis. 

Leo  Ferber  Smith  has  been  nameo 
s(‘cretary  of  the  Simpson  Advertising 
Company,  St.  Louis,  to  succeed  Jamei>_ 
K.  Pox,  who  recently  resigned  to  join 
the  army. 

O.  J.  McClure,  prominent  Chicago 
adverti.slng  man  aiid  formerly  advertis¬ 
ing  manager  of  the  Mitchell  Motor  Car 
Coiripiuiy,  of  Racine,  Wis.,  has  been 
.elected  vice-president  and  general  man¬ 
ager  of  Arnold  Joems  Compa.ny,  the 
Chicago  advertising  agency,  according 
to  an  announceinent  made  this  week 
by  Arnold  Joerns,  president  of  the  firm. 

F.  R.  Fuller,  of  Fuller  &  Smith,  has 
l)een  elected  chairman  of  the  Better 
Hu.siness  Commission,  of  Cleveland. 

Harry  Ivans,  of  the  Geo.  P.  Ide  Co.. 
Troy,  N.  Y.,  has  joined  the  H.  E.  Janics 
Advertising  Agency,  110  West  19th 
Street,  New  York,  as  manager.  F.  A. 
Wills,  formerly  with  the  Rikei-Hege- 
nian  Stores,  has  also  joined  this  agency, 
having  charge  of  the  service  depart¬ 
ment. 

Roy  Quinlan  has  been  appointed  vice- 
president  of  the  McJunkin  Advertising 
Company,  Chicago,  formerly  known  as 
the  Wm.  D.  McJunkin  Advertising 
Agency. 

Robert  B.  Houston,  for  the  past  four 
years  on  the  Western  staff  of  the  Cos¬ 
mopolitan  Magazine,  has  joined  the 
Charles  H.  Touzalin  Agency,  Chicago,  as 
.vice-president  in  charge  of  sales  and 
promotion  work. 

Alfred  W.  Breuninger  .recently  pro¬ 
duction  manager  of  the  Atlas  .Advertis¬ 
ing  Agency,  New  York,  has  been  made 
head  of  the  plan,  copy  and  merchandis¬ 
ing  department  of  the  P.  F.  O'Keefe 
Advertising  Agency,  Boston.  Mr.  Kreu- 
ninger  was  for  five  and  one-half  years 
with  N.  W.  Ayer  &  Son,  Philadelphia. 

Ralph  Alan  Cooper  and  Geoff  ery 
Rubtiison  have  opened  offices  in  Win¬ 
nipeg  under  the  name  Cooper  Adver- 
liiiiiig  Service. 

Charles  S.  Mercein,  of  the  B.  K. 
Bums  Agency,  Milwaukee,  has  join?d 
the  copy  staff  of  the  Klau-Van  Pieter- 
som-Dunlap,  Inc.,  of  Milwaukee. 

George  W.  Speyer,  for  the  past  eight 
years  with  Herbert  M.  Morris  Agency, 
Philadelphia,  has  joined  the  J.  Walter 
Thompson  Cd.  He  will  be  associated 
with  the  Chicago  office. 

The  Fletcher  Company,  Advertising 
Service,  Wldner  Building,  Philadelphia, 
has  appointed  David  Bowers,  jr.,  direct¬ 
or  of  its  art  department  Mr.  Bowers 
is  well  known  in  Philadelphia  as  a 
mechanical  and  general  commercial  il- 
lu.strator,  having  had  his  early  training 
at  Franklin  Institute  under  Clement 
Remington. 


La  Follette  Sues  for  Libel. 

Suit  for  $100,000  damages  was  filed 
recently  on  behalf  of  Senator  La  Fol¬ 
lette  against  the  Democrat  Printing 
Co.,  Madison,  Wis.,  and  O.  D.  Brauden- 
burg,  president  and  editor.  The  action 
is  based  on  alleged  libels  contained  in 
editorial  utterances,  news  dispatches, 
quotations  from  other  newspapers  and 
magrazines,  and  condemnatory  resolu¬ 
tions  published  in  the  Democrat. 


“In  trying  to  sit  on  two  stools,  one 
falls  to  the  ground.”  Americans,  in  this 
war,  cannot  sit  on  both  the  "For"  and 
“Against”  stoola 


The  Editor  Publisher  for  November  17,  1017 


The  Following  Newspapers  are  Members  of 

THE  AUDIT  BUREAU  OF 
CIRCULATIONS 

And  grant  the  right  to  the  organization  to  examine,  through  qualified  aud¬ 
itors  or  independent  auditing  concerns,  who  are  certified  public  accountants, 
any  and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other  records 
considered  by  the  Board  of  Control  necessary  to  show  the  quantity  of 
circulation,  the  sources  from  which  it  is  secured,  and  where  it  is  distributed. 

ALABAMA  MONTANA 

MINBR  . . . Bnttv 


AD  FIELD  PERSONALS 

Norman  B.  Hickox  has  been  appoint¬ 
ed  sales  and  advertising  manager  of  the 
National  X-Ray  Reflector  Company, 
Chicago. 

Thh  Sekvr*es  of  George  S.  Fowi.«r, 
advertising  manager  of  Colgate  &  Co., 
Jersey  City,  N.  J.,  have  been  loaned.to 
the  Red  Cross  for  a  period  of  two 
months. 

C.  E.  Greenfield  has  joined  the  Chi¬ 
cago  office  of  Omara  &  Ormsbee,  special 
newspaper  representatives.  He  was  for¬ 
merly  manager  of  the  automobile  adver¬ 
tising  department  of  the  Milwaukee 
Journal. 

Paul  N.  Lazarus  is  now  director  of 
both  advertising  and  publicity  for  the 
Greater  Vitagraph  Company,  New  York. 

Hal  McNaughton,  formerly  with  the 
Toledo  Times,  has  been  appointed  as¬ 
sistant  advertising  manager  of  the 
Champion  Spark  Plug  Company,  Toledo. 

David  W.  Howe,  of  the  advertising 
department  of  Scribner’s  Magazine,  son 
of  W.  B.  Howe,  publisher  of  the  Bur¬ 
lington  (Vt.)  Free  Press,  is  now  a  full- 
fledged  aviator  and  is  “somewhere  in 
France.” 

Edwaiu)  M.  Baker  has  resigned  as  ad¬ 
verti.slng  manager  of  the  Columbia 
Graphophone  Co.,  New  York. 

Charles  F.  Remington,  formerly  in 
the  newspaper  and  general  advertising 
agency  fields,  is  now  the  Detroit  repre¬ 
sentative  of  The  Red  Book. 


NEWS  . Birmlnshani 

Averace  circulation  for  June,  1917,  Dally  41,047 ; 
Sunday,  45,316.  Printed  2,891,112  llnea  more 
adrertlalnt  than  Ita  neareat  competitor  In  1916. 


CALIFORNIA 


BZAUINES  . Loe  Anaelea 

A.  B.  C.  Audit  reporta  ahow  lariceet  Ifomlns 
and  Sunday  eirenlatloa.  Oreateat  Borne  Dellr- 
ery. 


UBBODBT-BBBALD  . San  Jow 

Poet  Offlee  Statemont  . 11.484 

llemlier  of  A.  B.  0. 


GEORGIA 


Journal  (Oir.  Da.,  55,087;  Hun.,  07,870. .Atlanta 


ILLINOIS 


HBBADD-NBWS  (Clrenlatlon  15.190) . Joliet 


Arerase  dally  18,781,  Sunday  22,848,  for  6 
months  endinc  April  1.  1917. 


NEW  JERSEY 


JOURNAL  . Bllaabctb 

PRESS-CHRONICLB  . Pateraon 

COURIBR-NBW8  . PlalnSeld 

NEW  YORK 

COURIER  *  ENQUIRER  . Bnlfalu 

IL  PROGRBSBO  ITALO-AliERICANO  —  New 
Tork. 

. New  Tork 


The  National  Jewlah  Dally  that  no  general 
adTertlaar  ahoold  OTorlook. 


Oscar  Draper,  formerly  with  the  Bos¬ 
ton  Post,  will  become  associated  with 
the  advertising  department  of  the  Fire¬ 
stone  Tire  &  Rubber  Co.,  Akron,  O.,  on 
November  20. 


VICTORY  CAMPAIGN  PROGRESSES 


Advertising  Paves  the  Way  for  Trium¬ 
phant  Success  of  Canadian  Loan. 

(BpecUU  to  Thh  Editob  and  Pdbushee  ) 

Montreal,  November  13. — Publicity 
Pays!  The  doubting  Thomases  in  the 
Canadian  business  world  are  becoming 
fewer  in  number.  As  a  result  of  a  wide¬ 
spread  publicity  campaign  in  the  daily 
papers  Canada’s  third  and  largest  Vic¬ 
tory  Loan  campaign  was  launched  on 
Monday.  As  a  result  of  having  thor¬ 
oughly  prepared  the  people  for  what 
was  to  come,  through  a  series  of  large 
advertisements,  more  than  $6,600,000 
was  secured  in  Montreal  in  the  first 
day’s' canvass.  The  various  committees 
making  their  report  stated  that  many 
corporations  and  individuals  had  their 
amounts  all  ready  when  the  canvasser 
called  and  simply  handed  it  to  him 
without  any  canvass  at  all,  thus  indi¬ 
cating  that  men  can  be  educated  to  give 
through  the  medium  of  advertising. 

Canada  Is  setting  out  to  get  $150,000,- 
000,  but  the  workers  express  the  hope 
that  she  will  secure  $300,000,000,  or 
double  the  amount  asked  for  by  the  Do¬ 
minion  Government. 


IOWA 


THE  BBOI8TBB  AND  TRIBUNE — D«i  UoIdu 
OIrcalatloa.  85.000  Dally,  70,000  Baaday. 

8UCCSSBPUL  rABMINa  . Dca  Uolaes 

More  tban  800,000  circulation  guaranteed  and 
proven  er  no  pay.  Uembor  Audit  Bureau  of 
Olrcalatlona. 


LOUISIANA 


TIUB0-PICATDNB  . New  Orleana 

MICHIGAN 

PATRIOT  (No  Monday  laane)  . Jackson 


Laat  OoT.  Btatement — Dally,  11,408  ;  8naday, 
12,568.  Member  A.  B.  0.  and  A.  N.  P.  A. 
Flat  Ratea — One  time  ada,  50  centa  Incb;  yearly 
contracta,  85  centa  Inch;  poaltloa  20%  extra. 


MINNESOTA 


TRIBUNE,  Morning  and  Bvenlng. .  .Minneapolis 


MISSOURI 


POST  DISPATCH  . St.  lA>ula 

Dally  BTeulng  and  Sunday  Morning, 
la  tbe  only  newspaper  In  Its  territory  with  the 
beautiful  Rotogravure  Picture  Section. 

Tbe  POST-DISPATCH  sella  more  papers  In 
St.  Louis  and  aubiubs  every  day  In  the  year, 
tban  there  are  homes  In  tbe  city. 

Circulation  Orst  six  months,  1917 : 


Sunday  average  . 362,858 

Dally  and  Sunday  . 195,985 


OHIO 


VINDICATOR  . TouDgttown 


PENNSYLVANIA 


TIMES  . Eric 


TIMBS-LBADBR  . Wllkea-Barre 


TENNESSEE 


BANNER  . Nashville 


TEXAS 


CHRONICLE  . Huuatiin 

The  Chronicle  gnarantaes  a  drcnlatloa  ef 
42,000  dally  and  51,000  Snnday. 


UTAH 


BRRALO-RBPUBUCA.N  . Salt  Uke  ao 


VIRGINIA 


DAILY  NEWS-RECORD  . Uarrisooburn 

Largest  drculatlon  ef  any  dally  paper  la  the 
famous  valley  of  Virginia. 


WASHINGTON 


POST-1  NTELUOENOER  . . Seattle 


ROLL  OF  HONOR 


Worked  Both  Ways 
C.  D.  Kennedy,  chtdrman  of  the 
Brown  County  (S.  D.)  Council  of  De¬ 
fence,  in  a  letter  to  J.  H.  McKeever, 
editor  of  the  Aberdeen  (S.  D.)  Daily 
American,  pointed  out  that  those  busi- 
nes.8  men  who  contributed  money  with 
which  to  buy  advertising  in  the  news¬ 
papers  for  the  second  Liberty  Loan, 
not  only  helped  Uncle  Sam,  but  also 
helped  their  own  business.  Many  farm¬ 
ers  declared  they  were  guided  to  buy 
from  those  merchants  who  were  .pa¬ 
triotic  enough  to  contribute  space  to 
promote  the  bond  campaign. 


Tha  fallowing  puMlahars  gnarantaa  drculatlon 
and  willingly  grant  any  advartlasr  the  privilege 
of  a  careful  and  exhanstlvo  Investigation. 


ILLINOIS 


SKANDINAVEN  .  Chlea*» 


KENTUCKY 


MASONIC  HOME  JOURNAL - Lonlavllle.  Ky. 

(Semi-Monthly,  82  to  64  pages.)  Ouaranteed 
largest  drcnlatloa  of  any  Masonic  publication  In 
the  world,  la  excess  of  90,000  eoplea  monthly. 


NEBRASKA 

FREIE  PRB88B  (CIr.  128,884) . Uacoln 


GEORGIA 


NEW  YORK 

ROEIXBTTINO  DELLA  SERA . Now  Tart 


BANNER  . Athena 

A  gilt  edge  anbaerlptloa — not  a  mere  dreula- 
tloa  dalaa. 


PENNSYLVANIA 

DAILY  DBM(M}RAT  . Jehaatown 
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MKMMKKS  OK  IM.INOIK  CIlirULATION  MANAOEHS’  ASS0('IAT10X  AT  SEMI-AXXT'AE  PONVEXTION  AT 

spkix(;fiem). 

Top  How — E.  K.  Cardner,  W.  C.  Hunter,  Charles  I).  Chaffee,  (!.  S.  (Jalloway,  (Jlenn  Stewart.  J.  Paul  Kienzle,  H.  W.  Bast. 
Seeond  How — J.  A.  Iteekett.  V.  A.  Cap.s<>l,  Clarence  Ey.ster,  Lawrence  Barrett,  .1.  J.  Wellnitz,  W.  H.  ('oonradt,  VV.  P.  Lovell, 
O.  L.  Cro.ss.  \V.  E.  CariK>nter,  William  Bennett,  E.  H.  Itapan. 

Seated— Thoma.s  Hee.s,  Huth  L.  Oood.sell,  Miss  (lood.sell,  Mr.s.  Clarence  Eyster,  Edward  Oan.s. 

ILLINOIS  CIRCULATION  MANAGERS  HOLD 

SEMI-ANNUAL  MEETING  AT  SPRINGFIELD 


Senator  Thomas  Rees  Welcomes  Members  of  Association  to  City  and 
Entertains  with  Reminiscences  of  Old-Time  Methods  of  Distribu- 
lion  —  THE  Editor  and  Publisher  Receives  Vote  of 
Thanks  for  Co-operation  and  Courtesies, 


At  the  openinji  se.s.sion  of  the  llli- 
noi.s  Circulation  Manager  As.so<  ia- 
tion  semi-annual  convention  at  St. 
Xlcholas  Hotel.  Springfield.  Xovomber 
12,  Thomas  Hees,  hu.siness  manager  of 
the  Illinois  StaAe  Hegister,  welcomed 
the  memlx*rs  to  the  city.  In  his  talk 
he  congratulated  the  circulatcrs  in 
their  .spirit  of  advancement  and  cited 
the  vast  difference  in  his  position  of  to¬ 
day  contra.sted  to  that  of  the  old  day.'-', 
in  a  humorous  strain  he  spoke  of  a  siid 
calamity  that  occurred  in  his  previous 
new.sjiaper  time.  His  circulation  de¬ 
partment,  including  his  delivery  force, 
con.sisted  of  one  man  who.  besides  these 
duties,  printed  the  paper.  One  day  all 
his  .sub.scriljers  complained  that  no  pa- 
ix'rs  had  reached  them,  and  on  investi¬ 
gating  the  territory  it  was  found  that 
the  old  man  had  fallen  into  a  ditch  and 
his  papers  scattered  to  the  four  wind.s. 
He  was  drowned,  and  at  one  swoop  the 
entire  circulation  department  was  put 
out  of  existence.  Returning  to  the  cir¬ 
culation  men  of  to-day  he  said  he  is  of 
a  higher  standard  of  ideals,  a  man  of 
thought  and  vision,  one  of  the  most  im¬ 
portant  functionaries  of  a  newspaper. 
The  circulation  manager  was  expected  to 
know  what  the  public  wanted;  in  fact 
he  was  the  doctor  of  the  situation.  In 
<-onclusion  he  related  a  pot  m  of  human 
interest  entitled  "The  Old  Sub.scrllier,” 
which  he  had  prepared  on  the  occasion 
of  the  meeting  of  the  Illinois  Press  A.s- 
sociation  in  1898. 

Edward  Cans,  of  The  Editoh  and 
PrBLiSHER,  spoke,  congratulating  the 


memliers  on  a  spirit  of  coiiiK-ration  and 
a.s.'turing  them  that  in  the  furthering 
of  the  sectional  organizations  they  were 
making  a  rapid  .stride  in  the  right  di¬ 
rection;  that  through  these  associa¬ 
tions  the  circulation  manager  was  bring¬ 
ing  himself  out  of  the  .sphere  of  selfish¬ 
ness  to  the  broad  plane  of  enlightment 
and  advancement.  Owing  to  the  ilhiess 
of.  Pie.sident  Van  Cleve,  Vice-president 
Eyster  was  in  the  chair.  Heports  of 
the  la.st  meeting  were  dispensed  with, 
and  circulation  problems  of  the  day 
were  taken  up.  The  sentiment  of  the 
association  is  that  open  di.scu.s.sion 
brings  far  l)etter  result.'i  than  prepared 
papers.  The  Hr.st  topic  of  the  day,  the 
mail-room  sy.stem,  was  discu.s.sed  by  E. 
H.  Hagan,  of  the  Springfield  Hegister, 
He  explained  that  quite  a  numl)or  of  the 
papers  depended  on  a  mail  clerk  for 
routing.  He  showed  how  the  galley.s, 
arranged  with  proper  headings  for  each 
train  and  sacks  eliminated  any  danger 
of  .slip  up  by  failure  of  this  one  partic¬ 
ular  numlier  to  show  up.  Mr.  Eyster 
told  how  careful  attention  to  routing 
sometimes  brings  the  .subscrit>er  his 
pajter  hours  ahead. 

•THU  CAIUUEi:  PItOBLE.M. 

Overcoming  shortage  of  carriers  next 
held  the  attention  of  the  convention. 
l.a.ck  of  intere.st  of  parents  was  pointed 
out  as  one  cause  partly  due  to  their  un¬ 
familiarity  with  the  requirements.  It 
was  .shown  that  where  the  business 
po.s.sibilitie.s  were  explained  to  parents, 
and  the  added  value  of  the  education 


afforded  by  writing  people  and  the 
training  given  in  personal  re.sponsibili- 
ty  were  made  Clear,  a  better  grade  of 
boy.'t  could  Ik)  secured.  It  al.so  develop¬ 
ed  that  not  enough  con.sideration  was 
given  the  earners  for  promotion  work. 

BETTEI;  PAY  FX)i:  CAUIUBIiS. 

It  was  conceded  that  the  average  car¬ 
rier  sub.scriptions  were  more  ideady  and 
la.sting  than  those  brought  in  by  the 
solicitors,  although  the  average  com- 
mi.s.sion  paid  a  carrier  was  about  10 
cents  iK'r  new  order,  whereas  the  so¬ 
licitor  who  secured  new  business  on 
an  average  of  75  cents  an  order  was 
considered  a  good  man. 

The  .solicitor  was  the  next  theme,  and 
it  was  voted  by  the  as.sociation  that  at 
any  time  a  solicitor  proved  irresponsible 
all  meml)ers  .should  l)e  notified  with 
fact.s.  This  will  l)e  the  means  of  mak¬ 
ing  the  unreliable  .solicitor  give  Illinois 
a  wide  berth.  Lot-al  solicitors  on  rural 
routes  were  found  profitable,  especially 
l)ecau.se  of  the  .saving  in  hotel  and  rail¬ 
road  expen.se.s.  I»cal  women  solicitors 
or  country  agency  business  had.  also 
gotten  its  share  of  new  subscriptions. 

The  memlx'rs  of  the  a.ssociation  were 
the  guests  of  the  Hegister  at  luncheon. 
Senator  Heese  acting  as  host. 

At  the  afternoon  ses.sion,  Edward 
(Jans  was  voted  as  an  honorary  mem- 
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l>er,  in  recognition  of  his  interest  in  t)e- 
h;Uf  of  the  circulation  managers.  an<i 
a  vote  was  passed  thanking  both  Mr. 
(Jans  and  the  publication  he  represents. 
The  Editoh  and  Publisher,  for  the 
I'ourtesies  and  cooperation  extended  to 
the  as.sociation. 

Upon  invitation  of  Mr.  Eyster  to  come 
to  Peoria  for  the  next  meeting  in  May, 
1918,  that  city  was  unanlmou.sly  select¬ 
ed.  The  balance  of  the  .session  was  de¬ 
voted  to  round-table  talks  on  city  col¬ 
lections,  paid-in-advance  subscriptions, 
and  other  topics.  O.  L.  Cross  was  elect¬ 
ed  to  membership,  representing  the  De¬ 
catur  Herald,  succeeding  Roy  C.  Parrish, 
who  has  been  promoted  to  advertising 
manager  of  the  combined  Herald-Dis¬ 
patch. 

J.  D.  Stern,  publisher  of  the  Spring- 
field  Xews-Record,  entertained  the  mem¬ 
bers  at  dinner.  Mr.  Ragan  acted  as 
chaperone  to  a  theatre  party  at  the  Ma- 
je.stic  later. 

Those  attending  the  convention  were; 

WlIIlHin  Bennett,  rhnmiMilgn  Gazette;  E.  It. 
lUigan,  S|>rin(tflel<I  .State  Keglater:  Clarenee 
Eyster  an<l  wife,  Peoria  Evening  Star;  W.  I*. 
lAivell,  BI<Hinilngtnn  I'antagraph ;  E.  F.  Gardner, 
IJIglii  (VmrU'r ;  (J.  S.  Galloway,  Rockford  Keg- 
lKter-(Ja»'Ue ;  J.  J.  Wellnitz,  Joliet  Herald; 
t'liarlea  D.  Cliaffee,  Aurora  B»-ncon ;  W.  II. 
tVauiradt.  Decatur  Review;  W.  C.  Hunter, 
Qulney  Journal;  V.  A..  OBjieel,  Ottawa  Times- 
Reptibliean ;  Misa  Ruth  L.  Goodaell  and  aiater, 
(Jah-Nliurg  Evening  Mall;  U  P.  Barrett,  Rock¬ 
ford  Morning  Star;  Willard  E.  Carpenter.  Lin¬ 
coln  Courier-Herald ;  Robert  W.  Bast,  Lincoln 
('■ouiier-IIerald :  J.  A.  Beckett,  Decatur  Review; 
J.  P.  Kienzle,  Springfield  News-Record ;  O.  L, 
Cross.  Decatur  Herald ;  Glenn  Stewart,  Quincy 
Whig;  Edward  Gans,  Editor  and  Ihiblisher, 
New  York  city. 

Words  are  the  real  rulers  of  the  world 
— not  actions,  not  men,  not  systems; 
for  these  are  the  results,  the  subjects, 
and  the  fruitage  of  words. 
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MKMHKHS  OK  NEW  YOHK  STATE  CIRCULATION  MANAOERS’  ASStMTATlON  AT  SYRACUSE  CONVENTION. 

Rottom  row,  left  to  right:  R.  J.  Bulger,  J.  O.  Taft,  C.  E.  Hlewer,  W.  G.  Masterniar.,  Edward  Cans,  .lames  McKernan,  Richard  Barrett,  J.  IX  O’Conner,  F.  A. 
rrts,  M.  IX  Treble.  Second  row — C.  M.  Belding,  W.  C.  Hixson,  IX  W.  Tanner.  A.  W.  Cockerill,  J.  M.  Annenberg,  Eugene  Cornwell,  Wm.  Henry.  Top  row— 

Cleland,  Martin  Miner,  E.  C.  Hanford,  Mr.  Bailey,  A.  J.  (;erl)er,  Raymond  Parramore. 


NEW  YORK  STATE  CIRCULATION  MEN  HOLD 
INTERESTING  CONVENTION  AT  SYRACUSE 


handling  of  army  camp  circulation  had 
l)een  thoroughly  di.scussed,  and  the  ex¬ 
periences  of  all  were  freely  given  to  the 
common  fund.  He  believed  that  much 
valuable  information  had  been  gained  as 
to  practical  economies,  as  to  rural  route 
circulation,  as  to  mailing  machines,  han¬ 
dling  collections,  organizing  city  solic¬ 
itors,  improving  mail  service,  handling 
(Cot'icludcd  on  page  34) 


had  been  learned  by  those  who  attended 
the  big  Atlanta  convention.  He  con¬ 
fined  himself  to  the  high-lights  of  the 
subject,  and  emphasized  the  opportunity 
the  circulators  had  been  given  of  con¬ 
ferring  personally  with  other  members 
of  the  craft  as  to  special  problems  con¬ 
fronting  them.  He  referred  to  the  val¬ 
uable  information  given  at  Atlanta  as 
to  the  experiences  of  newspapers  in  rais¬ 
ing  their  prices,  and  how  the  problems 
of  holding  circulation  had  been  met.  The 


Many  New  Members  Added  to  Roll  of  Association — Problems  of  the 
Hour  Helpfully  Discussed — Messrs.  McKernan,  Decker,  Miner 
and  Blewer  Make  Practical  Talks — Next  Meeting 
to  Be  Held  at  Buffalo. 


CIRCULATION  managers  from  all 
parts  of  New  York  State  gathered 
Thursday  at  the  Onondaga  Hotel, 
Syracuse,  for  the  second  quarterly  meet¬ 
ing  of  the  New  York  State  Circulation 
Managers'  Association.  President  J.  M. 
Annenberg  presided. 

Following  the  roll  call  James  McKer¬ 
nan,  vice-president,  offered  an  amend¬ 
ment  to  the  constitution  ch.anging  the 
meeting  to  the  third  Tuesday  and  Wed- 
nc.sday  in  April  and  October  of  each 
year. 

The  following  new  members  were  ad¬ 
mitted: 

Hffrry  B.  Bonart,  New  York  Herald; 
Frank  P.  O'Raw,  New  York  Tribune; 
Thoma.s  W.  Clay,  New  York  Mail; 
M.  J.  Burke,  Brooklyn  Eagle;  S.  P. 
Booth,  New  York  Globe;  Edward  Barry, 
New  York  Sun;  Victor  Ryberg,  New 
York  Telegraph;  R.  R.  Cleland,  New 
York  Po.st;  Charles  Flannlgan,  New 
York  Times;  John  Mansfield,  New  York 
Journal;  William  Hoffman,  Staats  Zel- 
tung;  R.  J.  Bulger,  Buffalo  Courier;  F. 
A.  Rolrert,  Rochester  Times.  N.  W. 
Cowherd,  Niagara  Falls  Journal  was 
unable  to  attend,  owing  to  a  fractured 
arm. 

A  proposition  to  admit  circulation  man¬ 


agers  of  other  than  daily  newspapers 
was  defeated.  Mr.  McKernan  and  C.  E. 
Blewer,  of  the  Binghamton  Press,  read 
papers,  which  were  discussed  by  John 
O.  Taft  and  Messrs.  Tanner  and  Hixson. 

A  complaint  was  made  of  unusual  de¬ 
lay  in  mail  service,  not  only  New  York, 
but  in  other  parts  of  the  country.  Sec¬ 
retary  Taft  was  Instructed  to  forward 
specific  complaints  to  various  Congress¬ 
men  and  to  Postmaster-General  Burle¬ 
son. 

LESSONS  FROM  ATLANTA. 

James  McKernan,  of  the  New  York 
World,  told  the  circulators  in  brief  what 
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TIPS  TO  DEALERS 


New  Conrerns  and  Old  That  Are  or  Will 
Be  in  the  Market  for  Supplies. 

Npw  Yoiik. — Federal  Kxelusive  Fea¬ 
ture  News  S!pr\'ice,  Inc.;  news  .service, 
f^eneral  puldi.shing-  business;  capitaliza¬ 
tion:  $175,000;  incorporators;  W.  H. 
Brooks,  J.  A.  Milligan,  and  A.  A.  Bee- 
croft. 

Norman,  Okla. — The  Tran.script-En- 
terpri.se  Publishing  Company  ha.s  been 
chartered  here  with  capital  stock  of  $12.- 
000.  Incorporators  are:  J.  J.  Burke,  J. 
O.  Fox,  and  S.  W.  Hutchin,  all  of  Nor¬ 
man. 

Batbsviu.e,  Ark. — Batesville  Record ; 
capitalization,  $10,000;  to  publish  a 
daily  and  weekly  paper. 

Alrant,  N.  Y. — Hewitt  Publishing 
Corporation;  to  publi.sh  Arts  and  Dec¬ 
oration,  the  Dry  Goods  Guide,  the  In¬ 
land  Storekeeper,  the  American  Dye¬ 
stuff  Reporter,  and  other  periodicals; 
capitalization,  $250,000. 

Nevp.  York.  —  Snowden  Advertising 
Agency;  capitalization,  $100,000;  in¬ 
corporators,  S.  M.  Cryderman,  A.  E., 
and  A.  A.  Snowden;  place  of  busines.s, 
205  West  103d  Street. 

New  York. — Southern  Slav  News  Co.; 
capitalization,  $60,000;  Incorporators, 
N.  and  D.  Grskovlc  and  A.  Tanaskovic; 
place  of  business,  461  Eighth  Avenue. 

New  York. — Rialto  Publishing  Co.; 
capitalization,  $25,000;  incorporators, 
R.  H.  Sharp,  C.  R.  Severance,  R.  Wel¬ 
ler;  place  of  busine.ss,  1475  Broadway. 


CHANGES  IN  INTEREST 
Frederick,  Okla. — W.  1).  Martin  has 
sold  his  interest  in  the  Leader  here  to 
R.  M.  Simmon.s,  of  Holiart,  Okla.  He 
will  retire  from  the  newspaper  bu.si- 
ne.ss. 

Sheboygan,  VV'is. — C'harles  A.  Smith 
New  York,  has  purchased  the  interests 
of  Carl  Ziller  in  the  National  Demokrat, 
the  oldest  German  new.spaper  in  the 
Northwest.  Mr.  Ziller  Iwught  the  paper 
In  1857,  when  it  was  known  as  the  Wis¬ 
consin  Republikaner,  changed  the  name 
to  National  Demokrat,  and  has  been 
its  editor  for  fifty  years. 

Morijind,  Kan. — L.  E.  Mun.son.  of  Hill 
City,  Kan.,  has  purcha.sed  the  Monitor 
here. 

Giu-ett,  Ark. — L.  F.  Maynard  has  sold 
the  Reporter  here  to  W.  C.  Hopper. 

Hbisndon,  Kan. — .\ubrey  J.  Roberts 
has  leased  the  Nonpareil  here  to  H.  Gor¬ 
don  Cross,  who  has  assumed  complete 
font  rol. 

Cou.iNs,  la. — E.  F.  Kluckholn  has  pur- 
cha.s«*<i  the  Gazette  here  from  William 
Burney. 

Shamrock,  Okl^u — W.  P.  Allen  and 
W.  K.  Roiiertson  are  the  new  owners 
of  the  Daily  Bulletin  here. 

Holmstbr,  Cal. — R.  P.  Stephenson  has 
di.spo.sed  of  his  interests  in  the  Free 
I.iance  here  to  M.  F.  Hoyle,  who  will 
act  as  publisher. 

The  Evening  Star 
with  one  edition  daily, 
has  a  greater  circu¬ 
lation  inWashington, 

D.  C. ,  than  that  of 
all  the  other  Washing¬ 
ton  papers  combined. 


Newayoo,  Mich. — H.  W.  Morley,  pub¬ 
lisher  of  the  Angola  (Ind.)  Herald  and 
the  Grant  (Mich.)  Herald,  has  pur- 
cha-sed  the  plant  of  the  Register  here. 
The  subscription  list  of  the  Register 
has  been  taken  over  by  the  Newaygo 
Republican. 

Lapki.,  Ind. — A.  G.  Sherry  has  taken 
the  management  of  the  News  here. 


NEW  ENTERPRISES 

Horton,  Kan. — The  Ihlot  is  the  name 
of  a  new  paper  here.  R.  E.  McBride 
is  the  publishe.r 

Geneva,  N.  Y. — The  Daily  News  Is 
the  name  of  a  newspaper  here.  W.  W. 
Page  is  president,  R.  C.  Goodwin,  vlce- 
pre.sident;  H.  Lynn  Henry,  treasurer, 
and  M.  A.  Goodwin,  secretary. 


CONSOLIDATIONS 
Wmj.ington,  Kan. — Harvey  L.  Woods, 
for  sixteen  years  editor  and  publisher 
of  the  I>aily  News  and  Sumner  County 
Republican  here,  has  purchased  the 
Journal  here  from  Burns  Hegler  and^ 
A.  W.  Plumb,  and  will  con.solidate  the 
three  papers  under  the  name  of  the 
Daily  News. 

Kearney,  Neb. — The  Hub  and  Times 
here  have  been  con.solidated.  Willard 
F.  Bailey  is  president  of  the  consoli¬ 
dated  new.spaper. 


THE  TRADE  PRESS 


The  Heating  &  Ventilating  Magazine, 
New  York,  has  been  admitted  to  mem- 
lier.ship  in  the  Associated  Business  Pa- 
pens,  Inc. 

F.  G.  Hudson  has  left  the  Western  of¬ 
fice  of  Concrete,  to  join  the  McGraw- 
Hill  Publishing  Co.,  and  will  devote  his 
attention  to  the  interests  of  The  Con¬ 
tractor,  in  the  Western  territory,  with 
offices  in  Chicago. 

J.  F.  Well.s,  who  has  been  subscrip¬ 
tion  manager  for  the  Cutler  Publica¬ 
tions  will  succeed  H.  A.  Sawyer  as  of¬ 
fice  manager,  but  will  retain  the  super¬ 
intendency  of  the  subscription  work,  as 
formerly. 

William  J.  Bryan,  has  connected  with 
the  F^imiture  Merchants’  Trade  Jour- 
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n%l,  of  Des  Moines,  as  Eastern  repre¬ 
sentative,  with  offices  in  the  Flatiron 
Building,  New  York.  He  will  cover  the 
New  York  and  New  England  territory, 
also  Pennsylvania  and  Maryland. 

H.  C.  Lee  has  replaced  Russell  Bandy, 
who  has  joined  the  Aviation  Corps,  as 
Middle  Western  repre.sentatlve  of  the 
Furniture  Merchants’  Trade  Journal, 
with  offices  in  the  Lytton  Building, 
Chicagro. 

The  Merchants’  Trade  Journal,  Inc., 
Des  Moines,  announce  the  publication  of 
two  new  papers  to  go  to  the  merchants 
in  the  medium  sized  and  small  cities 
and  towns.  They  are  the  Merchants’ 
National  Drug  Journal,  and  Merchants’ 
National  Hardware  Journal.  Both 
papers  are  represented  by  William  J. 
Bryan,  New  York,  in  the  East  and  in 
the  West  by  H.  C.  Lee,  Chicago. 

Albert  W.  Bayard  has  resigned  as 
secretary  and  manager  of  the  W.  F, 
Wendt  Publishing  Company,  Buffalo, 
publisher  of  American  Blacksmith  and 
La  Hacienda.  He  was  manager  of 
those  periodicals  for  more  than  ten 
years. 

Brick  &  Clay  Record  has  moved  from 
445  Plymouth  Court,  Chicago,  to  more 
commodious  offices  at  610  Federal  Street, 
Chicago. 

F.  M.  Railey,  who  formerly  represent¬ 
ed  The  Modern  Hospital  at  CHeveland, 
is  now  connected  with  their  Chicago 
office. 

Holli.s  G.  Gleason  has  resigned  as 
special  representative  for  the  Inland 
Printer  to  as.sume  the  duties  of  manager 
for  the  Ia  Salle  Paper  Company,  ot 
Chicago.  The  vacancy  in  the  advertis¬ 
ing  department  of  the  Inland  Printer 
will  be  filled  by  Eldon  H.  Gleason,  for¬ 
merly  circulation  manager  for  that 
magazine. 

The  As.sociated  Bu.siness  Papers,  Inc., 
announces  the  admission  to  member¬ 
ship  of  Factory,  published  by  A.  W. 
Shaw  Company,  Chicago,  and  Starch- 
room  Laundry  Journal,  published  by 
the  Starchroom  Publishing  Company, 
Cincinnati,  O. 


HieTimes-Dispatch 

Richmond,  Virginia 

A  five-inch  single  column  adver¬ 
tisement  appearing  every  day  in  the 
year  in  the  Times-Dispatch  will  cost 
$4.20  an  insertion  daily  and  $5.60  an 
insertion  Sunday — a  total  cost  of 
$1,601.60  for  the  year,  which  means 
that  it  costs  to  reach  75%  of  the 
families  in  Richmond  only  about  7 
cents  per  family  per  year. 

Story,  Brooks  &  Finley 

Special  Repreaentativet 

200  Fifth  Ave.  New  York 

People’s  Gas  Building  Chicago 
Mutual  Life  Building  Phila. 


The 

PITTSBURG  PRESS 
Ha*  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

I.  A.  KLEIN,  Metropolitaa  Tower,  N.  Y. 
John  Qom.  Paoplw  Gm  Bldf..  Queag* 
Foraian  Advartliiaa  R»arao— Utlvaa 


The  California  Ciogrraph,  published  at 
Riverside,  Cal.,  is  a  recent  addition  to 
the  horticultural  press  of  the  country, 
which  will  be  devoted  to  interests  of 
the  15,000  growers  of  citrus  and  sub¬ 
tropical  fruits  in  California  and  Ari¬ 
zona. 

The  American  Fruit  Grower,  which 
absorbed  the  Fruit  Grower,  of  St.  Jo¬ 
seph,  Mo.,  in  August,  has  also  acquired 
Green’s  Fruit  Grower,  of  Rochester, 
N.  Y. 


Portland  American  in  Difficulty 
Stockholders  of  the  Portland  (Ore.) 
American,  formerly  the  Oregon  Deutsclie 
Zeltung,  are  asking  for  a  receiver  and 
accounting.  They  allege  in  their  com¬ 
plaint  that  A.  E.  Kern,  recent  mana¬ 
ger,  ‘‘deliberately  and  designedly  pub¬ 
lished  numbers  of  articles  which  the 
Federal  authorities  afterwards  consid¬ 
ered  seditious,  for  the  purpose  of  hav¬ 
ing  the  paper  suppressed.” 


William  Timothy  Call  Dies 


William  Timothy  Call,  editor,  author, 
and  publisher,  died  at  his  home.  No. 
669  East  32d  Street,  Brooklyn,  Tuesday, 
after  a  brief  illness.  Besides  being  a 
successful  business  man,  he  was  a  well 
known  checker  player.  For  twenty- 
four  years  Mr.  Call  was  associated  with 
the  Gage  Publishing  Company,  as  trea¬ 
surer,  secretary,  and  general  counsel¬ 
lor,  in  publishing  the  Electrical  Record. 
Mr.  Call  was  born  at  Bangor,  Maine, 
July  8,  1856,  and  was  a  member  of  the 
class  of  1880  at  Bowdoin  College. 


-  s  ADVERTISERS  ^ 

1  I  If  you  havo  any  produrt  <St 
\  s  service  to  offej  to  the  sblppi**! 
^  trade,  you  can  advertise  It  most 
advantareoualy  in 

THE  NAUTICAL  GAZETTE 

the  recornlaoil  weekly  Journal 
of  ehlpe,  ahtpper*  and  ahlp 
building.  The  greet  preaent 
aUmuIui  to  the  ahlpplng  Indiie- 
try  nieana  Increaeed  buelneae 
for  advertleera  In  tbla  high 
class  medium. 

Snbacrlptlon  $3.00  •  yea* 
20  Veaey  Street.  New  Tork 


'Y*HE  CHICAGO  EVENING 
POST  occupies  a  dialinctive  poai- 
lion  among  the  newspaper*  of  Chicago 
and  the  middle  West. 


The  Chicago  Evening  Pott  carrie* 
^  more  automobile  advertising  and 
automobile  new*  than  any  other  Chicago 
newspaper,  morning  or  evening,  based 
on  six  Issue*  a  week  (Sundays  ex¬ 
cepted). 

The  Chicago  Evening  Post  it  read 
^  by  a  clau  of  people  who  are 
financially  able  to  buy,  diut  eliminating 
waste  circulation,  the  bane  of  the 
quality  advertiser. 

Automobile  advertisers  have  con- 
^  sistently  placed  the  bulk  of  dielr 
advertising  in  the  Chicago  evening  field 


The  Chicago  Evening  Post 
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LIVE  TOPICS  DISCUSSED 
BY  OUR  READERS 

[Under  thlt  caption  tee  shall  print,  each 
vreek,  letters  from  our  readers  on  subjects  of 
<»(orret  connected  urith  ntnespaper  publishing 
and  advertising.  Anp  publisher  who  desires 
help  in  the  solution  of  his  problems,  or  who  has 
pronounced  vievrs  On  anp  subject  connected 
with  the  business,  is  invited  to  contribute  to 
this  column.  We  are  confident  that  such  a  col¬ 
umn  can  be  made  of  great  value  through  the  co¬ 
operation  of  our  readers. — Ei>.  1 

Something  of  Montreal's  History 

City  Hall.  Mayor’s  Office, 

Montreal,  November  8th,  1917. 

Tub  Kiiitor  and  PuBi.iBiira : 

My  attention  has  Just  been  called  to  a  recent 
Issue  of  your  Bevlew  containing  the  travels  of 
TjouIs  Wiley,  Manager  of  the  New  York  Times, 
and  wherein  the  city  of  which  I  have  the  honor 
to  be  the  Mayor  1^  referred  to. 

"In  the  older  part  of  the  city,  there  Is  an 
Interesting  French  settlement,’'  writes  your  In¬ 
former.  ■  This  Is  an  Inaccuracy  which  1  would 
request  you  to  kindly  rectify.  In  fairness  to  Mr. 
Wiley,  whose  Information  Is  Incomplete,  and 
also  In  fairness  to  the  French  Canadians,  who 
form  the  great  majority  of  the  population  of 
the  City  of  Montreal. 

The  origin  of  this  city,  the  275th  anniver¬ 
sary  of  which  has  been  recently  celebrated, 
dates  from  the  time  of  the  French  who  estab¬ 
lished  a  colony  In  this  country.  Such  tourists 
as  are  keen  observers  readily  realise  this  French 
origin  of  Montreal,  at  the  sight  of  our  histori¬ 
cal  monuments.  The  most  remarkable  of  these, 
the  monument  In  memory  of  tlie  founder, 
Maisonnenve.  carved  by  the  French  Canadian 
sculptor,  Phlllpi*  Hfrbert,  Is  rightly  situated 
"In  the  older  part  of  the  city.”  And  St.  James, 
Notre  Dame,  St.  Paul  Streets,  and  the  other 
streets  which  surround  it.  were  given  240  years 
ago,  the  names  which  they  still  bear  to-day. 
Therefore,  In  this  case,  mention  of  a  "French 
settlement”  should  have  been  solely  in  refer¬ 
ence  to  the  early  history  of  Montreal. 

I  will  now  give  a  few  statistics  which  will 
enable  you  to  judge  of  the  present  situation. 
Montreal  has  a  population  of  700,000,  Includ¬ 
ing  the  suburban  municipalities.  Nearly  70  per 
cent,  of  this  total  population  are  of  French 
Canadian  origin.  Within  the  limits  of  the  city 
rroper,  nearly  400,000  French  Canadians  repre¬ 
sent  the  absolute  majority  In  fifteen  of  the 
twenty  municipal  divisions.  So  that  Montreal 
the  metropolis  of  Canada,  Is  not  only  the  fourth 
large  city  of  the  American  continent,  taking 
rank  after  New  York,  Chicago,  Philadelphia,  but 
It  is  also  tbe  fourth  French  city  of  the  world, 
taking  rank  after  Paris,  Marseilles,  Lyons. 

The  above  facts  are  not  perhaps  apparent  to 
all  those  who  visit  our  city,  but  they  are  none 
the  less  true.  And  these  facts  In  no  wise  jus¬ 
tify  a  tourist  in  considering  the  descendants 
of  the  founders  of  this  city  as  fonning  a  mere 
colony  lost  in  the  midst  of  the  other  citizens 
of  Montreal. 

I  would  request  you  to  kindly  Insert  this  recti¬ 
fication  In  your  review. 

M.  MARTIN,  Mayor  of  Montreal. 


OBITUARY  NOTES 

IfREDERicK  W.  Harting,  aged  forty- 
five,  a  memlter  of  the  editorial  staff  of 
the  Minneaiwlls  Tribune,  well  known 
in  newspiiper  circles  in  t'anada  and 
the  Northwest,  died  recently  in  Min¬ 
neapolis.  He  was  at  one  time  with 
newspapers  in  Saskatoon,  Vancouver, 
and  other  Canadian  cities.  He  was 
news  editor  of  the  old  New  York  Press 
at  one  time. 

Charlf»  W.  Crbmkr,  editor  of  the 
Waynesboro  (Pa.)  Daily  Uecord,  died 
recently  In  Philadelphia.  He  at  one 
time  worked  on  the  Baltimore  Sun. 

(J.  Kdwin  Entwisus,  a  newspiiper 
man  of  Baltimore  and  Alexandria,  Va., 
died  recently  in  Baltimore. 

W.  Sam  Wiohtman,  senior  editor  and 
publi.sher  of  the  Bethany  (Mo.)  Clipper 
since  its  organization  in  190o,  died  re¬ 
cently.  He  was  born  in  London,  Eng¬ 
land,  fifty  years  ago. 

David  Creighton,  a  veteran  Canadian 
newspaper  man,  who,  in  1887,  founded 


the  Toronto  Empire  and  conducted  it 
until  its  amalgamation  with  the  Toronto 
Mail  in  1895,  died  in  Toronto  on  No¬ 
vember  7.  He  was  born  in  Glasgow, 
Scotland,  in  1843;  learned  the  printing 
business  there,  and  in  1864  became  pub¬ 
lisher  of  the  Owen  Sound  (Ont.)  Times, 
which  he  ran  until  the  Toronto  Empire 
was  established.  Since  1895  Mr.  ('reigh- 
ton  held  the  office  of  A.ssistant  lieceiv’cr- 
General  at  the  Sub-Treasury  in  To¬ 
ronto. 

Col.  J.  U.  Tavuir,  veteran  Arkanstis 
newsjiaper  m;,n,  died  recently  at  his 
home  at  Paragould,  Ark.,  after  a  long 
illness. 

('harles  M.  Hein,  Texas  publisher, 
owner  of  the  Itein  Printing  Company 
of  Hou.ston,  Tex.,  died  suddenly  on  No¬ 
vember  9.  Mr.  Rein  was  56  years  of 
age.  He  went  to  Houston  in  1895  and 
established  the  Houston  Daily  Age. 

Mrs.  Nat  P.  .Jackson,  well  known 
Texas  newspaper  woman,  died  suddenly 
at  her  home  in  Paris,  Texas,  on  Novem- 
boi’  10. 

.losEi’H  I,.  St(X)thoff,  for  the  past  ten 
years  employed  in  the  business  depart¬ 
ment  of  the  New  York  Herald,  died 
la.st  Sunday  at  his  home  in  New  York. 


To  Name  Warburton's  Successor 
A  successor  to  Frederick  J.  Warbur- 
ton,  trea.surer  of  the  Mergenthaler  I^in- 
otype  Company,  who  died  recently,  will 
be  named  at  a  meeting  of  the  board  of 
director;!  Tuesdiiy. 


THE  EDITOR  AND  PUBLISHER  main¬ 
tains  a  corps  of  paid  correspondents  ifi  the 
following  cities: 

Alhanv,  N.  Y. —  E.  T.  Loveday,  The  Knick¬ 
erbocker  Press. 

Atlanta,  Ca. — Miss  ll’innie  Freeman,  The 
(ieorgian. 

Baltimore,  Md. — /.  Thomas  Lyons,  The  Sun. 
Boston,  Mass. — ,V/.  J.  Staples,  The  Adver¬ 
tiser. 

Buffalo,  N.  .  Y. — A.  H.  Kirchhofer,  The 
News. 

Chicago,  Ill.^C,  B,  Cory,  Jr.,  Illu.strated 
World  Magasine,  Drexel  Avenue  and  Fifty- 
einhth  Street. 

Cincinnati,  O. — 

Cleveland,  O. — W.  H.  Zelt,  764  Hippodrome 
Annex. 

Dallas,  Tex. — J.  E.  King,  202  South  Win- 
netka  Are. 

Des  Moines.  Iowa. — 

Detroit.  Mich. — Fred  R.  Barkley,  146  Char¬ 
lotte  Ave. 

Indianapolis,  Ind. — Ellis  Searles.  The  News. 
Kan.sas  City — H'.  H.  Adams.  The  Post 
Little  Rock.  Ark. — T.  E.  Wren,  Arkansas 
Casette. 

London.  Eng. — Valentine  Wallace,  yg  South¬ 
ampton  St..  .Strand. 

Los  .dnaeles.  Cal. — 

Louisville.  Ky.— Aubrey  Cossar,  Starks 
Buildina. 

Milwaukee.  Wis. — U.  G.  Cox.  423  22nd  St. 
Montreal,  Que. — J.  C.  Ross,  Board  of  Trade 
Building. 

Minneapolis,  Minn. — T.  A.  Boright,  The 
Tribune. 

,\'ew  Orleans.  La. 

New  York — Joe  A.  Jackson,  The  World. 
Omaha,  Neb. — A.  E.  Long,  The  Bee. 

Paris — F.  B.  Grundv.  The  Associated  Press. 
TV  Place  dr  la  Bourse. 

Philadelphia,  Pa. —  Miss  Curtis  Wager  Smith, 
ysng  Baring  St. 

Pittsburgh,  Pa. — C.  C.  Latus,  The  Dispatch. 
Providence,  R.  I. —  Wm.  M.  Strong,  The 
Journal. 

Portland.  Ore. — E.  N.  Blythe.  Oregon  Jour¬ 
nal. 

.^alt  Lake  City,  Utah  —Frederick  Kinney, 
The  Tribune. 

San  Francisco,  Calif. — Paul  Neiman,  The 
Call. 

Seattle.  Wash.— -Roy  Alden.  The  Times. 

St.  Paul,  Minn. — John  Talman,  -599  Laurel 
Ave. 

.’it.  Louis.  ^*0. —  Roy  M.  Edmonds,  1409 
Wright  Building. 

Savannah.  Ga. — J.  P,  Watkins,  Dixie  News 
Bureau. 

Spokane.  Wash. — Ralph  E.  Dyar,  Spokes¬ 
man-Review. 

Tacoma.  Wash. — E.  A.  Knight.  The  Tribune. 
Toronto,  Ont. —  W.  A.  Craik,  52  Foxbar 
Road. 

Washington,  D.  ^C. — E.  A.  Halsey,  402 
Wardman's  Court,  East. 

Wheeling,  W.  Va.—  Wm.  R.  Keyset.  The 
Intelligencer. 


SITUATIONS  WANTED 


Adverti$emmt9  under  tkU  eUuHfteatUm,  ten 
cente  per  Hne.  each  ineertion.  Count  ei» 
eoord^  to  the  line.  For  tkoee  unemployed, 
not  to  exceed  50  %oord$,  two  ineertions  FREE, 

OKNRRAI*  ASSISTANT  now  on  trad**  paper. 
FklltoriHla.  humor,  Interview**,  verae.  «al**aman- 
Hhlp,  win<V>w  display,  aolieltlnit  ndvertlaementa. 
jroo<!  oolloetor.  I'refer  part  time  New  York  City 
or  Newark.  Addresa  W.  S-tTO,  care  Edlt«»r  and 
PublUber. 


ASSISTANT  EDITOR,  trade  w^M-kly  aeeka 
wider  «piH»rfunity :  exi>erlenced  txlltinj?  copv, 
r**ndlnif  pniof.  malcinK  UP,  r<*i>ortlnK.  writinj? 
parn}sn:pha  and  api'elal  artlelea:  alx  yenra*  eteno- 
prnphle  exia^rlenre ;  training  illURtrntlmr :  college 
graduate.  Addreaa  \V.  34SO,  care  Editor  and 
Publiaher. 


EDITOR. — Wanted  altiiatlon  aa  editor  of  Re¬ 
publican  dally;  ex|>erlenced  new«  editor  and 
<Hlitorl»l  writer.  Addri'aa  W.  3479,  care  FXiltor 
and  Publisher. 


MAOAZINE  EDITOR — Temporarily  in  minor 
position  becauae  of  re-organisatlon ;  will  cmaldfr 
offer  from  literary,  (xditlcal  or  high  claaa  buel- 
neaa  p*»rlodical ;  progrt'aslve  In  political  outlook: 
both  ex**cutive  and  writer:  know*  Ereiieh :  f  reign 
travel:  minimum  salary  that  will  t>e  conaid**red 
$3,000.  Addresa  W.  3409,  car**  E4lltor  and  Pub¬ 
lisher. 


IM)  YOU  NEED  A  FIRST  CLASS  SPACE 
SALESM.\N,  copy  writer  and  layout  man?  I 
deaire  to  make  change  for  better.  I  am  now  ad- 
vertiaing  men  for  one  of  tbe  beat  aoiithern  dall¬ 
ies.  Ten  yeara’  advertising  experience  in  aelllDi: 
and  placing  advertising.  Good  salesmanship  per¬ 
sonality  and  I  know  my  buaint'gs.  I  nm  after 
larger  field  offering  nmre  mom*y  to  tlie  right 
man.  Can  handle  either  local  or  f«vroign  dally, 
also  advertising  dei>nrtnient  of  monthly  maga- 
xlnes  where  i>era)nal  contact  with  apace  buyers, 
or  clever  letters  ami  follow  up  work  la  n**cesa‘*ry 
to  produce  business  through  the  mall.  Address 
W.  347S,  care  E<1ltor  aiui  Publish*  r. 


YOI’NO  WOMAN  exp<»rlenced  In  e*llt('rlal.  nd- 
vertiaing  an  1  puhlicltv  work,  iM»8t  re- 

nuiring  originality,  initiative,  and  skill :  pub¬ 
lisher’s  pnhilcity  l•l)e^lnlly  desired.  Address  W. 
3405.  care  Editor  ajid  Publisher. 


DESK  OR  RE  WRITE  MAN,  varied  exfUMdence, 
oi»en  for  Immediate  engagiunent.  Tinman  intense 
and  feature  ator!**s  strong**st  point.  Thoroughlv 
act)iiaint<*d  calde  and  telegraph  desk.  Addr**ss 
W.  34S1.  care  Editor  and  Piibllslu'r. 


EDITtmiAL  EXEn’TIVE  at  eks  fK>sitlon.  Ex 
IM*rienc**  practical  and  theoretical.  American. 
34,  ahstalnor,  hard  worker.  Can  hamlle  men 
ami  put  a  pa|M*r  over.  Evening  pHp*‘r  10,000  tr» 
30.000  preferr**d.  Refcr<*nces  first  class.  Ad- 
diN'sa  W.  .34H4,  care  E*litor  and  Publisher. 


SPORTS  WRITER  AND  EDITOR,  wide  expeC 
enoe  ami  acquaintance.  Writes  snap’jy  stuT. 
Star  on  mak**-up.  and  features.  Ready  to  take 
place  In  two  w*>eks.  Address  34S2.  care  Editor 
and  Publisher. 


inOH  GRADE  NEW’SPAPER  MAN  seeking 
{Permanent  imsiflon  as  managing  e<11t*ir  afbrnoon 
paper.  Ready  for  change  at  once.  Address  W. 
34S3,  enn*  F/<lltor  and  Ihibllsher. 


HELP  WANTED 


Adi^ertUement^  under  thi$  einneification.  t^renfu 
cente  per  Hne.  each  ineertton.  Count 
^rortfe  to  the  line. 


WAN'TED  ADVERTISING  MAN,— In  MI  Ml*' 
Weet  city  of  12.000.  newsparsT  with  l(*ased  wire? 
Party  must  be  ahlc  to  write  aggressive  copv, 
ami  willing  to  double  on  circulation  or  remjrtor- 
Ia1  work  when  necessary.  Mod*  rate  salarv  to 
start,  but  the  right  man.  If  he  wishes,  ran  be¬ 
come  part  owner  on  easy  terms.  Address  W. 
.3477,  rare  E<l!tor  and  Puhllshcr. 


FOR  SALE 


Adrertteemente  under  thle  elaseifieatton.  twenty 
cents  per  line,  each  insertion.  Count  sim  words 
to  the  Mb*. 

LINOTYPB — Three  Model  I  mBchlDee  with 
eomplete  equipment  of  molda,  ma,nizlDes  and  mat- 
rirea.  New  Haven  FnioB  On.,  New  Haven,  Conn. 

STFatFvOTYPR  FLAT  SHAVER—For  Sale  a 
atereotype  flat  ahaver  In  xoo<1  condition  Ad- 
dpeaa  for  price  and  deacriptlon.  The  Wichita 
Raitle,  WIchIfa,  Kana. 

LlNOTYPft-^Model  No.  1.  Serial  No.  8010. 
aiMl  Model  No.  I,  Serial  No.  8011,  with  1  maca 
line,  linen,  ejector  bladea.  font  of  matricea 
tfor  each  machine).  Tribune  Printtnf  On., 
rharleaton.  W.  V«, 


FOR  .RAIJ*:. — Beat  equl|>ped  newepaper  plant 
In  New  Rnuland.  Everything  new  and  ready  to 
operate,  ti  Unotypea  and  all  ateel  fiirntshlnga. 
Ooas  preea.  Plant  just  closeil,  other  Inten'ita 
demand  attention  of  owner.  Price  low  for  Ini- 
merllate  sale.  Addreaa  for  particulars.  Dally 
Newa,  Pittafleld,  Maaa. 


The  man  who  can  think  clearly,  and 
who  can  put  a  thought  in  a  way  that 
carries  conviction,  can  write  good  ad- 


FOUR  HOE  MATRIX  ROLLING  MACHINES 

Equipped  for  motor  drive  and  in  good  condition 
For  sale  bv 


vertising  copy. 


.  The  real  newspaper  man  may  feel 
that  he  has  a  hard,  exacting  task — but 
ho  would  not  exchange  it  for  an  easy 


WALTER  SCOTT  &  COMPANY,  Plainfield,  New  Jersey  one  carrying  higher  pay. 


$2500  Cash 

available  for  first  payment  on  an  at¬ 
tractive  weekly  newspaper  property. 
New  England,  southern  and  far  west 
locations  preferred. 

Proposition  P.  W. 

Charles  M.  Palmer 

Newspaper  Properties 

225  Fifth  Avenue,  New  York 


AUBREY  HARWELL  HENRY  F.  CANNON 


HARWELL  &  CANNON 

Sales 
Purchases 
Consolida  tions 
Appraisals 

of 

Newspaper  and  Magazine  Properties 

TIMES  BUILDING  NEW  YORK 

NEWSPAPER  FOR  SALE 

In  the  Sunny  South 

Small  daily  in  Krowing  southern  resort, 
exclusive  field,  netting  annually  close  to 
37,000.  Extraordinary  opportunity.  Price 
$20,000,  half  cash  asked.  Proposition  No. 

I79X. 

Small  city  daily  and  a  high  class  weekly 
in  desirable  Idaho  locations.  Nos.  7001X 
and  579*. 

Special  offer  in  small  city  daily  in  rich 
Colorado  held.  No.  598X. 

H.  F.  HENRICHS 

.\eufspaper  Properties 
LITCHFIELD.  ILL. 


YOU  MAY  NEED  TO  KNOW 

How  you  can  get  in  touch  with  the 
right  man  for  a  position  vacant,  or 
How  you  can  find  a  suitable  opening 
for  yourself  or  some  friend  whom 
you  can  recommend. 

Keep  in  mind  the  scope  of  our  work. 
Ours  is  a  service  bureau  for  employ¬ 
ers  and  employes  in  all  departments 
of  the  Publishing,  Advertising  and 
Printing  field,  east,  south  and  west. 

No  charge  to  employers;  registration 
free;  moderate  commissions  from 
successful  clients. 

FERNALD’S  EXCHANGE,  Inc. 

Thirrl  Nnttonal  Bank  Bldg..  Springfield,  Maaa. 


Casadias  Preu  Clippisgs 

The  problem  of  covering  tbe  Canadlaa 
Field  U  answered  bg  obtaining  tbe  eervlae 
of 

The  Dominion  Press 
Clipping  Agency 

which  glTea  tbe  clipplngn  on  all  mattan  of 
latcreat  to  yon.  printed  in  over  tS  per  neat, 
of  tbe  newspapers  and  pablleariona  ef 
CANADA. 

We  cover  every  foot  of  Canada  sad  New¬ 
foundland  at  our  bead  office. 

74-76  CHURCH  ST.,  TORONTO.  CAN. 

Price  of  service,  regnlar  preen  ellpplBa 
rates — special  rates  and  diseonata  t«  Trade 
and  Newspapera. 


Hemstreet’s 


PRESS  CLIPPINGS 


Tenth  Avenue  At  45th  Street 

New  York 
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EMPIRE  CIRCULATORS 

HOLD  LIVE  MEETING 

(Continued  from  pane  31) 
now  zone  rate  problem,  and  the  control 
of  newsboys.  He  believed  that  the  cir¬ 
culator  who  was  able  to  get  new  light 
on  any  one  of  these  questions  had  thus 
made  his  trip  to  Atlanta  a  profitable  in¬ 
vestment  for  his  publisher. 

MEKTINQ  MORNING  PAi’ER  tX).M PETITION. 

Martin  A.  Miner,  circulation  mana¬ 
ger  of  the  irtica  Ob.server,  told  how  an 
evening  newspaper  may  hold  its  own 
against  morning  comi>etition.  The  Ob- 
.s<*rver,  he  said,  charged  the  full  rate  of 
$.")  a  year  for  its  out-of-town  edition 
in  towns  where  the  paper  is  delivered 
on  the  day  of  publication,  and  M.  a 
year  on  rural  routes  where  it  is  de¬ 
livered  on  the  following  morning.  To 
interest  rural  people  Mr.  Miner  has 
found  the  coiiperation  of  the  editorial 
end  of  great  value.  He  l)elieves  in 
giving  stock  and  market  reports  very 
fully,  with  neighl>orhood  news  and  gos- 
.si|>  at  least  twice  a  week,  ('ollectors 
are  in.structed  to  make  lists  of  pros- 
I>ect.s,  and  country  corre.spondents  co- 
oi>erate  in  this  ta.sk.  During  the  fall 
and  winter  months  these  li.sts  are  “hit 
uft”  with  letters  and  sample  coi)ies. 
Order  blanks  and  return  envelopes  are 
s*-nl.  as  farmers  are  not  great  letter 
writers,  and  expect  to  have  that  task 
simplified  for  them.  Sample  copies  are 
always  sent  a  few  days  in  advance  of 
.siK'cial  solicitors.  Commis.sions  are  giv¬ 
en  to  iK)stma.sters.  The  sub.sc-ription 
l>rice  of  the  morning  competitor  is  cut 
a  little,  in  order  to  meet  the  argument 
as  to  getting  it  on  the  day  of  publica¬ 
tion. 

AKVA.NTACES  OF  INDEPENDENT  CARIUERS. 

(’harles  K.  Blewer,  circulation  mana¬ 
ger  of  the  Hinghampton  Press,  desiTib- 
ed  hi.s  jilan  for  .securing  new  busine.ss 
through  indeiKindent  carriers.  He  told 
»»f  conditions  of  a  year  ago,  when  the 
Press  .sold  for  one  cent,  and  the  carriers 
were  j)aid  $1.25  a  week.  They  .showed 
little  intere.st  in  their  job.s,  and  it  was 
a  difficult  mdtter  to  keep  them  properly- 
keyed  up.  When  the  Press,  on  Jan¬ 
uary  1.  increasf  d  the  price  to  two  cents, 
the  carriers  at  the  .same  time  were  plac¬ 
ed  on  an  independent  l)a.sis.  The  lioys 
were  impres.sed  with  the  fact  that 
there  was  no  limit  to  their  earning 
IK)wer  except  their  own  lack  of  ginger 
and  interest  in  their  work.  The  change 
in  .selling  price  had  brought  alwut  a 
circulation  loss  of  al>out  10  per  cent, 
and  conte.sts  were  started  through 
which  carriers  were  paid  a  bonus  of  20 
c-ents  each  for  new  sub.scrlbers  who 
.stayed  on  the  list  for  a  month  or  more; 
and  special  prizes  were  offered  for  the 
l«-st  records  of  new  subscriptions  ol)- 
tained  within  a  certain  period.  The 
hoys  worked  with  enthu.slasm,  and 
quickly  brought  in  500  new  subscrip¬ 
tions  in  Jlinghampton  alone.  The.sf? 
conte.sts  have  been  continued  with 
gratifying  re.sults,  and  the  city  car¬ 
rier  list  has  increased  33  f>er  cent,  .since 
January  1. 

In  country  towns  but  one  carrier  is 
engaged,  and  Mr.  Blewer  finds  that  the 
contests  enlist  the  intere.st  of  the  .small 
own  people  in  the  success  of  their  local 
iKiys. 

There  was  a  luncheon  to  the  delegates 
by  the  Syracuse  newspapers,  at  which 


Ton  MUST  Um  the 

LOS  ANGELES 

EXAMINER 

to  c«T«r  Ua  GKEAT  SOUTHWEST 

Mo&raAH.'lr..  150,000 


Lieut.-Gov.  Schoeneck  and  Corporation 
Counsel  Stewart  Hancock  made  ad- 
dres.se  s. 

Several  members  spoke  on  the  subject 
of  .soldier  circulation,  and  a  full  and  free 
discussion  followed.  It  was  decided  that 
better  results  could  be  obtained  by  co¬ 
operative  action,  which  was  decided 
upon. 

SHORTAGE  OF  CARIUERS. 

R.  D.  M.  Decker,  of  the  Albany  Knick- 
erbocker-Press,  told  of  the  difficulties  of 
securing  carriers  to  replace  those  drawn 
into  other  occupations  by  the  shortage 
of  lalxir,  due  to  the  war.  In  the  smaller 
cities,  he  said,  this  problem  presented 
great  difficulties, .  as  the  boys  could  not 
make  sufficient  profit  to  justify  them  in 
devoting  their  whole  time  to  the  work, 
when  bigger  pay  offered  in  other  lines. 

He  believes  that  the  solution  of  the 
problem  will  be  found  in  securing  old 
men  and  girls  for  carrier  work,  as  well 
as  for  a  part  of  the  street  sales.  He 
foresees  a  larger  use  of  the  automatic 
.salesmen,  or  slot  machines,  although  up 
to  this  time  the  public  has  not  yet  been 
educated  to  patronize  these  machines. 

NEXT  MEETING  AT  BUFFALO. 

A  committee  consisting  of  Messrs.  Mc¬ 
Intyre,  Therrien,  and  Decker  was  ap¬ 
pointed  to  investigate  the  Child  Labor 
law  as  it  affects  newsboys. 

In  a  discussion  of  canvassing  for  sub¬ 
scriptions,  Mr.  McIntyre  .said  he  found 
lietter  results  were  obtained  if  women 
were  employed  to  do  the  canvassing. 

After  deciding  upon  Buffalo  as  the 
next  place  of  meeting,  the  meeting  ad¬ 
journed. 

Committees  were  appointed  as  follows: 
Membership,  Messra  Hixson,  Hanford, 
Condon,  and  Cockerill;  Convention, 
Mes.srs.  Robert.s,  Blewer,  and  Bulger; 
.Auditing,  Me.ssrs.  (leland,  Farramore, 
and  Miner. 

Memliers  attending  included  Messrs. 

J.  O.  Taft,  the  Binghamton  Republi¬ 
can-Herald;  J.  M.  Annenberg,  the 
Schenectady  Union-Star;  James  Mc- 
Kernan.  the  New  York  World;  M.  D. 
Trelile,  the  Buffalo  Times;  R.  D.  M. 
Decker,  the  Albany  Knickerbocker 
Pre.ss;  G.  N.  Therrien,  the  Buffalo 
News;  A.  J.  (Jerlier,  the  Syracuse  Jour¬ 
nal;  W.  C.  Hix.son,  the  Syracuse  Post- 
Standard;  Daniel  W.  Tanner;  Alfred 
Cockerill,  the  Utica  Press;  C.  K.  Blewer, 
the  Binghamton  Press;  Martin  A.  Min¬ 
er,  the  Utica  Observer;  W.  G.  Ma.ster- 
man;  Raymond  Paramore,  Gloversville; 

K.  C.  Hanford,  Poughkeep.sie  Eagle- 
News;  E.  F.  McIntyre,  the  Syracu.se 
Herald;  W.  M.  Henry,  the  New  York 
.Vmerican;  R.  R.  Cleland,  the  New  York 
Po.st;  R.  J.  Bulger,  the  Buffalo  Courier; 
F.  A.  Rolierts.  the  Roche.ster  Times, 
and  Edward  Gan.s,  of  The  Editor  and 
Pl-BLISHER. 


To  Sir  Philip  Sidney,  searching  for 
a  theme  on  which  to  write,  his  muse 
said:  “I.AXik  in  thy  heart,  and  write.” 
The  advice  is  sound,  and  points  the 
method  for  all  who  would  set  down  en¬ 
during  things. 

pttaburg  itspalrt) 

is  a  capable  and  welcome  sales¬ 
man  in  thousands  of  good  homes. 

WALLACE  G.  BROOKE 
Brunswick  Building,  New  York 

THE  FORD-PARSONS  CO., 

Peoples  Gas  Building,  Chicago 

H.  C.  ROOK, 

Real  Estate  Trust  Building,  Philadelphia 


PUBLISHERS  URGED  TO 
"MAKE  HASTE  SLOWLY” 


Paper  Committee  of  A.  N.  P.  A.  Again 
Advises  Caution  in  Making  Contract.s, 
in  View  of  Improving  Conditions — Im¬ 
mediate  Needs  May  Be  Met  by  Pur¬ 
chases  in  Open  Market. 

News  print  prices  seem  very  much 
easier  than  last  week  and  last  month. 
Publishers  are  finding  little  difficulty  in 
protecting  themselves  for  next  year’s 
supply  under  much  more  reasonable 
terms  than  they  had  anticipated. 

A  large  number  of  contracts  have 
Ijeen  signed  during  the  past  tw-o  weeks 
at  prices  ranging  about  3  cents  at  mill 
and  a  little  less. 

The  paper  committee  of  the  A.  N.  P. 
A.  continue  to  urge  publishers  to  be  in 
no  hurry  to  contract,  but  rather  supply 
their  needs  from  spot  market  and  under 
no  circum.stance  to  sign  a  contract  with 
the  5  per  cent,  overweight  allowance 
clause. 

Consumption  has  been  substantially 
decrease  and  will  doubtless  continue, 
j  due  to  publi.shers  increasing  prices,  elim¬ 
inating  wa.stes,  returns,  and  free  copies; 
on  loss  of  circulation  due  to  new  postal 
rates  and  in  some  Instances  a  further 
decrease  in  consumption  due  to  reduced 
advertising. 

There  is  sufficient  paper  on  hand  and 
sufficient  production  in  sight  for  next 
year's  business,  and  sufficient  raw  ma¬ 
terials  assured  to  tend  to  a  more  staple 
and  healthy  condition  in  the  news  print 
manufacturing  business. 

There  is  ample  paper  in  sight  and 
nothing  to  worry  about  for  next  year’s 
supply.  Manufacturers  are  much  more 
reasonable  and  apparently  very  anxious 
to  maintain  more  friendly  relations. 

Imports  show  a  substantial  increase 
over  last  year,  which  will  probably  be 
maintained  for  the  balance  of  the  year. 

Exports,  up  to  September,  show  a  de¬ 
cided  decrea-se  over  the  same  period  last 


U.  S.  P.  0.  and  A.  B.  C.  Report 

The  New  Orleans  Item 

period  ending  October  1,  1917 
Daily  60,756 
Sunday  77,438 
Average  63,2 1 7 


USE 

UNITED 

PRESS 

FOR 

Afternoon  Papers 

GMtoral  Ofkw*.  WtoM  BI4t.,  N«w  Y«rk 


We  can  increase  your  business — 
you  want  it  increased. 

You  have  thought  of  press  clip¬ 
pings  yourself.  But  let  us  tell  you 
how  press  clipping  can  be  made  a 
business-builder  for  you. 

BURRELLE 

60-62  Warren  St.,  New  York  City 
Established  a  Quarter  af  a  Century 


year.  The  month  of  September  shows 
the  highe.st  export  record  yet  of  12,000 
tons.  This  includes  a  large  shipment  of 
about  3,000  tons  from  the  International 
Paper  Co.  and  .some  others  to  Australia. 

import  figures  compared. 

The  imports,  practically  all  from  Can¬ 
ada,  for  nine  months,  1914,  1915,  1916, 
and  1917  were  as  follows:  1914,  223,232 
tons;  1915,  261,564  tons;  1916,  349,898 
tons;  1917,  405,534  tons. 

The  exports  for  same  period,  same 
years,  were  as  follows:  1914,  45,369  tons; 
1915,  40,685  tons;  1916,  58,767  tons;  1917, 
54,907  tons. 


Baltimore  as  a 
Market 

Pro.sperous  Baltimore  is  to¬ 
day  an  actuality — not  a  dream. 
One  item  alone  of  $50,000,000 
will  be  expended  in  the  expan¬ 
sion  of  the  Penn-Mary  Steel 
Company — a  Schwab  plant — at 
Sparrows  Point.  Of  this  $50,- 
000,000,  contracts  for  the  ex¬ 
penditure  •  of  some  $30,000,000 
have  already  been  signed.  Ulti¬ 
mately  from  15,000  to  20,000 
men  will  be  employed  in  this 
new  plant. 


The  Baltimore  News 

Average  Net  Daily  Circulation  0ct.I91 7, 92,088 
GAIN  over  same  period  1916,  5,686 
DAN  A  CARROLL  J.  E.  LUTZ 

Eastern  Western 

Representative  Representstive 

Tribune  Bldg.  First  Nat.  Bk. 

New  York  Bldg.,  Chicago 
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“OHIO  FIRST” 

The  Key  That  Unlocks  Ohio 
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CINCINNATI  ENQUIRER 


Where  Advertising  Pays 

Morning,  evening  and  Sunday  these  OHIO  News¬ 
papers  sweep  over  the  state. 

They  leave  no  section  of  the  state  untouched. 

Ohio  is  a  state  of  great  affluence,  her  total  wealth 
reaching  approximately 

$10,000,000,000 

Of  this  enormous  sum,  each  one  of  Ohio’s  5,181,220 
inhabitants  has  a  liberal  share. 

The  wealth  of  a  community  is,  after  all,  the  strongest 
argument  that  can  be  advanced  in  support  of  profitable 
advertising. 

It  is  the  vitally  necessary  thing  that  contributes  to 
the  advertiser’s  success. 

The  power  of  a  newspaper  to  influence  trade  and  pro¬ 
mote  buying  depends  primarily  on  the  monetary  asset 
of  its  readers. 

There  is  no  question  about  the  wealth  of  Ohioans. 

Nor  is  there  any  question  anent  the  tremendous  influ¬ 
ence  these  OHIO  Newspapers  wield  among  their  readers. 
A  FAIR  TRY-OUT  CAMPAIGN  WILL  PROVE  IT. 


(1/  \  COLUMBUS 
^  ISTATE-JOURNAL 

PORTSMOUTH  TIMES 


Akron  Ilraron-Jonrnal  .  .  . 

\et  iiald 
Circulation. 

(K)  .-(l.aj.'t 

2. .300  10,000 

linea.  Ilnea. 

.04  .04 

Akron  TInien  . . 

tK) 

.03 

.02.3 

Cincinnati  Cf>ni.-Tril,nnr. . 

t.M) 

<10,7^3 

.11 

.OO 

Cincinnati  Coni. -Tribune . 

(S> 

3U,.'t.30 

.11 

.OU 

1  Cincinnati  Fnqnlrer,  5c.  (Mi&S) 

.N.'.,.3I4 

,14 

.12 

Cicvclantl  .Vcivw  . 

<E) 

i:t»,osti 

.18 

.18 

Cleveland  Ijcnder  . 

(S) 

14tl,U0M 

.111 

.lO 

Cicrcianil  Plain  Dealer.. 

(M) 

lti.’i..'>34 

.23 

.23 

Cleveland  Plain  Dealer  • 

<S) 

314,H7» 

.2.3 

.2.3 

t'oliinibna  DlM|»atch  . 

(  E) 

7.",4t»2 

.11 

.lO 

ColiiinbiiN  DiHpntch  . 

<  S) 

7I,11» 

.11 

.It) 

Coliinilinn  <0.)  .State  Jonr.. 

(  M) 

r>.'>,(i.'>t( 

.Oil 

.08 

Coliinibua  tO.)  State  Jour 

.(S) 

3S.4."» 

.o» 

.08 

Dayton  .N'ewa  . .  •  .  • 

<  E) 

41 

.or».' 

.0.55 

Dayton  Xewa  . 

IS) 

.0.3.3 

.0.3.3 

liliiia  .\c^vN  . 

(  E) 

».:{22 

.02 

.0172 

Clarion  Daily  Star . 

(  E) 

S.OU4 

.0120 

.0120 

.Newark  Anierlcan-Trlbune 

<E) 

tl,-4S7 

.Of  OK 

.OltfN 

Piiliia  Dally  Call  . 

(E) 

4.017 

.0080 

.«>080 

1*ortanioiith  Dally  Tlniea  • 

(E) 

10„*t27 

.02 

.02 

SaiiiliiHky  lleiciater . (  >1  S  t 

4,20.3 

.0003 

.t>003 

f  \o  Monday  Immii€*.> 

SiiriiiKtlelfl  >ie«vM  . 

1.3,1  18 

.02.3 

.02.3 

Stciihciivi  1  le  Caxette  •  •  .  . 

(E) 

.3,020 

.014.3 

.0071 

Toledo  lllade  . 

<E) 

1.33 

.12 

.lO 

VoniiKMtoM  11  Telegram  •  .  • 

(  E> 

*  1  0.002 

.035 

.03.3 

VoiiiiKMto%vii  Vindicator  .  •  . 

t  E» 

•  1 .3,380 

,03.3 

.03.3 

A’oiinicatown  Vindicator 

.  (S) 

*  14,402 

.03 

.03 

/.aneavllle  Signal  . 

IE) 

10,8.37 

.02 

.02 

•A.  11.  C.  Statement  (last  andlted). 

Other  ratliiK*  Government  Htatemen  t  October  1. 

lOl  7. 

New  York  Advertising  Situation 

Statement  Showing  the  Use  of  Space  by  New  York's  Leading 
Advertisers  in  the  Daily  and  Sunday  Newspapers 


The  Stores  Represented: 


Altman 

Bon  wit  Teller 

Lord  &  Taylor 

Stewart  &  Co. 

Arnold-Constabie 

Gimbel 

McCreery 

Franklin  Simon 

Best 

Greenhut 

Macy 

Stern 

Bloomingdale 

Hearn 

Oppenheim  Collins 

Wanamaker 

The  total  space  used 

in  New  York  newspapers  during  the  first  nine 

months  of  1917  was 

follows : 

Evening  Newspapers  {6  Days) 

World . 

.  1,766,892 

Journal . 

.  .  .  .  1,314,039 

Globe . 

.  1,751,716 

Telegram . 

...  814,082 

Sun . 

.  L573,786 

Post . 

.  .  .  .  560,219 

Mail . 

.  1,463,979 

Morning  Newspapers  {Excluding  Sundays) 

Times . 

.  416,461 

Sun . 

.  .  .  .  109,584 

Herald . 

.  299,357 

Tribune . 

.  .  .  .  107,973 

World . 

.  154,995 

American . 

.  .  .  .  97,253 

Sunday  Newspapers 

Times . 

.  . .  972,355 

American . . 

.  .  .  .  505,977 

World . 

.  849,314 

Tribune . . 

_  351,431 

Herald . 

.  633,134 

Sun . . 

.  .  .  .  201,567 

The  evenings  newspapers  taken  into  the  home  produce  best  results  for 
these  advertisers  or  they  would  not  continue  to  give  these  evening 
newspapers  a  larger  and  larger  proportion  of  their  business. 


Foreign  Advertisers  Seeking  Results  Should  Follow  the  Lead 


THE  NEW  YORK  GLOBE 

Member  A.  B.  C. 


CHICAGO  ' 
P*ople*s  Gas  Bldg. 


O’MARA  &  ORMSBEE,  Inc. 

Special  Representatives 


NEW  YORK 
Brtuiswick  Bldg. 


Tta*  NatloB  Preaa,  lac..  New  York. 


